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I  ^  Bold,  clear  graphics,  brilliant 

^  multi-color  —  appearances  count 

1 6  in  Michigan’s  largest  newspaper. 
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A  MEMBER  OF  IjT?  THE  EVENING  NEWS  ASSOCIATION 


The  DPA-/IFP  Wire 

The  incomparable  world  English  newswires  of 
the  German  news  agency,  Deutsche  Presse- 
Agentur,  and  the  French  news  agency,  Agence 
France-Presse,  now  operate  24  hours  per  day 
tailored  for  the  U.S.  market.  For  the  first  time. 

ASCII  coded  at  1,200  words  per  minute.  The 
DPA-AFP  Wire  offers  an  extra  dimension 
in  international  reporting,  including  many 
exclusives. 


The  DPA-AFP  Wire. 
An  extra  dimension. 


To  learn  your  rate,  arrange  for  a  test,  or  for  more  information 
contact  Doug  Gripp  or  John  Payne  today:, 


LAT-WP  News  Service 
1150  15TH  ST  NW 
Washington,  DC  20071 
(202)334-6173 
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All  your  money  in  broadcast? 

Wait  ’til  you  see  this. 

Put  just  half  into  The  Chronicle  and  get 
even  more  reach. 

Better  yet,  put  all  of  it  into  a  mix. 

Half  Chronicle.  Half  broadcast.  Now  you’ve 
got  the  most  reach.  For  no  more  money. 


CHRONICLE  VS. 
BROADCAST 

TARGET:  METRO 
HOUSTON 
ADULTS  18-54, 
$35,000+  HHI 

$12,500  Chronicle 
Reach:  68% 

$25,000  Broadcast 
Reach:  64% 


For  more  amazing  numbers,  call  Joycelyn  Marek, 
Research  Manager,  collect  at  (713)  220-740L 


CHRONICLE, 
BROADCAST  MIX 

$25,000  BEST  BUY 

TARGET:  METRO 
HOUSTON 
ADULTS  18-54, 
$35,000+  HHI 

Reach:  83% 

Frequency:'  3.8 
GRPs:  315 


Houston  Chronicle 

Ifouston’s  primary  advertising  investment 


Sources:  1984  Belden  Continuing  Market  Study.  Houston  PMSA.  Broadcast  Advertisers'  Report.  Local  estimates.  Chronicle  schedules 
use  S  ads  (3  daily,  1  Sat.,  1  Sun.).  Broadcast  budget:  70%  TV,  30%  radio.  Represented  by  Sawyer  Ferguson  Walker.  @ 
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AUGUST 

9>10 — ^West  Texas  Press  Association,  Summer  Convention,  Kiva 
Inn,  Abilene. 

15*17— Mid-Atlantic  Newspaper  Advertising  Marketing  Executives.  Sales 
Marketing  Convention,  Marriott  Hotel,  Charlotte,  N.C. 

22*24 — West  Virginia  Press  Association,  Annual  Convention,  Sheraton 
Lakeview,  Morgantown. 

SEPTEMBER 

6*7— Maine  Press  Association,  Fall  Conference,  Bar  Harbor  Club, 
Bar  Harbor. 

8*11— INPA,  European  Division  Conference,  Klagenfurt,  Austria. 

11*13— Pennsylvania  Newspaper  Publishers  Association,  Classified 
Sales  Conference,  Altoona  Sheraton. 

12*14 — Michigan  Press  Association,  Display  Advertising  Conference, 
Kalamazoo  Center  Hilton  Inn,  Kalamazoo. 

12*14 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 
Branson,  Mo. 

13-14— Oregon  Newspaper  Publishers  Association,  Advertising  Convention, 
River  House,  Bend. 

13*15— Latin  American  Affairs  Conference  for  Journalists.  Cosponsored 
by  The  Foundation  for  American  Communications,  The  Tinker 
Foundation  and  The  Institute  of  The  Americas;  L'enfant  Plaza, 
Washington,  D.C. 

13-15 — Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Sheraton  Fontainebleau,  Ocean  City,  Md. 

15-17— Central  States  Circulation  Managers  Association,  Radisson 
Hotel,  LaCrosse,  Wis. 

15-18— Southern  Neiwspaper  Publishers  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

17 — New  Jersey  Press  Association,  Classified  and  Retail  Advertising 
Conferences,  AT&T  Corporate  Center,  Hopewell  Township,  N.J. 

18*21 — National  Conference  of  Editorial  Writers,  Antlers  Plaza  Hotel, 
Colorado  Springs. 

18*21 — National  Newspaper  Association,  100th  Annual  Convention  & 
Trade  Show,  Hyatt  Regency,  Minneapolis. 

19*20 — Allied  Publishers,  Fall  Meeting,  Four  Seasons  Olympic 

Hotel,  Seattle. 

20*24 — Southern  Circulation  Managers  Association,  Daytona  Hilton, 
Daytona  Beach,  Fla. 

21*25— Canadian  Circulation  Managers  Association,  Bayshore  Westin 
Hotel,  Vancouver,  B.C. 

22-25— Western  Classified  Advertising  Association,  Annual  Conference, 
MGM  Grand  Hotel,  Reno. 

25*27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Convention, 
Hershey  Philadelphia  Hotel,  Philadelphia. 

26*28 — Illinois  Press  Association,  Annual  Convention,  Decatur  Holiday 
Inn,  Decatur. 

Seminars/Workshops/Clinics 

AUGUST 

11*14— SNPA  Foundation,  Seminar,  Humanizing  the  News,  Birmingham 
(Ala.)  News. 

17*21— Newspaper  Advertising  Co-op  Network,  Summer  Seminar,  Red 
Lion  Motor  Inn-Jantzen  Beach,  Portland,  Ore. 

18*20— SNPA  Workshop  for  Smaller  Newspapers,  Kiawah  Island  Inn, 
Charleston,  S.C. 

SEPTEMBER 

5*7— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graphics 
for  Community  College  Advisors,  St.  Petersburg. 

6*8— Inland  Daily  Press  Association,  Seminar,  How  to  Increase 
Your  Retail  Advertising,  Hyatt  on  Capitol  Square,  Columbus.  Ohio. 
9*11  /22— The  Poynter  Institute  for  Media  Studies,  Management 
Entrepreneurship  for  Graduate  Students,  St.  Petersburg. 

11*13— ICMA/Ohio  State  University,  Circulation  Management  Seminar, 
Columbus. 

15*18— American  Press  Institute,  Workshop  for  Reporters,  Tulsa 
Doubletree  Hotel,  Tulsa. 
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Teamsters  cross  ITU  picket  in 
strike;  still  get  ITU  support 

Chicago  members  of  the  International  Typographical 
Union  continue  to  support  merger  with  the  International 
Brotherhood  of  Teamsters,  even  though  Teamster  drivers 
are  crossing  ITU  picket  lines  at  the  Chicago  Tribune. 

Interviews  with  typographers  revealed  continued  strong 
sentiment  in  favor  of  a  Teamsters  merger  despite  the  fact 
that  the  drivers  are  honoring  their  contract  prohibition 
against  sympathy  strikes  —  rather  than  the  picket  line 
thrown  up  by  Chicago  Typographical  Union  Local  16  and 
two  other  striking  production  unions. 

“I’d  almost  bet  a  dollar  to  a  doughnut  that  the  vote  of 
this  local  would  be  100  percent”  in  favor  of  merger,  said 
Frank  Pecha. 

Active  and  retired  ITU  members  throughout  the  coun¬ 
try  began  voting  on  the  long-delayed  merger  proposal  July 
8.  The  mail  vote  will  continue  until  Aug.  21. 

Chicago  has  been  a  center  of  strong  pro-Teamsters  mer¬ 
ger  sentiment  since  the  proposal  was  first  suggested  last 
year  by  Teamsters  president  Jackie  Presser. 

Many  inside  and  out  of  the  CTU  believed  the  Teamsters 
would  try  to  impress  the  typographers  with  their  strength 
by  refusing  to  deliver  the  newspaper  during  a  strike. 

However,  when  the  strike  c^me  July  18,  Teamster  driv¬ 
ers  continued  to  deliver  the  newspaper. 

Most  picketing  CTU  members  said  that  while  they  were 
disappointed  with  the  Teamster  actions,  they  still  expect 
the  drivers  to  aid  their  strike  in  some  way. 

See  related  $tory  on  the  Chicago  strike  on  page  1 1 . 

Chicago  Trib  strike  does  not 
affect  USA  Today  production 

Except  for  one  missed  edition,  USA  Today  has  been  not 
affected  by  the  strike  at  the  Chicago  Tribune,  according  to 
an  executive  of  the  Gannett  Co.  national  newspaper. 

“Everything  really  went  very,  very  smooth  from  our 
standpoint,”  said  Tom  Shafer,  director  of  field  operations 
for  USA  Today. 

USA  Today  copies  distributed  in  the  Chicago  metropoli¬ 
tan  area  are  printed  at  the  Tribune’s  Freedom  Center 
printing  plant,  where  1 ,000  production  workers  walked  off 
the  job  Thursday  July  18  at  8  p.m. — three  hours  before  the 
national  paper’s  weekend  edition,  its  most  popular,  goes 
to  print. 

“While  the  strike  took  us  by  surprise  as  to  the  day  it 
happened,  we  knew  there  was  a  strike  threat  and  we  had 
contingency  plans,”  Shafer  said. 

The  plan,  Shafer  said,  is  the  same  one  that  has  been  used 
in  the  past  in  the  event  of  press  breakdowns  and  other 
production  problems. 

“It  really  didn’t  matter  that  it  was  a  strike,”  he  said. 

Essentially,  the  plan  involves  running  off  extra  copies  at 
nearby  plants  and  trucking  or  flying  the  papers  into  the 
affected  area. 

In  the  case  of  Chicago,  Shafer  said,  extra  copies  were 
printed  in  USA  Today  printing  sites  in  Minneapolis,  Kan¬ 
sas  City,  Cincinnati  and  Kankakee,  Ill. 

While  the  weekend  edition  was  not  printed  at  the  Tri¬ 
bune’s  Freedom  Center,  publication  of  the  Monday  paper 
went  forward  with  eight  Gannett  employees  running  the 
presses,  Shafer  said. 

“Our  people  are  teaching  the  Tribune  people  (the  USA 
Today  printing  techniques).  We’re  not  going  to  keep  our 
people  on  there  indefinitely,”  he  said. 
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Pulitzer  Prize  winner  John  Hughes, 
former  Christian  Science  Afon/ror*editor 
and  State  Department  spokesman. 


^  a  newspaper  editor 
you’ll  appreciate  the  difference. 

Gene  Patterson,  a  past  president 
of  ASNE,  sums  up  columnist  John 
Hughes  this  way: 

“In  company  that  is  renowned 
for  being  long  of  wind  and  short 
of  temper,  he  is  crisp  and  equable.” 

Whether  he’s  writing  about 
nuclear  disarmament  or  Boy  George, 
famine  in  Africa  or  Doberman 
pinschers  in  Spain,  no  one  brings 
more  perspective  or  insight  to 
issues  than  John  Hughes.  And  no 
one  writes  with  more  power  or  wit. 

Look  for  his  column  every 
Tliesday  and  Thursday. 

It’s  sensational  journalism  in 
the  purest  sense  of  the  word — 
the  kind  of  unfrenzied  journalism 
you’ll  find  on  the  Monitor  wire 
five  days  a  week  along  with  fea¬ 
tures,  hard  news  stories  and  news 
analysis  you  can  depend  on. 

As  a  newspaper  editor— as  a 
newspaper  reader— you’ll  appre¬ 
ciate  the  difference. 

News,  columns,  features,  analysis,  solutions.  1-213-972-7973 


The  Christian  Science  monitor  news  Service 

Our  reputation  is  always  on  the  line. 

SYNDICATE 
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you  can 
count  on  it 


•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 


Create  and  sustain 
IMAGE  with 
advertising  in 
EDITOR  &  PUBLISHER, 
the  leading  trade 
journal  of  the 
newspaper  business. 


call  212  675-4380 
to  subscribe  or  to  advertise 
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HOW  MANYOF  THESE 
FACTS  DO  YOU  KNOW?... 

VRKO  General  is  in  the  soft  drink  bottling  business  with  plants  in  Indiana, 
Illinois,  Tennessee,  Ohio  and  West  Virginia.  In  fact,  RKO  General  is  one  of  the 
top  ten  Pepsi  Cola  bottling  companies  in  the  country. 

VRKO  General  is  in  the  hotel  business  with  properties  in  Vermont,  Arizona  and 
California. 

VRKO  General  is  in  the  entertainment  business  with  acti»^e  divisions  in  new 
motion  pictures,  home  video  and  television  syndication. 

VRKO  General  is  in  the  television  business  with  WOR-TV  in  Secaucus,  New 
Jersey;  KHJ-TV  in  Los  Angeles  and  WHBQ-TV  in  Memphis. 


VRKO  General  is  in  the  radio  business  with  WOR  and  WRKS  in  New  York; 
WROR  and  WRKO  in  Boston;  WGMS  in  Washington;  WAXY  in  Fort  Lauderdale; 
WHBQ  in  Memphis,  WFYR  in  Chicago;  KFRC  in  San  Francisco;  KHJ  and 
KRTH  in  Los  Angeles. 

We’re  proud  of  what  we  do.  We  want  people  to  know 
what  we  do.  And  we  want  editors  and  reporters  to 
know  how  to  find  out  about  us.  If  you  need  information 
about  RKO  General  or  any  of  its  businesses,  call  Steve 
Ellis,  Monie  Begley  or  Cindy  Rakowitz  at  (212)  764^725. 
Our  Corporate  Communications  Department  will  get 
you  the  answers. 


RKO  Y  GENERAL 

A  GeCDRP  COMPANY 


How  Parade 


your  community  relations. 


I  Since  its  inception.  Parade  Magazine  has  offered  distributing  newspapers  many 

I  ‘  exciting  pmmotional  programs  designed  to  build  community  involvement  and 

readership.  Here  are  brief  descriptions  of  just  four  of  these  programs,  all  of  which 
pmvide  you  with  opportunities  for  circulation  growth  and  goodwill. 

i 

How  a  policeman  can  make  . 

your  newspaper  more 
'  arresting  to  readers. 

Parade's  Policeman  of  the  Year  Program,  in  con¬ 
junction  with  the  International  Association  of  Chiefs  of 
Police,  recognizes  the  outstanding  law  enforcement  offi¬ 
cial  in  the  United  States.  The  program  also  .salutes  many 
officers  in  other  communities  with  Honorable  Mentions, 
so  editorial  opportunities  abound  for  Parade's  distributing 
newspapers  to  credit  their  local  heros. 


How  high  school  athletes  can  help 
you  score  with  your  community. 

F\irade's  All-America  Programs  annually  recog¬ 
nize  America's  llnest  high  school  scholastic  athletes 
who  participate  in  football,  soccer,  and  boys'  and  girls' 
basketball.  An  article  in  your  newspaper  concerning  a 
local  athlete  not  only  creates  goodwill  and  visibility 
in  your  community,  it  also  creates  increased  readef- 
ship. 


PARADE  More  readers 


©  I98>  Parade  Publications.  Inc  All  nghls  reserved 


helps  improye 
And  your  circulation. 


How  a  newscarrier 

can  deliver  better  circulation. 


Parade's  Young  Columbus  Program,  launched 
in  1956,  annually  honors  outstanding  young  newspaper 
carriers  and  students.  Using  scholarship,  citizen¬ 
ship,  new  starts,  and  overall  Job  performance  ks 
criteria,  newspapers  choose  winners  who  are 
then  rewarded  with  trips  to  Europe.  With  that  kind 
of  incentive,  newscarriers  delivering  Parade's  distrib¬ 
uting  newspapers  have  generated  over  1,000,000  sub¬ 
scription  starts  in  the  last  five  years. 


How  two  photographers  can 
snap  up  more  readers  for  you. 


Parade  proudly  circulates  two  extraordi¬ 
nary  photography  exhibits  to  communities  with 
newspapers  distributing  Parade.  The  exhibits  con¬ 
sist  of  the  works  of  Arthur  Rothstein  and  Eddie 
Adams,  two  of  America's  most  prominent  photog¬ 
raphers.  Newspapers  that  have  co-sponsored  these 
exhibits  with  Parade  agree  that  the  community 
goodwill  derived  is  invaluable. 

! 


For  further  information  concerning  these  programs  and 

others  offered  by  Parade  Magazine,  call  Sandy  Andrews  at  (212)  573-KK)5. 


than  any  other  magazine. 
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60th  Syndicate  Directory 

When  Editor  &  Publisher  launched  its  annual  directory  of  syndi¬ 
cated  features  in  1924  it  included  about  850  titles  of  features,  comics, 
cartoons,  etc.,  in  an  alphabetized  listing.  It  was  compiled  and  pub¬ 
lished  as  a  service  to  the  daily  and  weekly  newspapers  of  America 
which  relied  on  syndicates  to  provide  the  interpretations,  comments 
and  amusements  to  go  along  with  the  local,  national  and  international 
news  reports. 

Over  the  years  this  service  has  been  expanded  and  refined  so  that 
the  60th  Annual  Syndicate  Directory  distributed  with  this  issue  (two 
issues  were  skipped  during  World  War  II)  contains  a  listing  of  more 
than  2,700  titles.  They  are  cross-indexed  by  the  title  of  the  feature,  the 
name  of  the  author  or  artist,  and  subject  classification.  In  addition, 
there  is  a  listing  of  more  than  350  syndicates,  their  officers,  addresses 
and  telephone  numbers,  from  whom  these  features  may  be  pur¬ 
chased.  Every  feature  is  keyed  to  the  syndicate  distributing  it. 

E&P  is  proud  to  present  this  completely  updated  directory  to  the 
newspapers  and  editors  of  America. 

Assauit  on  open  meetings  iaws 

Late  in  June,  New  Y ork’s  Governor  Mario  Cuomo  signed  a  revision 
of  the  state’s  open  meeting  law  that  cancels  the  effectiveness  of  the 
statute.  The  original  language  of  the  1977  open  meeting  law  ex¬ 
empted  “political  committees,  conferences  and  caucuses,”  but  a 
series  of  court  decisions  held  a  closed  meeting  could  be  held  only 
when  the  issues  discussed  were  purely  political.  When  the  discussion 
included  topics  that  might  later  come  before  the  legislative  body  at  an 
open  meeting,  the  caucus  had  to  be  accessible  to  public  and  press. 

The  revision  signed  by  the  governor  specifically  permits  closed 
party  caucuses  in  “the  legislative  bodies  of  a  county,  town  or  village 
regardless  of  the  subject  matter  under  discussion,  including  discus¬ 
sion  of  public  business.”  This  encoimages  closed-door  meetings  in¬ 
stead  of  discouraging  them,  which  was  the  intent  of  the  original 
legislation. 

In  Arkansas,  the  resolutions  committee  of  the  Arkansas  Municipal 
League  has  suggested  legislation  to  allow  government  bodies  to  meet 
secretly  with  their  attorneys.  The  first  legal  interpretation  of  the 
state’s  Freedom  of  Information  Act,  in  1968,  held  that  a  city  council 
could  not  meet  with  its  attorney  behind  closed  doors.  The  taxpayers 
had  to  be  privy  to  the  discussions  of  legal  issues  that  occurred  in  their 
name,  it  was  ruled.  Now  a  small  town  mayor  claims  a  city  council 
should  have  the  same  right  as  a  private  citizen  to  talk  privately  with 
its  attorney. 

These  cases  are  symptomatic  of  the  need  for  eternal  vigilance 
against  petty  public  officials  who  believe  they  should  be  able  to 
conduct  the  public’s  business  in  private,  hidden  from  the  scrutiny  of 
press  and  public.  They  should  not  be  permitted  to  get  away  with  it. 


With  which  have  been  maiged:  The  Journalist  established 

March  22, 1884;  Newspaperdom  established  March,  1892; 

the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 

29, 1901;  Adveilising,  January  22, 1925. 
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Letters  to  the  Editor 


High  court  ruling  dismays  j-school  professor 


I  was  happy  to  see  James  Roper’s 
article  and  your  editorial  in  the  July  6 
issue  regarding  the  Supreme  Court’s 
decision  in  Dun  &  Bradstreet,  Inc.  v. 
Greenmoss  Builders,  Inc. 

I  was  not  happy  with  the  court’s 
decision. 

If  there’s  one  thing  we  didn’t  need, 
it’s  another  splintered  5-4  decision 
with  ill-defined  conclusions  and  un¬ 
answered  questions. 

Unfortunately,  that’s  become  the 
trend  in  media  law. 

Consider,  for  example,  the  1972 
decision  in  Branzburg  v.  Hayes  in 
which  the  high  court  ruled  there  was 
no  constitutional  privilege  to  refuse  to 
disclose  the  identity  of  your  confiden¬ 
tial  source. 

Since  then,  states  have  had  a  hey¬ 
day  trying  to  enact  statutory  privi¬ 
leges — the  so-called  shield  laws — 
and  newspapers  have  been  spending 
thousands  of  dollars  defending  their 
best  reporters  in  court. 

The  decision  in  Dun  &  Bradstreet 
\  is  likewise  a  bad  omen.  It  further 
1 

i  Questions  judgment 
of  wire  services 

How,  please,  did  our  so-called  pro¬ 
fessional  news  wire  services  presume 
to  service  their  clients  recently  with  a 
couple  of  photos  they  moved  during 
the  Madonna  bares-all  magazine 
!  sweepstakes? 

While  newsroom  budget  managers 
try  to  squeeze  every  grain  of  green 
from  dollars  they  spend — and  other 
folks,  like  myself,  cultivate  gray 
hairs  trying  to  make  best  use  of  scant 
newsholes — the  Associated  Press 
chose  to  move  a  magazine  photo  so 
decidedly  altered  by  AP’s  artroom  as 
to  make  its  caption  warning  ridicu¬ 
lous.  Of  course,  struggling  United 
Press  International  went  to  the  other 
extreme,  sending  the  same  Madonna 
photo  with  fully  detailed  bosom. 

Certainly  there  are  places  in  news¬ 
rooms  for  these  photos — a  bottom 
drawer  of  a  desk  for  some,  a  circular 
file  for  many.  Certainly  there  are  no 
places  in  the  pages  of  newspapers  for 
them.  And  for  those  who  tied  up 
photo  transmitters  with  such  stuff,  I 
reiterate  with  regard  to  their  news 
judgment:  How,  please? 

John  G.  Taylor 

(Taylor  is  assistant  telegraph  edi¬ 
tor,  Fresno  (Calif.)  Bee.) 


complicates  the  law  of  defamation, 
and  it  promises  to  cost  the  media  mil¬ 
lions  in  trying  to  define  what  is  a  mat¬ 
ter  of  public  concern. 

For  2 1  years  since  the  famous  actu¬ 
al  malice  rule  in  New  York  Times  v. 
Sullivan  and  the  subsequent  ruling  in 
Gertz  V.  Robert  Welch,  Inc.,  we’ve 
all  been  trying  to  figure  out  who’s  a 
public  figure,  a  voluntary  public  fig¬ 
ure,  a  limited  public  figure,  a  limited 
voluntary  public  figure  and  a  host  of 
other  confusing  judicially-created  la¬ 
bels. 

Now  the  Supreme  Court  wants  law¬ 
yers  and  journalists  to  bicker  over 
what’s  a  “public  concern.’’  I  suspect 
we’ll  soon  be  seeing  purely  public 
concerns,  quasi-public  concerns, 
limited  public  concerns  and  purely 
private  concerns. 

In  Dun  &  Bradstreet,  the  court  re¬ 
markably  tells  us  now  that  a  corporate 
bankruptcy  is  not  a  public  concern. 
What  next? 

It  reminds  me  of  1971,  when  a 
Philadelphia  radio  station  identified  a 
book  seller  as  being  in  the  “smut” 


Thanks  for  the  copy  and  quotes  in 
your  June  22,  1985,  story  on  curbing 
vendor  box  theft  and  the  newsrack 
ordinance  topic.  Since  I  was  last- 
minute  replacement  on  the  ICMA 
panel,  I  was  pleasantly  surprised  to 
see  the  amount  of  coverage. 

1  would  like  to  give  credit  to  the 
California  papers  which  are  currently 
supporting  the  cooperative.  Without 
their  moral  and  financial  support  the 
cooperative  newsrack  theft  preven¬ 
tion  program  would  not  be  possible. 

The  papers  who  have  signed  with 
Unlimited  Investigations  for  the  cur- 


business.  The  bookseller  sued  Metro¬ 
media  radio  and  won.  But  the  case 
was  reversed  because  the  court  said 
the  smut  business  was  a  matter  “of 
general  or  public  interest”  even  if  the 
bookseller  was  a  private  person. 

A  few  years  later  (after  Metrome¬ 
dia  sj^nt  $100,(X)0  in  legal  fees)  that 
decision  was  reversed  by  the  Gertz 
case.  Now,  Justices  Burger  and  White 
are  squashing  Gertz  to  death  by  re¬ 
directing  the  focus  to  matters  of  pub¬ 
lic  or  private  concern. 

As  a  former  reporter.  I’m  thor¬ 
oughly  confused.  1  thought  the  First 
Amendment  said  there  shall  be  “no 
law”  abridging  the  freedom  of  press. 

In  fact,  all  that  seems  certain  now  is 
that  newspapers  will  be  forced  to  de¬ 
fend  themselves  in  court  more  often, 
with  the  ultimate  fear  being  reluc¬ 
tance  to  publish  risky-but-important 
stories. 

Mark  S.  Guralnick, 
Attomey-at-law 

(Guralnick  is  assistant  professor  of 
journalism,  Pennsylvania  State 
University,  and  is  also  an  attorney.) 


rent  year  include  :The  Argus  and  Hay¬ 
ward  Daily  Review;  Contra  Costa 
Times  and  West  County  Times;  Oak¬ 
land  Tribune;  Peninsula  Times- 
Tribune;  San  Mateo  Times;  Santa 
Rosa  Press  Democrat;  San  Rafael  In¬ 
dependent  Journal;  Vallejo  Times- 
Herald;  San  Francisco  Chronicle; 
and  the  Sunday  Examiner  and 
Chronicle. 

Richard  E.  Lueck 


(Lueck  is  circulation  manager,  San 
Francisco  Newspaper  Agency.) 


DREW  MnJDLETQN 

America’s  premier  military  correspondent,  formerly  with  The  New 
York  Times,  now  brinss  into  focus  every  week  the  most  crucial  issue 
in  our  lives — military/political  affairs  in  a  turbulent  world. 

Available  daily.  To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York, 
212-972-1070/Bill  Higsinbotham  in  Ft.  Worth,  817-292-8165/Paul  Finch  in 
Los  Angeles,  213-852-1579. 
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HARRISBURG 
RATED  AMONG 
TOP  8  CITIES 
IN  THE  U.S. 


W 


W  Ve  suspected  it  all  along. . .and  now  it’s  official. . . 
according  to  the  Citizen’s  Forum  on  Self-Government  of 
the  National  Municipal  League,  Inc. ,  and  USA  Today, 
Harrisburg  is  one  of  8  out  of  500  cities  dubbed  an 
“All-American  City”  for  1985. 

No  city  has  tried  harder,  with  greater  success,  than 
Harrisburg  to  solve  the  problems  that  plague  today’s 
modern  metropolitan  areas. 

Among  our  recent  achievements — 

★  2,170  new  jobs  this  past  year — a  175%  increase 
since  1983 — unemployment  rate  only  5.2% 

★  City  population  up  more  than  2,000 

★  Crime  down  18.3%  since  1983 

★  More  private  companies  than  ever,  investing  in 
their  own  projects  in  the  city. 

Clearly,  Harrisburg  is  a  city  well  on  the  way  to  attaining 
new  heights  at  a  rapid  pace.  Tap  into  this  solid  market 
with  an  ad  campaign  in  The  Patriot-News  and  Sunday 
Patriot-News. 

62%  of  the  adults  in  our  market  (PMA)  turn  to  our 
pages  daily,  while  on  Sunday,  79%  spend  time  with  us? 

Contact  the  Patriot-News,  in  Harrisburg  (717-255-8203) 
or  any  Newhouse  Newspaper  Office  for  more  information 
on  our  market  and  newspaper. 

*Belden  Associates,  1983 


HARRISBURG  PATRIOT  NEWS 

Represented  by  Newhouse  Newspapers 
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Bitterness  in  Chicago 

Lengthy  strike  anticipated  as  both  sides  take  a  hard  iine  in 
the  first  strike  against  the  Chicago  Tribune  in  neariy  four  decades 


By  Mark  Fitzgerald 

The  Chicago  Tribune  has  been  hit 
by  a  strike  that  shows  more  signs  of 
growing  bitter  than  of  ending  any  time 
soon. 

“Either  this  will  be  over  shortly  or 
last  for  a  long  time,”  said  Dave  Dono¬ 
van,  president  of  the  key  striking 
union,  Chicago  Typographical  Union 
Local  No.  16. 

All  indications  were  that  the  strike 
would  be  lengthy  and  no  progress  in 
negotiations  was  reported  as  E&P 
went  to  press. 

Instead,  union  officers  and  workers 
charged  the  Tribune  —  whose  edito¬ 
rial  and  business  employees  are  un¬ 
organized  —  was  seeking  nothing  less 
than  an  end  to  printing  plant  unions  at 
the  775,000-circulation  paper. 

“It’s  clear  to  us  they  really  don’t 
want  contracts  with  unions  in  the  city 
of  Chicago,’’  International  Typo¬ 
graphical  Union  vice  president 
William  J.  Boarman  said. 


in  a  move  that  further 
fueled  bitterness,  the 
company  (July  19)  sent 
strikers  registered  letters 
warning  they  would  be 
permanently  replaced 
unless  they  returned  to 
work  “by  your  next  shift.” 


In  a  move  that  further  fueled  bitter¬ 
ness,  the  company  (July  19)  sent  strik¬ 
ers  registered  letters  warning  they 
would  be  permanently  replaced  un¬ 
less  they  returned  to  work  “by  your 
next  shift.’’ 

A  Tribune  spokeswoman  said  the 
paper  was  interviewing  prospective 
replacements. 

Despite  the  walkout,  the  Chicago 


Chicago  Tribune  columnist  Mike  Royko 
reports  to  work  during  the  strike. 

(Photo  by  Bob  Ringhom) 


Tribune  is  continuing  to  publish  a 
newspaper  approximately  as  big  and 
timely  as  normal. 

More  than  1,000  workers  from 
three  production  unions  —  CTU  Lo¬ 
cal  No.  16,  Chicago  Web  Printing 
Pressmen’s  Union  Local  No.  7  and 
Chicago  Mailers  Union  Local  2  — 
staged  the  surprise  walkout  in  the  late 
evening  of  July  18. 

The  strike  is  the  first  in  Chicago 
since  pressmen  struck  for  22  months 
in  a  walkout  that  began  in  1947. 

The  strikers’  cause  was  dealt  an 
early  blow  when  the  newspaper’s 
drivers,  who  are  affiliated  with  the 
Teamsters,  refused  to  honor  the  un¬ 
ions’  picket  lines.  The  Teamsters  are 
working  under  an  unexpired  contract 
that  prohibits  sympathy  strikes. 

Many  CTU  members  had  expected 
the  drivers  to  support  the  strike  in 
order  to  demonstrate  bargaining  clout 
to  ITU  members  who  are  now  voting 
on  a  proposed  merger  with  the  Team¬ 
sters. 

In  the  first  days  of  the  strike,  which 
began  July  18,  the  Tribune  the  Team¬ 
sters  were  delivering  was  a  shadow  of 
its  former  self. 

While  a  substitute  work  force  — 


whose  identity  and  affiliation  is  a 
closely  kept  secret  —  was  able  to 
reproduce  its  trademark  blue  banner 
on  the  July  19  newspaper,  all  other 
color  in  the  32-page  edition  was 
absent.  The  American  flag  was  gray, 
white  and  black,  and  the  weather  map 
included  no  temperatures. 

However,  full  color  had  returned 
by  the  home-delivery  edition  of  the 
Sunday,  July  21  paper.  The  paper  was 
approximately  as  big  as  normal, 
though  some  sections  had  been 
consolidated  and  advertising  was 
obviously  off. 

Tribune  officials  would  not  com¬ 
ment  on  revenue  losses  during  the 
strike. 

The  paper  also  failed  to  publish  its 
afternoon  “Green  Streak’’  edition  for 
some  days  after  the  strike.  Tribune 
officials  said  it  would  make  the  deci¬ 
sion  to  publish  the  edition  on  a  day-to- 
day  basis. 


Despite  the  walkout, 
the  Chicago  Tribune  is 
continuing  to  publish  a 
newspaper  approximately 
as  big  and  timely  as 
normal. 


“It’s  going  really  well,’’  spokes¬ 
woman  Ruthellyn  Roguski  said. 

“Production  is  back  to  normal,’’ 
she  added.  “We  had  good  circulation 
on  Sunday  .  .  .  (and)  there  have  been 
no  circulation  losses  that  we  can  tell.  ’  ’ 

Production  of  Gannett’s  USA  To¬ 
day  has  also  been  continued  at  the 
Tribune’s  state-of-the-art  Freedom 
Center  printing  plant,  Roguski  said. 

The  Tribune  missed  only  the  Fri¬ 
day,  July  19  edition  of  USA  Today, 
Roguski  said. 

Negotiations,  however,  did  not  go 
(Continued  on  page  36) 
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Messing  around  with  E.T.’s  image  provokes  reader  anger 


By  M.  L.  Stein 

Messing  around  with  E.T.’s  image 
can  provoke  an  uproar  among  news¬ 
paper  readers,  the  Los  Angeles  Times 
has  learned. 

It  also  can  bring  complaints  to  the 
publisher  from  top  officials  of  MCA, 
owners  of  the  movie  featuring  the  lov¬ 
able  space  visitor. 

The  Times’  June  16  Calendar,  a 
Sunday  entertainment  magazine,  fea¬ 
tured  a  cover  story  on  the  July  12  re- 
release  of  the  big  hit  “E.T.  the  Extra- 
Terrestrial.” 

Author  John  M.  Wilson  termed  the 
1982-83  film  the  “most  commercial¬ 
ly  successful  movie  of  all  time”  and 
noted  that  MCA-Universal  is  expect¬ 
ed  to  reap  millions  more  at  the  box 
office  and  in  the  marketing  of  E.T. 
products. 

But  it  wasn’t  Wilson’s  somewhat 
acerbic  article  that  touched  off  the  let¬ 
ters.  It  was  Will  Weston’s  color  cover 
drawing  of  E.T.  with  drug  parapher¬ 
nalia,  including  a  cocaine  spoon  and 
razor  blade,  around  his  neck. 

Reaction  was  swift. 

“E.T.  is  for  the  enjoyment  of  chil¬ 
dren  and  that  is  what  it  represents,  not 
to  advertise  drugs,”  one  woman 
wrote. 

Another  reader  objected:  “What 
idiocy!  I  hope  this  is  one  of  thousands 
of  letters  of  outrage  regarding  your 
E.T.  cover.  You  have  certainly 
reached  a  new  low  in  publishing.” 

One  man  asked,  “Does  the  power¬ 
ful  Times  really  have  to  stoop  to  the 
gutter  level  of  drug  pushers?  Does  the 
Times  pander  to  the  drug  culture,  pro¬ 


moting  drugs  to  the  young  children  of 
unsuspecting  families  .  .  .?” 

Among  the  letters  printed  was  one 
from  Los  Angeles  Police  Chief  Daryl 
F.  Gates,  who  expressed  “shock”  at 
the  drawing,  adding,  “E.T.  has  be¬ 
come  an  international  symbol  of  all 
that  is  good  about  the  innocence  of 
children  and  familial  morality.  Why 
the  Times  would  become  a  party  to  an 
unconscionable  perversion  of  these 
ideals  is  incomprehensible  ...” 

There  also  was  a  letter  from  E.T. 
himself,  delivered,  the  Times  report¬ 
ed,  “by  friends  of  E.T.’s  from  Uni¬ 
versal  Studios  and  Steven  Spielberg’s 
Amblin  Entertainment.”  (Spielberg 
is  director  and  co-producer  of  the  pic¬ 
ture.) 


"‘But  the  readers  didn’t 
see  It  as  humorous”  she 
said.  “It  was  like 
tampering  with  Mickey 
Mouse.  They  felt  we  were 
taking  too  many  liberties 
with  E.!.” 


The  little  fellow  lamented: 

“It  seems  a  pity  that  you  should 
choose  to  portray  me  as  glorifying 
such  vices  in  a  mean-spirited  way. 
What’s  really  painful  about  your  deci¬ 
sion  to  show  me  with  drug  parapher¬ 
nalia  is  the  realization  that  those  too 
young  to  read  the  article  but  old 
enough  to  look  at  pictures  may  be 


very  hurt  and  confused.  I  gather  your 
decision  was  motivated  by  the  need  to 
sell  more  newspapers,  which  is  cer¬ 
tainly  ironic  in  view  of  the  content  of 
Wilson’s  article  about  the  marketing 
of  E.T.  .  .  .” 

The  missive  ran  June  23,  next  to 
one  addressed  to  E.T.  by  Times  arts 
editor  Charles  Champlin,  who  ob¬ 
served  that  “Anybody  who  would  de¬ 
liberately  knock  E.T.  and  all  he 
stands  for  would  give  Santa  Claus  a 
hot  foot  or  chase  the  Easter  Bunny 
with  a  broom.  The  whole  point  of  our 
story  was  that  the  world  had  bestowed 
an  unprecedented  and  phenomenal 
amount  of  love  on  you  and  is  about  to 
do  so  again.  You  are  a  reigning  sym¬ 
bol  of  love  and  hope  on  a  planet  short 
of  both  .  .  .  [the  drug  items]  were 
decorative  and  non-functional  and 
they  were  intended  to  be  wildly  out  of 
place  on  you,  like  the  rest  of  the  trap¬ 
pings,  but  the  joke  turned  out  to  be  on 
nobody  but  us.” 

That  was  the  whole  idea — humor — 
a  Times  spokesperson  confirmed  to 
E&P. 

“But  the  readers  didn’t  see  it  as 
humorous,”  she  said.  “It  was  like 
tampering  with  Mickey  Mouse.  They 
felt  we  were  taking  too  many  liberties 
with  E.T.” 

Lou  Wasserman,  MCA  chief  ex¬ 
ecutive  officer  and  Sidney  Sheinbeg, 
company  president  and  chief  oper¬ 
ations  officer,  apparently  didn’t  see 
the  humor  either.  The  Times  contact 
disclosed  that  they  telephoned  Times 
publisher  Tom  Johnson  in  a  confer¬ 
ence  call  to  protest  the  cover  depic¬ 
tion. 


Two  of  three  Bingham  children  given  corporate  control 


The  shareholders  of  the  Courier- 
Journal  and  Louisville  Times  Co.  and 
WHAS,  Inc.  have  agreed  to  divide 
control  of  those  companies  between 
Barry  Bingham,  Jr.  and  Eleanor 
Bingham  Miller. 

Barry  Bingham,  Sr.,  chairman  of 
the  boards  of  the  two  companies,  said 
Bingham,  Jr.  will  take  control  of  the 
newspapers  and  Mrs.  Miller  will  take 
control  of  the  radio  and  television  sta¬ 
tions.  Tentative  plans  along  those 
lines  were  announced  last  month. 

Mrs.  Miller  and  Bingham,  Jr. — 
and  corporate  officers  from  both  com¬ 
panies — said  the  change  in  control  is 
not  likely  to  result  in  much  change  in 
day-to-day  operation  for  either  com¬ 
pany,  at  least  for  the  time  being. 

Bingham,  Sr.,  father  of  Mrs.  Mill¬ 


er  and  Bingham,  Jr.,  said  control  of 
the  companies  will  be  extended  to  the 
two  younger  shareholders  through  a 
voting  trust.  He  now  technically  con¬ 
trols  both  companies  himself — and 
also  the  Standard  Gravure  Corp.,  a 
third  family  company — though 
Bingham,  Jr.  has  been  operating  the 
companies  for  a  number  of  years. 
Standard  Gravure  will  not  be  aff^ected 
by  the  agreement. 

Besides  gaining  control  of  the  two 
companies,  Bingham,  Jr.  and  Mrs. 
Miller  will  also  get  majority  owner¬ 
ship  under  the  agreement.  But  that 
part  of  the  transaction  will  be  accom¬ 
plished  later,  through  a  stock  swap 
after  their  parents’  deaths. 

Stock  in  the  Bingham  companies  is 
owned  by  Bingham,  Sr.  and  his  wife. 


Mary,  and  three  children,  the  third 
being  Sallie  Bingham.  A  portion  also 
is  held  in  trust  for  the  heirs  of  a  fourth 
child,  the  late  Worth  Bingham. 

Sallie  Bingham  has  offered  her 
shares  for  sale,  and  is  not  a  participant 
in  the  agreement,  according  to 
George  N.  Gill,  chief  executive  offi¬ 
cer  of  both  the  newspaper  and  broad¬ 
cast  companies. 

Sallie  Bingham  holds  an  estimated 
13  to  18  percent  of  the  stock  in  the 
companies,  but  only  4  to  5  percent  of 
the  voting  stock. 

Gill  said  the  control  arrangement 
does  not  require  approval  of  the 
boards  of  directors  of  the  two  compa¬ 
nies,  but  “can  be  entered  into  by  con¬ 
senting  shareholders .  ’  ’ 

Bingham,  Jr.  said  the  division  of 
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control  was  decided  upon  to  satisfy 
Mrs.  Miller’s  desire  to  have  a  man¬ 
agement  responsibility  in  the  family 
companies. 

“It’s  a  practical  solution  in  a  fam¬ 
ily  where  two  people  want  to  have 
management  responsibility,’’  he 


said.  “It  doesn’t  make  sense  for  one 
person  to  do  it  all  and  have  everyone 
else  sit  on  the  sidelines.’’ 

Having  two  family  members  in  ex¬ 
ecutive  positions  also  indicates  a 
strong  interest  in  maintaining  family 
ownership,  Bingham  said. 


Some  media  analysts  said  the 
change  might  dampen  outsiders’ 
hopes  of  gaining  control  of  the 
Bingham  companies  any  time  soon  — 
and,  as  a  result,  might  reduce  the 
price  investors  would  be  willing  to 
pay  for  Sallie  Bingham’s  minority  in¬ 
terest  in  the  family  companies. 


79-year-old  columnist  reluctantly  accepts  latest  AP  stylebook 


By  M.  L.  Stein 

Eileen  Jackson,  a  San  Diego  Tri¬ 
bune  columnist,  thought  perhaps  she 
ought  to  get  an  updated  stylebook. 

The  one  she  was  using  was  pub¬ 
lished  in  1934. 

Recently,  when  she  asked  her  copy 
editor  what  he  had,  he  produced  the 
1985  edition  of  the  Associated  Press 
Stylebook,  'which  Jackson  examined 
with  interest. 

She  said  she  found  the  two  books 
“basically  the  same  in  fundamental 
advice  and  objective.’’  They  also  co¬ 
incide  in  some  details,  she  observed. 

Jackson,  79,  is  a  former  San  Diego 
Union  society  editor  who  was  per¬ 
suaded  to  come  out  of  retirement  in 
1981  by  Tribune  editor  Neil  Morgan. 

Both  books,  she  noted,  resort  to 
“John  Jones’’  to  personalize  some 
references,  eschew  Xmas  for  Christ¬ 
mas  and  agree  that  gentleman  should 
not  be  used  as  a  synonym  for  man. 

The  1934  book,  issued  by  the 
Union-Tribune,  states:  “Do  not  use 
lady  or  gentleman  when  you  can 
avoid  it’’  and  describes  lady  as  a 
“hackneyed  word.’’ 

The  AP  Stylebook  says  that  “lady 
may  be  used  when  it  is  a  courtesy  title 
or  when  a  specific  reference  to  fine 
manners  is  appropriate  without  pa¬ 
tronizing  overtones.’’ 

Even  in  1934,  newspaper  style  was 
changing,  according  to  the  36-page 
volume  prepared  by  the  Union’s  late 
editor,  Clarence  A.  McGrew,  who 
hired  Jackson  in  1930,  and  F.  B. 
Goodman,  editor  of  the  then  Evening 
Tribune. 

The  old  guide  advised  against  using 
bidden  for  invited,  bountiful  for  plen¬ 
tiful,  female  for  woman,  groom  for 
bridegroom,  jewelry  for  jewels, 
lunch  for  luncheon,  banquet  for  din¬ 
ner,  captivate  for  charm,  nice  as  an 
adjective  of  praise  and  residence  for 
home.  It  also  deplored  the  use  of  con¬ 
summate  in  reference  to  marriage. 

Still,  Jackson  reported  in  her  col¬ 
umn,  the  51 -year-old  stylebook  does 
contain  references  whose  day  has 
passed,  including  such  terms  as  boot¬ 
legger,  chambermaid,  kitchenmaid, 
nursemaid,  tallyhose,  speak-easy  and 
sateen. 

These  are  not  mentioned  by  AP, 
which  lists  babysitter  for  nursemaid. 


San  Diego  Tribune  editor  Neil  Morgan 
(left)  discusses  the  stylebooks  with  col¬ 
umnist  Eileen  Jackson. 

AP  introduces,  Jackson  pointed  out, 
words  that  didn’t  appear  in  1934  sto¬ 
ries  such  as  pacemaker,  hi-fi,  ZIP 
code,  H-bomb,  LSD,  drive-in  and 
videotape. 

Jackson  commented  that  both 
guides  treat  women  with  respect  but 
in  different  ways. 


She  continued  to  write 
It  the  old  way  and  the 
copy  desk  continued  to 
change  it,  she  reported. 


“According  to  the  contemporary 
stylebook,’’  she  noted,  “women 
should  receive  the  same  treatment  as 
men  in  all  areas  of  coverage.  The  ’30s 
book  advises  under  its  don’ts  sec¬ 
tion:  ‘Do  not  be  prudish,  but  avoid  the 
slightest  hint  of  indecency.  Write  a 
woman  is  to  become  a  mother.  Do  not 
say  she  is  in  a  delicate  condition.’’ 

Both  volumes  refer  to  age,  Jackson 
continued,  “but  now  that  I  am  older 
than  I  was  in  1934,  I  prefer  the  new 
version.  The  earlier  book  recom¬ 
mends  omitting  “old”  when  writing 
‘old  man  80  years  old.  ’  Apparently  5 1 
years  ago  such  a  phrase  was  consid¬ 
ered  redundant.  Today,  there  are 
many  young  men  80  years  old  ...” 

The  1985  manual  is  “kind”  in  rec¬ 


ommending  the  use  of  “elderly,” 
Jackson  stated. 

When  she  was  50,  Jackson  re¬ 
called,  her  paper  carried  a  story  about 
an  “elderly  couple”  lost  at  sea  in 
their  yacht. 

“I  didn’t  read  this  .  .  .  story  at 
first  because  I  assumed  by  the  head¬ 
line  that  it  did  not  refer  to  any  friends 
I  knew.  [Later]  I  learned  that  it  con¬ 
cerned  some  of  my  50-year-old  for¬ 
mer  classmates  who  fortunately  were 
eventually  rescued.  I  checked  on  the 
reporter  who  wrote  the  story  and 
learned  that  he  was  in  his  late  20s.” 

Jackson  discovered  one  omission 
in  the  AP  book.  She  noted  that  it  has 
special  chapters  on  sports  and  busi¬ 
ness  guidelines  but  no  full  chapter  on 
social  advice,  only  alphabetical  refer¬ 
ences. 

Other  differences: 

•  Both  books  use  the  same  word 
meaning  a  fair  but  the  Union-Tribune 
spelled  it  bazar  and  AP,  bazaar. 

•  The  earlier  book  hyphenates  un¬ 
derdog  and  undersecretary  while  AP 
favors  them  as  one  word.  Also,  the 
title  of  the  1934  volume  was  “Style 
Book”  as  two  words. 

•  The  style  in  1934  was  to  say  that 
“she  was  graduated”  instead  of  “she 
graduated”  in  the  AP  preference.  She 
continued  to  write  it  the  old  way  and 
the  copydesk  continued  to  change  it, 
she  reported. 

But,  all  in  all,  Jackson  has  been 
won  over,  commenting: 

“Now  that  I  reluctantly  have  filed 
away  among  treasured  memorabilia 
my  dear  little  1934  book,  I  will  study 
carefully  the  Associated  Press  Style- 
book  and  hope  my  copy  editor  will 
think  that  I  am  at  last  ‘with  it.’  ” 

Multimedia  takeover 
effort  abandoned 

Jack  Kent  Cooke,  owner  of  the 
Washington  Redskins  football  team, 
has  abandonned  his  effort  to  take  over 
Multimedia. 

Cooke  has  offered  to  sell  his  1.63 
million  shares  back  to  the  company 
for  $70  a  share. 

Cooke  agreed  in  connection  with 
his  offer  not  to  pursue  his  plan  to  ac¬ 
quire  40.3%  of  Multimedia’s  out¬ 
standing  shares  for  $70.01  a  share. 
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UPl  wants  to  void  Guild  contract 

Union  balks  at  further  concessions  and  UPl  officials  ask 
bankruptcy  court  judge  to  set  aside  pact  with  Wire  Service  Guild 


United  Press  International  has  filed 
a  motion  in  Federal  Bankruptcy 
Court  asking  Judge  George  F.  Bason 
Jr.  to  set  aside  the  news  agency’s  con¬ 
tract  with  the  Wire  Service  Guild. 

A  hearing  on  the  matter  has  been 
scheduled  for  August  2,  with  a  deci¬ 
sion  due  30  days  later. 

UPl  took  the  issue  to  court  after  it 
failed  in  negotiations  to  win  the 
union’s  agreement  to  further  contract 
concessions.  Union  officials 
contended  that  UPI’s  750  Wire 
Service  Guild  members  have  already 
given  enough  to  help  keep  the 
company  afloat. 

The  news  agency,  which  flled  for 
Chapter  1 1  protection  last  April,  con¬ 
tends  that  it  needs  the  new  conces¬ 
sions  in  order  to  remain  profitable  and 
to  attract  potential  buyers. 

UPl  posted  an  operating  profit  of 
$378,000  in  May.  However,  company 
officials  maintained  that  without  new 
concessions  UPI’s  costs  would  in¬ 
crease  by  over  $200,000  a  month. 


Under  the  lastest 
proposal,  salaries  would 
be  at  92.5%  of  the 
September  1984  level 
from  July  1  to  December 
1,  go  to  95%  from 
December  through  March 
31, 1986,  and  then  on 
April  1, 1986  be  restored 
to  100%  of  the 
September  1984  levels. 


The  concessions,  they  said,  would 
save  UPl  about  $1.3  million  a  year. 

Management  also  stated  that  poten¬ 
tial  buyers  are  unwilling  to  pursue 
negotiations  until  the  union  contract 
matter  is  resolved. 

UPl  reported  that  an  unidentified 
investor  group  recently  offered  be¬ 
tween  $14  million  and  $18  million  for 
the  company. 

Judge  Bason  has  the  authority  to 
either  let  the  existing  contract  stand 
or  to  “reject”  the  entire  document, 
according  to  David  Wickenden,  a  UPl 
spokesman.  If  the  judge  agrees  to  set 


aside  the  contract,  then  UPl  manage¬ 
ment  is  free  to  impose  contract  con¬ 
cessions. 

Management  modifies  stand 

Wickenden  said  UPl  would  impose 
only  the  most  recent  contract  conces¬ 
sions  proposed  by  chairman  Luis 
Nogales  and  leave  the  remainder  of 
the  contract  unchanged. 

Nogales  recently  softened  UPI’s 
concession  demands  in  response  to 
Wire  Service  Guild  resistance. 

The  company  dropped  its  proposal 
for  a  six  month  wage  freeze  at  the  90% 
of  September  1984  levels. 

Instead,  the  company  sought  to 
modify  the  agreement  reached  last 
September  for  phased  restoration  of 
salaries. 

Under  the  lastest  proposal,  salaries 
would  be  at  92.5%  of  the  September 
1984  level  from  July  1  to  December  1, 
go  to  95%  from  December  through 
March  31,  1986,  and  then  on  April  1, 
1986  be  restored  to  100%  of  the 
September  1984  levels. 

Under  the  schedule  agreed  to  last 
year,  salaries  on  July  1  were  to  be 
restored  to  95%  of  the  September 
1984  level  and  are  scheduled  to  go 
back  to  100%  on  October  1.  The  new 
wage  proposal  would  roll  back  wages 
by  2.5%. 

Other  revised  proposals  involved 
contributions  to  the  pension  plan, 
medical  benefits,  severance  entitle¬ 
ments  and  overtime. 

UPl  originally  sought  forgiveness 
for  company  pension  contributions 
until  the  contract  expires.  The  new 
proposal  is  for  UPl  to  make  whatever 
contributions  that  are  “necessary  to 
maintain  all  benefits.” 

The  revised  medical  proposal  calls 
for  individuals  to  make  no  monthly 
payments  and  employees  under  the 
family  plan  to  pay  $30  a  month. 

Previously,  the  company  wanted  to 
amend  the  medical  coverage  to  make 
it  the  same  as  for  non-union  em¬ 
ployees.  Under  that  proposal,  pay¬ 
ment  for  individuals  would  have  been 
cut  from  $87  a  month  to  $57  and  re¬ 
duced  for  families  from  $190  a  month 
to  $100. 

UPl  also  dropped  its  proposal  to 
eliminate  all  severance  entitlements 
prior  to  the  April  28  Chapter  1 1  filing 
and  limit  all  fiiture  severance  to  13 
weeks.  That  move  would  have  elimin¬ 
ated  $30  million  to  $40  million  in 


corporate  liabilities. 

The  new  proposal  calls  for  all  em¬ 
ployees  on  the  payroll  July  1  to  re¬ 
ceive  credit  for  dismissal  indemnity 
up  to  52  weeks.  However,  more  than 
100  employees  laid  off  in  the  past  year 
would  not  be  entitled  to  any  indem¬ 
nity. 

UPl  dropped  its  plan  to  eliminate 
overtime  until  employees  have  work¬ 
ed  40  hours  a  week,  but  it  retained  its 
proposal  to  increase  the  workweek 


Under  the  schedule 
agreed  to  last  year, 
salaries  on  July  1  were  to 
restored  to  95%  of  the 
September  1984  level  and 
are  scheduled  to  go  back 
to  100%  on  October  1. 

The  new  wage  proposal 
would  roll  back  wages  by 
2.5%. 

from  37.5  hours  to  40  hours. 

UPl  also  withdrew  its  proposal  to 
drop  20  telephoto  engineers  from 
union  jurisdiction,  a  move  that  would 
have  made  it  easier  to  dismiss  them. 

The  company  also  said  it  would  in¬ 
tensify  efforts,  including  suing  if 
necessary,  to  recover  for  employees 
6.5%  of  the  stock  in  Media  News 
Corp.  which  was  promised  them  last 
September  as  an  inducement  to 
accept  wage  cuts. 

In  other  developments,  three  top 
executives  of  UPl  agreed  to  take  a 
25%  pay  cut  for  the  remainder  of  the 
year. 

Chairman  Luis  Nogales,  president 
Ray  Wechsler  and  editor  in  chief 
Maxwell  McCrohon  all  have  con¬ 
tracts  providing  for  base  salaries  of 
$190,000  a  year. 

The  25%  cuts  would  leave  each 
with  a  base  salary  of  $142,000. 

UPl  also  reached  a  tentative  agree¬ 
ment  with  Bonneville  Telecom¬ 
munications  Co.  calling  for  the  Salt 
Lake-based  communications  com¬ 
pany  to  acquire  1,000  of  the  news 
agency’s  2,800  satellite  dishes  for  $1 .8 
million. 

Under  the  agreement,  Bonneville 


EDITOR  &  PUBLISHER  for  July  27,  1985 


would  then  provide  UPI  with  central¬ 
ized  satellite  transmission  service  as 
well  as  a  new  form  of  delivery  via  FM 
subcarrier  radio  waves. 

The  deal  would  also  provide  dial-up 
access  to  the  General  Electrc  In¬ 
formation  Service’s  communications 
network. 

UPI  said  the  agreement  with  Bon¬ 
neville  would  save  it  at  least  $3  million 
a  year  in  communications  costs. 

The  deal,  however,  is  contingent  on 
UPI  resolving  its  Chapter  1 1  proceed¬ 
ings  in  a  manner  “satisfactory”  to 
Bonneville,  the  two  parties  agreeing 


on  a  contract  and  on  Bonneville 
obtaining  financing. 

Under  the  arrangement,  $900,000 
of  the  $1.8  million  would  be  paid  to 
Equatorial  Communications  to  re¬ 
move  the  security  interest  Equatorial 
still  holds  on  300  earth  dishes,  there¬ 
fore  clearing  title  to  the  equipment. 
UPI  purchased  a  total  of  2,045  dishes 
from  Equatorial. 

The  remaining  $900,000  would  go  to 
set  up  a  communication  trust  fund 
controlled  by  both  companies  and 
used  for  covering  expenses  incurred 


in  setting  up  the  new  network. 

The  inclusion  of  the  FM  network 
would  enable  UPI  to  expand  its  ser¬ 
vice  without  the  expense  of  added 
satellite  equipment  or  land  lines.  The 
FM  system  can  serve  several  receiv¬ 
ing  points  from  a  single  distribution 
point. 

The  deal  with  Bonneville  would 
also  enable  all  of  UPI’s  satellite  trans¬ 
missions  to  come  from  a  single  tran¬ 
sponder.  Now  UPI  transmits  via 
transponders  on  two  satellites, 
Westar  III  and  Westar  IV. 


Abitibi-Price  cuts  back  its  newsprint  production 


By  George  Garneau 

Abitibi-Price  Inc.,  the  largest  sup¬ 
plier  of  newsprint,  has  cut  production 
in  August  in  response  to  sluggish  de¬ 
mand. 

The  reduction  amounts  to  a  five- 
day  halt  at  the  company’s  nine  news¬ 
print  mills  and  brings  the  company’s 
total  downtime  to  26  days  in  the  first 
eight  months  of  1985. 

The  temporary  idling  of  newsprint 
mills  has  l^en  widespread  in  recent 
months  among  most  of  the  major 
Canadian  manufacturers  as  they  react 
to  a  continuing  oversupply  that  has 
already  delayed  price  increases 
planned  for  January,  according  to 
producers  and  analysts. 

“Publishers’  inventories  are  still 
higher  than  normal,  and  demand  is  not 
expected  to  reach  budgeted  levels 
until  those  inventories  shrink,” 
according  to  John  Davis,  chairman  of 
Abitibi-Price  Sales  Corp.,  the 


manufacturer’s  sales  arm. 

Davis  said  Abitibi  has  already  idled 
its  newsprint  mills  for  21  days  this 
year  but  anounced  the  August 
cutback  because  of  a  perception  that 
producers  were  not  reducing 
supplies. 


‘We  are  taking  the 
downtime  as  It’s 
required,”  Davis  said, 
adding  that  production 
this  year  was  expected  to 
be  90%  to  92%  of 
capacity. 


Mark  Rogers,  a  paper  analyst  with 
Dean  Witter  Reynolds  Inc.,  said  that 
so  far  this  year  consumption  has  been 
up  a  little  more  than  1%  compared 


with  last  year,  still  lagging  behind  pro¬ 
duction,  which  is  up  about  3.5%. 

Large  inventories  and  cheaper 
foreign  newsprint  have  been  blamed 
for  repeated  delays  by  Abitibi  and 
other  newsprint  producers  of  a  price 
increase  that  was  scheduled  for  Janu¬ 
ary  and  then  repeatedly  delayed.  That 
increase  is  planned  by  some  to  take 
effect  in  September,  though  whether 
or  not  it  will  is  still  unclear. 

According  to  Rogers,  demand  has 
to  improve  and  inventories  have  to 
drop  in  order  for  the  price  increase  — 
from  $535  to  $570  a  metric  ton  —  to 
stick. 

Rogers  said  the  oversupply  this 
year  was  a  result  of  producers  over- 
:  estimating  the  stren^h  of  the  econ¬ 
omy. 

“We  are  taking  the  downtime  as  it’s 
required,”  Davis  said,  adding  that 
production  this  year  was  expected  to 
be  90%  to  92%  of  capacity. 


ANPA  says  test  proves  third-class  mail  rates  are  too  low 


The  American  Newspaper  Pub¬ 
lishers  Association  recently  con¬ 
ducted  a  seven-city  postal  experiment 
to  bolster  its  argument  that  third-class 
mail  rates  are  set  too  low  and  are  sub¬ 
sidized  by  first-class  rates. 

The  ANPA  found  that  98%  of  the 
pieces  of  mail  sent  first  class  from  the 
seven  cities  took  three  days  to  reach 
their  destination.  It  took  only  four 
days  for  98%  of  the  identical  pieces 
sent  by  third-class  mail  to  reach  their 
destinations,  even  though  the  cost  of 
mailing  third  class  is  about  one-eighth 
the  cost  of  first  class. 

The  mail  delivery  test  was  con¬ 
ducted  for  ANPA  by  Ruder,  Finn  & 
Rotman,  an  independent  research  and 
communications  firm. 

The  areas  included  in  the  test  were 
Arlington,  Va. ;  Atlanta,  Ga. ;  Bangor, 
Me.;  Canton,  Ohio;  Indianapolis, 
Ind.;  San  Francisco,  Calif.;  and 
Springfield,  Mo. 


In  the  test,  each  household  re¬ 
ceived  three  different  envelopes  of 
identical  weight,  all  mailed  at  the 
same  time  at  one  mail  facility  in  each 
area.  The  contents  of  each  envelope 
weighed  just  over  three  ounces. 

The  envelopes  sent  by  first-class 
mail  required  730  postage.  Those  sent 
first  class,  presorted  by  carrier  route, 
required  ^0  postage. 


The  envelopes  mailed  third  class, 
presorted  by  carrier  route,  required 
8.30  postage. 

“ANPA  believes  that  third-class 
rates  do  not  fairly  reflect  the  cost  of 
delivering  third-class  presorted  mail, 
with  the  result  that  businesses  and  pri¬ 
vate  citizens  using  first-class  service 
subsidize  bulk-mail  advertisers  and 
other  using  third-class  mail,”  the 
association  stated. 


Gannett  to  merge  Binghamton  dailies 


The  morning  Binghamton  (N.Y.) 
Sun-Bulletin  and  the  evening  Bing¬ 
hamton  Press  will  be  merged  into  a 
single  morning  newspaper  on 
September  30. 

Susan  Clark-Jackson,  publisher  of 
the  two  dailies,  said  changes  in 
population  demographics  and  life¬ 
styles  have  resulted  in  a  steady  de¬ 


cline  in  the  circulation  of  the  Press. 

However,  the  Press  still  has  double 
the  daily  circulation  of  the  Sun- 
Bulletin,  with  57,994  evening  circula¬ 
tion  to  28,840  morning  circulation, 
according  to  Audit  Bureau  of  Circula¬ 
tion  figures  for  September,  1984. 

Sunday  circulation  for  the  Press  is 
over  68,000. 
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Family  Weekly  update  —  some  add  it,  others  drop  it 

But  competing  Parade  declares  itself  a  big  winner;  says  it  has 
added  146  newspapers  with  a  total  circulation  of  4.7  million 


By  M.K.  Guzda  and  Andrew  Radolf 


Gannett’s  Co.’s  plans  to  revamp 
Family  Weekly  into  USA  Weekend  on 
Sunday,  September  8,  has  touched  off 
a  major  realignment  of  Sunday  maga¬ 
zine  preferences. 

Dozens  of  newspapers  are  drop¬ 
ping  Family  Weekly/USA  Weekend 
in  favor  of  Parade,  but  U  SA  Weekend 
says  it  is  signing  up  enough  new  cus¬ 
tomers  to  keep  its  circulation  steady. 

Parade  publisher  and  president 
Carlo  Vittorini  announced  this  week 
the  addition  of  146  newspapers  which 
will  carry  Parade,  increasing  circula¬ 
tion  by  4.7  million  for  total  circulation 
of  nearly  30  million.  The  new  papers 
will  bring  the  total  carrying  Parade  to 
269. 

Simultaneously,  Gannett 
announced  the  addition  of  38  news¬ 
papers  —  including  32  Gannett  dailies 
—  which  will  carry  USA  Weekend, 
keeping  circulation  near  the  12- 
million  mark  and  offsetting  the  cir¬ 
culation  lost  by  the  shifting  of  papers 
to  Parade. 

But  Gannett  declined  to  release  any 
specific  figures  on  how  many  news¬ 
papers  wiU  be  taking  USA  Weekend. 

Ramon  Gaulke,  president  of  USA 
Weekend,  said  more  changes  and 
additions  will  take  place  in  the  coming 
weeks  “as  a  number  of  papers  switch 
from  one  magazine  to  the  other  and  a 
number,  which  carry  neither,  join 
up.” 

Gaulke  said  Gannett’s  near-term 
goal  is  to  maintain  about  the  same 
12-million  circulation  base  which 
Family  Weekly  now  has,  “but  with  an 
even  more  attractive  mix  of  markets 
for  advertisers.” 

Gannett  did  not  release  figures  on 
how  many  of  its  32  newspapers  were 
dropping  Parade  to  take  USA 
Weekend.  However,  Parade  put  the 
total  at  13  Gannett  dailies,  with  1.4 
million  circulation. 

Gannett  did  say  that  10  of  the  38 
dailies  signing  up  for  USA  Weekend 
have  over  100,000  Sunday  circula¬ 
tion. 

The  10  papers  include  Times  Mir¬ 
ror’s  Denver  Post  and  Dallas  Times 
Herald  with  over  700,000  combined 
Sunday  circulation.  Both  Times  Mir¬ 
ror  newspapers  will  also  continue  to 
publish  their  own  locally  edited  Sun¬ 


day  magazines:  Empire  in  Denver  and 
Dallas  City  in  the  Times  Herald. 

The  Rocky  Mountain  News  carries 
Parade  in  the  Denver  market  and  the 
Morning  News  carries  Parade  in 
Dallas. 

The  eight  Gannett  Sunday  papers 
taking  USA  Weekend  include  the 
Nashville  Tennessean  (formerly  Pa¬ 
rade),  Rochester  Democrat  and 
Chronicle,  Des  Moines  Register,  Cin¬ 
cinnati  Enquirer,  Honolulu  Star- 
Bulletin,  Jackson  (Miss.)  Clarion, 
Wilmington  News  Journal  (also 
formerly  Parade)  and  Westchester 
Rockland  Newspapers. 


Ramon  Gaulke, 
president  of  USA 
Weekend,  said  more 
changes  and  additions 
will  take  place  in  the 
coming  weeks  “as  a 
number  of  papers  switch 
from  one  magazine  to  the 
other  and  a  number, 
which  carry  neither,  join 


Parade’s  added  newspapers  in¬ 
clude  four  large  metropolitan  dailies 
with  combined  Sunday  circulation  of 
over  1.3  million  copies:  the  Orange 
County  (Calif.)  Register,  Phoenix 
(Ariz.)  Republic,  Indianapolis  (Ind.) 
Star  and  Raleigh  (N.C)  News  & 
Observer. 

The  Register  formerly  carried 
Family  Weekly,  while  the  Indianapo¬ 
lis  and  Phoenix  papers  are  discon¬ 
tinuing  their  own  supplements.  The 
News  &  Observer  did  not  have  any 
Sunday  magazine  before  signing  with 
Parade. 

Vittorini  contended  the  large  num¬ 
ber  of  newspapers  coming  to  Parade 
was  both  the  result  of  good  timing  and 
disaffection  with  Gannett’s  plans  for 
USA  Weekend.  However,  he  did  not 
reveal  precise  figures  for  the  number 
of  papers  that  are  dropping  Family 


Weekly/USA  Weekend  to  take  Pa¬ 
rade. 

“All  of  a  sudden  we  had  a  hundred 
papers  calling  us,”  he  said.  But  Vit¬ 
torini  also  noted  that  Parade  has  been 
paying  sales  calls  on  the  Indianapolis 
and  Phoenix  papers  for  years. 

Vittorini  said  Parade  has  devised  a 
marketing  strategy  which  divides  its 
circulation  between  the  top  100  re¬ 
ceiving  Parade’s  national  edition,  and 
all  other  markets  receiving  the  new 
“countryside”  edition. 

Although  the  editorial  content  re¬ 
mains  the  same,  the  countryside  edi¬ 
tion  will  be  available  at  an  effective 
discount  of  10%  less  than  the  national 
edition.  Advertisers  who  buy  both 
will  pay  a  CPM  of  $11.12  versus 
$11.32,  Vittorini  said. 

Vittorini  said  the  additional  circula¬ 
tion  makes  Parade  the  fourth  largest 
“magazine”  in  America.  Vittorini 
said  of  the  269  newspapers  distribut¬ 
ing  Parade  on  Sundays,  185  with  25.9 
million  Sunday  circulation  are  in  the 
top  100  markets  and  84  with  3.9  mil¬ 
lion  Sunday  circulation  are  in  the 
countryside  edition. 

The  Indianapolis  Star  and  the  Ari¬ 
zona  Republic,  owned  by  the  Pulliam 
family’s  Central  Newspapers,  will 
cease  publishing  their  loc^ly  edited 
Sunday  magazines  and  begin  carrying 
Parade  on  September  28. 

Eugene  Pulliam,  publisher  of  the 
Star  and  president  of  the  Arizona  Re¬ 
public,  said  the  decision  to  go  with 
Parade  was  made  for  economic 
reasons. 

“Advertising  in  these  magazines 
has  diminished  and  diminished,  both 
local  and  national,”  Pulliam  said. 
“It’s  not  a  pleasant  decision  but  we 
made  it.” 

Pulliam  said  he  did  “not  want  to  go 
into  details”  as  to  why  his  two  news¬ 
papers  chose  Parade  instead  of  USA 
Weekend. 

The  Muncie  (Ind.)  Star,  also  owned 
by  the  Pulliam  family’s  Central  News¬ 
papers,  will  drop  Family  Weekly  on 
September  8,  the  day  the  Gannett- 
owned  Sunday  newspaper  magazine 
is  to  be  reborn  as  USA  Weekend. 

The  Star,  with  over  35,000  Sunday 
circulation,  will  carry  Parade  instead. 

(Continued  on  page  38) 
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Ad  spending  is  slightiy  less  than  originally  forecast 


Advertising  expenditures  in  the 
United  States  could  reach  $9S  billion 
in  1985,  a  gain  of  9, \%  above  the  pre¬ 
vious  year,  said  McCann-Erickson 
senior  vice  president  Robert  Coen. 

However,  that  gain  was  modified 
from  Coen’s  estimations  of  December 
1984,  when  he  predicted  a  9.7%  gain 
in  advertising  expenditures  for  1985. 
The  downgrading  of  the  December 
forecast  is  explained  by  the  economic 
performance  of  the  first  quarter  fall¬ 
ing  below  previous  expectations. 

Charts  are  from  Robert  Coen's  presenta¬ 
tion 


In  his  12th  midyear  update,  Coen 
issued  his  predictions  for  the  remain¬ 
der  of  the  year  and  1986,  saying  next 
year’s  advertising  spending  could  sur¬ 
pass  the  $100-billion  mark. 

Coen  said  local  advertising  gains 
for  1985  will  top  10%  as  a  result  of 
double-digit  increases  in  local  retail¬ 
ers’  insert  and  broadcast  budgets,  aid¬ 
ed  by  continued  growth  in  classi¬ 
fied  newspaper  ads. 

(Continued  on  page  36) 


NATIONAL  AD  DOLLARS  IN  NEWSPAPERS 

(IstOtr  1985  v&lsfOtr.  1984) 


1985 

SPOT  TV  AD  REVENUE  CHANGES 

(ftreent  change  over  1984) 

January . 

+  9 

February . 

+  10 

March . 

+  9 

Isf  Quarfer 

+  9 

April* . 

.  +  10 

May  * . 

.+  9 

1s+  5  months* 

+  9 

1  41  ReliMuury  | 

MAGAZINE  AO  REVENUES 

-1986 

(Reroent  change  (wer  1964) 

PAGES 

REVENUE 
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+  6 
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+  2 

+16 

March . 
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+  10 

1st  Quarter 

♦  1 
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+  9 
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+  3 
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-MAJOR  CATESORIES 
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NaSIOTAL 
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CWNGE 
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2  Drugs 

(7) 
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3  Toiletries 

(9) 
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4  Automobiles 

(6) 

+  2 

5  Beer 

(7) 

+  66 
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(4) 
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NEWSR^PER  ADVERnSING-1985 
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UMEAGE 
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Classified 
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%0F 
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% 
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00 

SOURCE  Media  Inc 


THIRD  CLASS  PRESORTED  COMMERCIAL  MAIL 

Number  of  Pieces 
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(000,000) 

6.148 

1st  Oh '85 

(OOQOOO) 

6,753 

CHANGE 

+  10 

Number  of  Ounces 

13.339 
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Revenues  (R>sfal) 
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% 
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CHANGE 
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im 
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NETWORK  TV  AD  REVENUES-1985 

(Rjrcent  change  over 

1984) 

ABC 

CBS 

NBC 
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+  11 
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+  15 
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+  10 
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+  11 
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+  6 

+  11 
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+17 

+  11 

May . -  3 
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+  7 

+  5 

Isf  5  months  -  7 

+  9 

+  12 

+  4 
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Press  photographers  meet  in  Nashville 


Howard  Baker — Senator  turned  photographer 


Nixon,  Baker  said  the  former  presi¬ 
dent  is  a  paradoxical  figure.  *‘He  is 
one  of  the  most  talented  men  I  ever 
knew.  He  committed  absolutely  un¬ 
forgivable  political  sin  in  the  eyes  of 
many,  including  mine. 

“But  he  is  most  remarkable  in  that 
he  has  survived.  I  do  not  believe  my 
ego  could  have  withstood  the  assault, 
the  humiliation  and  the  tragedy  of  that 
and  still  continued  to  function,  but  he 
does  function.” 

Baker  said  he  had  a  call  from  Nixon 
“a  couple  of  months  ago”  inviting 
him  to  join  one  or  two  guests  at  the 


former  president  s  New  Jersey  home 
to  talk  about  arms  control. 

Showing  another  facet  of  Nixon’s 
personality.  Baker  said  former  Sena¬ 
tor  Ed  Muskie  was  also  there.  Nixon 
had  discovered  it  was  Muskie ’s  6Sth 
birthday  and  “had  laid  down  two  bot¬ 
tles  of  Bordeaux  from  the  year  of 
Muskie’s  birth.” 

Skeptical  laughter  from  the  audi¬ 
ence  followed  Baker’s  comment  that 
he  tried  not  to  use  his  Senate  position 
(Continued  on  page  38) 


Guest  speakers  at  the  NPPA  conven¬ 
tion  were  John  Seigenthaler,  publisher  of 
the  Nashville  Tennessean  (left),  and  for¬ 
mer  U.S.  Senator  Howard  Baker.  (Photo 
by  Dale  Gleason) 


April  Saul,  staff  photographer,  the 
Philadelphia  Inquirer,  talks  with  an  NPPA 
convention-goer  about  her  documentary 
project  on  the  Hmong  people.  Saul  is  the 
first  recipient  of  the  $10,000  NPPA/ 
Nikon  U.S.A.  Documentary  Sabbatical 
Grant.  (Photo  by  Jim  Gordon) 


By  Lenora  Williamson 

“Politicians  and  journalists  have 
much  in  common,”  former  U.S. 
Senator  Howard  Baker  declared  in 
staging  his  own  show-and-tell  photo 
presentation  for  the  annual  awards 
dinner  of  the  National  Press  Photog¬ 
raphers  Association  in  Nashville  July 
14. 

“It  will  be  increasingly  clear,”  the 
Senate  majority  leader  for  the  last 
four  years  of  his  service  warned  his 
audience,  “that  I  am  not  a  profession¬ 
al  photographer,  and  clear  as  well  that 
I  am  a  free  spirit  in  the  psychological 
sense  and  that  I  have  employed  what 
little  talent  I  have  in  that  respect  not 
for  an  artistic  purpose  or  professional 
purpose — but  as  a  diarist,  because 
photography  has  been  and  continues 
to  be  my  diary.” 

Baker  characterized  “those  of  us  in 
politics  as  having  a  sort  of  love-hate 
relationship  with  the  press.”  He  sus¬ 
pects  the  press  has  a  similar  relation¬ 
ship  with  politicians. 

In  common.  Baker  views  both 
press  and  politicians  as  trying  “to 
perceive  and  publish  in  one  form  or 
the  other  what  we  believe  to  be  the 
will  and  judgment  of  the  sovereignty, 
the  people  we  represent,  and  with 
whom  we  circulate,  and  in  whose 
communities  we  live.” 

Senator  Baker  said  he  is  aware  of 
his  new  relationship  to  the  public  in 
general  since  leaving  Washington, 
but  is  happy  returning  to  private  life 
with  opportunity  to  pursue  his  profes¬ 
sional  career  as  a  lawyer  and  to  pursue 
his  “consuming  hobby  of  photogra¬ 
pher.  ’  ’ 

He  acknowledged  that  as  a  senator 
he  had  “special”  photo  opportuni¬ 
ties,  such  as  frequent  appearances  on 
platforms  with  President  Reagan. 
One  result  is  that  he  now  has  “the 
best  collection  of  pictures  of  the  back 
of  Ronald  Reagan’s  head  in  exis¬ 
tence.” 

Baker  said  he  made  “a  terrible  mis¬ 
take”  in  not  taking  Watergate  pic¬ 
tures. 

“I  thought  the  whole  occasion  was 
so  dignified  and  solemn  that  it  would 
be  beneath  me  to  take  pictures  of  it, 
and  I  have  since  decided  that  was  the 
single  redeeming  grace  of  that  total 
experience.” 

In  showing  photographs  of  Richard 


Sharing  Sprague  Awards  were:  C.  Ned  Hockman,  professor,  Oklahoma  University, 
and  Tony  Spina,  director  of  photography,  Detroit  Free  Press.  Pictured  above  is  the 
presentation  of  awards  (from  left):  C.  Thomas  Hardin,  outgoing  president  of  NPPA; 
Bill  Sanders,  new  president  of  NPPA;  Hockman  and  Spina.  (Photo  by  Dale  Gleason) 
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GOSS  HEFNER  OFFSET 
on  edition  in  Gteenville 


teaye  our  pbnt  intact  and  at  the  same  time  increase 
production  capadty-aii  at  a  cost  we  couidafhrd- 
using  Headiiner  Offset  repiacement  unttsT 


William  deB.  Mebane,  Publisher,  The  Greenville  ?iews  and  Greenville  Piedmont,  Greenville,  S.C. 

B 

on  the  Goss  Metroliner  press  under  ti^t  space  conditions 
while  putting  in  the  Headliner  Offeet  press,  thetumkey 
installation  went  smoothly.  It  wai  a  gc»d  partnosfeip- 
Goss  re^nsiveness  and  a  ^at  effort  by  our^wn  teasL” 
The  Goss  Headliner 
for  sduCioDS  to  a 


If  The  Multimedia  group’s  flagsh^?  daily 

installed  a  4'unit/2'halfdeck  Gotis* 
Headliner  Off^®  press  in  line  with  its 
8-'unit/4<leck  Metroliner®  press.  The  new 
went  successfully  on  edition,  on 
‘wBIBIIB  schedule,july25, 1984. 

Mebane  contim^s:  “Goss  technology  allowed  both  ease 
of  installation  and  retention  of  the  substructures  and  other 
components  of  the  letterpresses  we  replaced.  And  there’s 
still  room  for  four  more  offset  replacement  units,  assuring 
ourproduction  capacity  into  the  1990s  * 

Production  Director  Bill  Matthews  adds:  “We  have 
plentyrof  flexibility,  too-running  the  Headliner  Oflkt  and 
Metroliner  unartogether  or  as  two  indcfiendent  siieunk 
pressesr  Afid  ainsidering  that  we  had  to  get  our  paper  out 


Veeck  raps  Trib’s 
handling  of  Cubs 

Adding  his  voice  to  the  continuing 
controversy  over  whether  the  Tri¬ 
bune  Co.-owned  Chicago  Cubs  will 
play  under  lights  at  Wri^ey  Field  or  in 
a  new  suburban  stadium,  Chicago 
sports  legend  Bill  Veeck  says  the 
media  Arm  should  keep  the  venerable 
stadium  —  and  tear  down  its  land¬ 
mark  headquarters. 

“Why  don’t  they  tear  the  Tribune 
Tower  down?”  Veeck  said  in  an  inter¬ 
view  with  Chicago  Sun-Times  sports 
columnist  Ron  Rapoport.  “It  was 
built  in  1925,  and  nothing  in  Wrigley 
Field  is  that  old  except  a  couple  of 
beams.  Are  you  going  to  compare  that 
Gothic  monstrosity  to  beautiful  Wrig¬ 
ley  Field? 

The  Cubs  have  threatened  to  aban¬ 
don  the  historic  stadium  —  the  only 
major  league  ballpark  that  allows  only 
day  games — if  li^ts  are  not  installed. 

Veeck,  who  once  owned  the  team, 
also  said  he  was  angry  at  the  Tribune 
Co.  for  this  year  permitting  bleacher 
seats  to  be  sold  in  advance.  In  revers¬ 
ing  their  policy  of  selling  bleacher 
seats  only  on  the  day  of  the  game,  the 
Cubs  cited  neighborhood  complaints 


of  rowdyism  last  year  when  eager  fans 
would  camp  out  overnight  waiting  for 
the  tickets  to  go  on  sale. 

“It  was  basically  wrong,  greedy,” 
Veeck  said  of  the  policy. 

A  fixture  in  the  bleachers  in  past 
seasons,  Veeck  says  he  now  refuses 
to  attend  Cubs  games,  though  he 
added  the  team  has  offered  him  a  seat 
any  time  he  wants. 

Paper  industry 
saves  energy 

The  U.S.  paper  industry  has  re¬ 
duced  its  use  of  fossil  fuels  and  pur¬ 
chased  electricity  by  39.6%  per  ton 
over  the  last  12  years,  according  to  the 
American  Paper  Institute. 

In  a  recently  released  study,  “Pat¬ 
terns  of  Fuel  and  Energy  Consump¬ 
tion  in  the  U.S.  Pulp  and  Paper  Indus¬ 
try,”  the  API  documents  how  the  in¬ 
dustry  has  increased  its  use  of  self¬ 
generated  and  residue  energy  sources 
from  40.8%  to  55.2%  of  total  energy 
needs,  reduced  consumption  of  fossil 
fuels  and  purchased  energy  by  about 
16%,  and  increased  output  by  more 
than  32%. 

The  gains  in  energy  conservation 
came  at  a  time  when  costs  for  energy 


rose  from  6.9%  to  13.8%  from  1972  to 
1982  and  fell  to  11.9%  in  1984. 

The  pulp  and  paper  industry  is  the 
nation’s  third  largest  manufacturing 
consumer  of  purchased  fuel  and  ener¬ 
gy  and  the  leader  in  self-generation 
and  cogeneration  of  electricity, 
accounting  for  half  of  all  industrial 
cogeneration. 

Newspaper  holds 
safety  seminar 

Some  4,000  children  and  parents  re¬ 
cently  accepted  an  invitation  by  the 
Santa  Monica  (Calif.)  Evening  Out¬ 
look  to  learn  about  safety  and  preven¬ 
tion  of  child  abuse. 

The  occasion  was  the  newspaper’s 
first  “Speak  Out  for  Children.”  Thir¬ 
ty-one  booths  were  set  up  in  the  Eve¬ 
ning  Outlook’s  parking  lot,  offering 
information  on  subjects  ranging  from 
child  nutrition  to  earthquake  pre¬ 
paredness. 

Children  could  get  fingerprinted 
free.  They  also  received  free  educa¬ 
tional  comic  books,  T-shirts  and  bal¬ 
loons. 

About  $5,000  was  donated  by 
businesses  to  help  sponsor  the  day. 


When  the 
legal  drinking 
age  goes 
down, 

It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm  s  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  The  55  mph  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance? "  They're  part  of  the 
information  sen/ice  available 
to  newspeople  from  State 
Farm. 


do 

accidents 
go  upT 

write  or  call  (309-766- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  information  service 
Public  Relations  Department 
state  Farm  Insurance  companies 
One  state  Farm  Plaza 
Bloomington,  IL  61701  r  5TATI  I 
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Now  you  clon^  need  an  enormous  copier 
to  make  enormous  copies* 


The  name  tells  the  story. 

The  Canon  NP-2436  is  a  large-format  professional 
plain  paper  copier  that  makes  size-for-size  reproduc¬ 
tions  up  to  24"  X  36".  But  that’s  only  part  of  the  story. 

If  oversized  documents  are  a  way  of  life  in  your 
business,  you  owe  yourself  a  serious  look  at  the 
NP-2436.  Why? 

The  NP-2436  is  surprisingly  compact— hardly 
larger;  in  fact,  than  many  conventional  office  copiers. 

It  runs  on  standard  115  Volts  AC,  and  it  doesn’t  require 
any  special  ventilation.  You  can,  in  other  words,  put  it 
just  about  anywhere. 

Making  copies  on  the 
NP-2436  is  fast,  easy  and 
economical.  Just  feed  your 
original,  and  walk  away  with 
your  copy  seconds  later.  Use 
the  built-in  roll-fed  paper  m 
supply  or  use  the  single-sheet  % 
bypass  for  different  paper  X  ^  ^  i# 


stock.  Bther  way,  you’ll  never  need  to  use  costly  coated 
copy  materials.  And  your  copies  come  out  dry  ready 
to  fold  or  mark  up. 

Take  a  close  look  at  the  copies.  The  NP-2436  gives 
you  impressive  reproductions— crisp  and  clear,  from 
edge  to  edge.  It’s  the  kind  of  quality  you  just  can’t  get 
with  diazo  duplicators. 

You  should  also  know  that  the  NP-2436  gives  you 
a  choice  of  copy  color:  black,  brown,  or  blue.  That’s 
versatility  not  even  the  most  expensive  engineering 
copiers  can  match. 

Finally  take  a  look  at  the  NP-2436’s  price.  It’s  more 
affordable  than  you  might  think. 

All  in  all,  the  NP-2436  is  an  extremely  practical 
answer  to  a  large  variety  of  oversized  copying  needs. 
And  it  just  may  be  the  perfect  answer  to  yours. 

J  Canon 

PLAIN  COPIER 
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NEWSPEOPLE  IN  THE  NEWS 


Art  Wible  named  Dallas  Times  Herald  publisher,  CEO 


Arthur  E.  Wible,  president  and 
chief  operating  officer  of  the  New 
York  Daily  News,  has  been  named 
publisher  and  chief  executive  officer 
of  the  Dallas  Times  Herald. 

Wible,  48,  will  make  the  move  from 
the  Tribune  Co.  to  the  Times  Mirror 
Co.  effective  Aug.  1. 

“With  more  than  20  years  of  news¬ 
paper  experience,  Arthur  Wible 
brings  to  the  Dallas  Times  Herald  a 
demonstrated  ability  to  lead  large 
metropolitan  newspapers  in  highly 
competitive  markets,"  Phillip  L. 
Williams,  Times  Mirror  executive 
vice  president,  said  in  a  release 
announcing  the  appointment. 

Wible  in  1959  began  his  newspaper 


Art  Wible 

career  in  advertising  sales  at  the  Chi¬ 
cago  Tribune,  where  he  advanced  to 


display  advertising  manager  in  1975. 
He  became  advertising  manager  at 
the  Daily  News  in  1978  and  rose  to 
executive  vice  president  and  director 
of  sales  and  marketing  in  1982  before 
becoming  president  and  CEO  in  1984. 

Wible  is  also  president  of  the  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives  Foundation 
and  has  been  active  in  the  Newspaper 
Advertising  Bureau,  and  community 
and  civic  groups. 

In  Dallas,  Wible  will  report  to  Tom 
Johnson,  a  group  vice  president  for 
the  Times  Mirror  who  will  remain  as 
chairman  of  the  Times  Herald  and 
publisher  of  the  Los  Angeles  Times. 


New  York  News  names  two  senior  vice  presidents; 
Hoge  assumes  departing  Wible’s  title  as  president 


High-level  management  changes 
have  been  announced  at  the  New  York 
Daily  News  by  James  Hoge,  pub¬ 
lisher. 

With  the  departure  of  Arthur  Wi¬ 
ble,  former  president  and  chief  ex¬ 
ecutive,  to  the  Dallas  Times  Herald, 
Hoge  said  he  was  adding  the  title  of 
president  to  his  role  as  publisher  and 
creating  two  senior  vice  presidents 
with  expanded  authority. 

Michael  F.  Malheiro,  vice  presi¬ 
dent,  circulation,  has  been  promoted 
to  senior  vice  president,  circulation/ 


Michael  J.  Volpe,  a  former  re¬ 
porter  and  government  spokesman, 
has  been  named  director  of  public 
affairs  for  Gannett  Co.  Inc. 

Volpe,  33,  was  a  business  and  eco¬ 
nomics  reporter  for  Knight-Ridder 
before  joining  the  Office  of  Manage¬ 
ment  and  Budget  in  1978  as  a  public 
information  officer.  He  has  spoken 
for  several  government  agencies. 


Garry  Edwards,  a  former  owner 
and  publisher  of  weekly  and  monthly 
newspapers,  has  been  named  retail 
advertising  manager  for  The  News 
and  Daily  Advance  in  Lynchburg,  Va. 

Edwards,  35,  is  responsible  for 
training  and  supervising  10  retail 
advertising  personnel. 

Edwards  owned  and  published 
newspapers  in  Oklahoma  and  Ala¬ 
bama  while  simultaneously  working 
part-time  as  a  newspaper  sales  and 


operations,  in  which  he  will  be  in 
charge  of  circulation,  production  and 
labor  relations.  Malheiro,  who  joined 
the  News  as  vice  president  in  charge 
of  circulation  last  year,  has  held  man¬ 
agement  positions  at  the  Chicago  Tri¬ 
bune,  the  Orlando  Sentinel  Star  and 
Merrill  Printing  Co. 

Anthony  J.  Calianese,  vice  presi¬ 
dent,  advertising,  was  named  senior 
vice  president,  advertising/ 
marketing,  and  will  head  advertising, 
marketing  and  promotions. 
Calianese,  who  joined  the  News  in 


training  consultant  and  trou¬ 
bleshooter. 

♦  ♦  ♦ 

Debra  Boyette  has  been  named  a 
copy  desk  chief  at  the  Kansas  City 
Times. 

Boyette,  who  joined  the  Times  as  a 
copy  editor  in  1982,  previously  work¬ 
ed  as  a  copy  editor  at  the  Florida 
Times-Union  in  Jacksonville  and  as  a 
wire  editor  at  the  Sanford  Herald  in 
Chapel  Hill,  N.C. 

*  ♦  ♦ 

The  National  Association  of 
Advertising  Publishers  has 
announced  the  election  of  new  offi¬ 
cers  after  its  annual  convention  in 
June. 

Terry  Burge,  president  of  Burge 
Publishing  Corp.  in  Houston,  was 
elected  president.  Burge  has  been  in¬ 
volved  in  the  association  for  more 
than  a  decade  and  helped  launch  its 
semiannual  NAAP  Journal.  His  com¬ 
pany  publishes  The  Leader,  a  free- 


1962,  has  held  several  advertising 
positions.  He  advanced  to  director  in 
1982  and  vice  president  in  1983. 

Joseph  D.  Palmer,  director  of  pro¬ 
duction,  was  named  vice  president, 
production,  and  will  report  to 
Malheiro.  Palmer,  who  entered  news¬ 
paper  production  at  the  Binghamton 
(N.Y.)  Sun  in  1954,  was  production 
manager  for  12  years  at  the  Buffalo 
(N.Y.)  Evening  News  and  joined  the 
News  in  1982  as  director  of  prepress, 
from  which  he  was  promoted  to  pro¬ 
duction  director  in  1983. 


circulation  community  newspaper  in 
northwest  Houston. 

Other  officers  announced  were: 
Jack  Rynerson,  vice  president  and 
general  manager  of  Westminster  Inc., 
publisher  of  32  publications  in 
Bradenton,  Fla.,  president  elect; 
Stephen  Thompson,  president  of 
Harte-Hanks  Direct  Marketing  West 
in  Brea,  Calif.,  first  vice  president; 
Edward  B.  Marks,  co-publisher  of 
Nassau  &  Queens  Publications  Inc.  of 
Jericho,  N.Y.,  second  vice  president; 
Geoffrey  K.  Calderone,  president 
of  Maryland  Penny  saver  Group  Inc. 
and  Maryland  Home  Delivery  Co. 
Inc.  of  Millersville,  Md.,  treasurer. 


Valerie  S.  Hopkins  has  been 
chosen  news  editor  of  Gannett  Co. 
Inc.  publications,  Charles  L.  Over¬ 
by,  vice  president/communications, 
has  announced. 

Hopkins,  31,  joined  Gannett  in 
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1982  and  had  been  administrative 
assistant  to  Jack  Heselden,  deputy 
chairman.  Previously,  she  was  man¬ 
aging  editor  with  the  National  Aero¬ 
nautical  Institute  Inc.  and  United 
Media  International  Inc.  —  both  in 
Boston,  Mass. 

«  4c 

Peter  W.  Eldredge  has  been 
named  publisher  of  Star  magazine, 
Martin  Singerman,  president  of 
Murdoch  Magazines,  has  proclaimed. 

Ira  Rae,  currently  the  editor  and 
publisher  of  Star,  will  continue  as  edi¬ 
tor  and  assume  the  new  position  of 
chief  executive  officer. 

Eldredge  comes  from  New  York 
magazine,  also  part  of  the  Murdoch 
^oup.  Earlier,  he  was  special  proj¬ 
ects  manager  of  Time  Inc.’s  Money 
magazine,  where  he  was  also  finan¬ 
cial  and  corporate  advertising  man¬ 
ager  and  division  sales  manager. 

Eldredge,  41,  is  a  former  president 
of  the  New  York  State  Magazine 
Association  and  a  member  of  the 
Financial  Communications  Society. 

♦  ♦  ♦ 

The  Houston  Post  has  hired 
George  Radosevich  as  its  circula¬ 
tion  director. 

Radosevich  was  formerly  circula¬ 
tion  director  at  the  Miami  Herald  and 
the  Fort  Lauderdale  News  and  Sun- 
Sentinel  and  has  recently  worked  as  a 
consultant  to  newspapers. 

♦  ♦  ♦ 

The  Denver  Post  has  announced 
three  promotions  in  the  advertising 
department. 

Sally  Lee,  new  account  develop¬ 
ment  coordinator,  has  moved  up  to 
territory  sales  manager. 

Jim  Bisetti,  entertainment 
account  executive,  was  tapped  as 
tele-marketing  supervisor. 

Allen  Dreher,  retail  advertising 
representative,  has  become  coopera¬ 
tive  coordinator. 

4(  4i  4e 

Imprint,  publisher  of  11  weekly 
newspapers  in  the  Hartford,  Conn., 
area,  has  named  Karin  Deeks  Bald¬ 
win  its  creative  services/promotion 
director  and  William  Fable  its 
marketing  director. 

Christopher  Larsen,  president  of 
the  publishing  firm  in  West  Hartford, 
said  Baldwin  will  be  responsible  for 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

90  Years  Watloft-Wide  Personal  Service 


all  corporate  promotional  efforts  in 
addition  to  retaining  her  responsibili¬ 
ties  as  director  of  creative  services. 
She  joined  Imprint  in  1976  as  its  first 
creative  director  following  work  as  a 
freelance  artist  in  Connecticut  and 
San  Francisco. 

Fable  will  be  responsible  for  classi¬ 
fied,  circulation  and  telemarketing 
departments  at  Imprint  newspapers 
and  has  been  named  to  the  company’s 
executive  and  marketing  committees, 
Larson  said.  Fable,  formerly  busines 
manager  and  director  of  publications, 
joined  the  company  in  1977  with  ex¬ 
perience  in  several  departments  at  the 
Yale  Daily  News,  Connecticut  Daily 
Campus,  Straus  Communications, 
and  Connecticut  Eagle,  of  which  he 
was  president  and  publisher. 

The  Detroit  News  has  announced 
three  recent  appointments: 

Caspar  Genovese  has  been  tapped 
as  computer  systems  manager. 
Genovese,  28,  and  a  former  program¬ 
mer,  project  engineer,  systems 
analyst  and  assistant  manager  of  proj¬ 
ect  development,  rejoined  the  compu¬ 
ter  department  in  February.  He  re¬ 
places  Thomas  Redder,  who  has 
been  appointed  corporate  projects 
director  of  the  Evening  News  Asso¬ 
ciation,  the  parent  company  of  the 
News. 

Kathleen  A.  Riley  has  become  an 
account  executive  of  major  retail 
advertising.  Riley,  27,  comes  from 
Sawyer,  F^erguson,  Walker  Inc.  of 
Chicago,  where  she  handled 
accounts,  and  the  Chicago  Tribune, 
where  she  was  in  retail  sales. 

Kristina  C.  Petzer,  has  been 
promoted  to  divisional  sales  manager 
of  major  accounts.  Petzer,  31,  was 


most  recently  an  account  executive 
and  has  been  with  the  News  since 
1978. 

*  «  « 

Steve  McNAMARA,  editor  and  pub¬ 
lisher  of  the  Pacific  Sun  in  Marin 
County,  Calif. ,  has  been  elected  pres¬ 
ident  ot  the  California  Society  of 
Newspaper  Editors. 

The  Sun  won  top  honors  among  the 
state’s  larger  weeldies  in  recent  judg¬ 
ing  by  the  association.  Before  joining 
the  Sun  in  1966,  McNamara  worked 
with  the  San  Fransisco  Examiner, 
Miami  Herald  and  Winston-Salem 
(N.C.)  Journal. 

Also  elected  at  the  association’s 
annual  convention  in  Palo  Alto  were 
N.  Christian  Anderson,  editor  of 
The  Register  in  Orange  County,  who 
was  picked  as  vice  president,  and 
Michael  Kidder,  editor  of  the 
Peninsula  Times-Tribune  in  Palo 
Alto,  who  was  chosen  secretary- 
treasurer. 

♦  *  * 

Robert  D.  Dix  has  retired  as  presi¬ 
dent  of  the  Record-Courier  in  Kent- 
Ravenna,  Ohio,  and  as  a  board  mem¬ 
ber  of  Dix  Media,  the  Wooster  Repub¬ 
lican  Printing  Co.,  after  a  newspaper 
career  of  54  years. 

Dix,  who  began  in  1931  as  editor  of 
the  Ravenna  Evening  Record,  with 
his  three  brothers,  Albert,  Raymond 
and  Gordon,  built  a  media  business 
that  included  eight  daily  newpapers  in 
Ohio  and  Kentucky,  three  radio  sta¬ 
tions  and  one  television  station. 

He  became  publisher  of  the  Rec¬ 
ord-Courier  in  1940  and  led  it  to  be¬ 
come  the  first  Ohio  daily  to  adopt 
offset  printing. 

Dix  and  his  brothers  retired  in 
June.  Albert  died  in  1983. 
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vj  If  you’re  a  commercial  photography  buyer... 

“Q”  is  the  key  to  the  photo 
studio  that’s  best  for  you 

Commercial  photo  studios  that  have  earned  the 
PPof  As  prestigious  “Qualified  Photographic  Studio" 
rating  offer  top-quality  photographic  services,  busi¬ 
ness  experience  and  dependability . . .  backed  by  the 
Professional  Photographers  of  America,  Inc.  They're 
a  select  group,  yet  members  are  located  worldwide. 

Not  every  studio  has  the  “Q”;  those  that  do  have  earned  it. 


For  a  free  copy  of  the  1985-86  "Directory  of  Qualified 
Photographic  Studios.”  clip  this  ad  to  your  letterhead 
and  mail  to: 

Jane  Shaffer,  Dept.  Q 

Prof.  Photographers  of  America,  Inc. 

1090  Executive  Way,  Des  Plaines,  IL  60018 
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W.  de  Bemiere  Mebane  Bruce  Crippen  Joseph  AAetscher  Edward  Querzoli 

The  Multimedia  Newspaper  Co.  Winnipeg  Tribune  and  helped  form  announced  the  appointment  of  Bruce 

Inc.  has  named  one  newspaper  pub-  the  Winnipeg  Sun  before  joining  the  CRimiN  to  the  newly  created  position 

Usher  vice  president  and  expanded  Edmonton  Sun  in  1982  of  director  of  photography.  Crippen, 

the  duties  of  two  publishers  doubling  Tom  Elsworthy,  37,  entertain-  36,  has  been  a  post  photographer 
as  vice  presidents.  ment  editor  for  four  years,  has  be-  since  1977  and  has  won  awards  for  his 

Donald  J.  Barhyte,  Multimedia  come  sports  editor.  Elsworthy  joined  work, 

president,  said  W.  de  Berniere  the  Sun  in  1978  as  a  freelance  pop  and  Also  at  the  Post,  three  staff  photo- 
Mebane,  publisher  of  the  Greenville  music  critic.  graphers  have  been  hired.  They  are 

News-Piedmont,  was  named  vice  Valerie  Hauch  has  been  named  Dale  Omori,  formerly  of  the  Ketter- 

president  and  would  be  in  charge  of  entertainment  editor  after  a  stint  as  ing-Oakwood  (Ohio)  Times;  Marcy 

other  Multimedia  properties  in  his  editor  of  the  weekly  magazine,  Nighswander,  formerly  of  the  Aikro/i 

area.  Additionally,  H.  Doyle  I^r-  “Showcase.”  Hauch,  33,  joined  the  (Ohio)  Beacon  Journal  and  Larry 

viLL,  vice  president  for  operations  Sun  at  its  inception  in  1978  as  a  local  Lambert,  formerly  of  the  Washing- 
andpublisherof  the  Alabama  Journal  reporter.  ton  Times. 

&  Advertiser,  and  Richard  B.  Elizabeth  Pogue,  33,  has  become  ♦  ♦  ♦ 

Wynne,  vice  president  for  planning  Sunday  sections  editor  in  charge  of  The  Quincy  (Mass.)  Patriot  Ledger 

and  publisher  of  the  Asheville  “Showcase”  and  the  travel  maga-  has  appointed  Edward  R.  Querzoli 

Cirize/i-Ti/nej,  have  been  given  added  zine.  She  joined  the  Sun  as  copy  edi-  its  first  ombudsman.  Querzoli,  53, 

responsibilites  for  other  Multimedia  tor  in  1982  and  has  worked  in  busi-  will  officially  be  called  associate 

publications  in  their  areas.  ness,  lifestyle  and  television  depart-  editor-reader  representative. 

♦  ♦  ♦  ments.  She  previously  worked  at  the  Querzoli,  who  Joined  the  paper  in 

Ernest  F.  Imhoff,  former  assis-  late  Ottawa  Jourruil  and  the  National  1962,  has  worked  as  reporter,  night 

tant  managing  editor  of  news,  has  Examiner  in  Montreal.  editor,  city  editor  and  managing  edi- 

assumed  a  new  title,  assistant  manag-  ♦  ♦  ♦  tor.  He  wiU  be  responsible  for  answer¬ 

ing  editor  of  administration,  and  ex-  Joseph  G.  Metscher,  a  labor  rela-  ing  questions,  comments  and  com¬ 
panded  responsibilities,  to  include  tions  consultant,  has  been  named  plaints  from  readers  about  news 

budgeting,  planning  and  technical  labor  relations  manager  for  the  San  covei^e  and  will  monitor  the  paper 

support,  John  M.  Lemmon,  manag-  Francisco  Newspaper  Agency,  pub-  for  fairness, 

ing  editor,  has  announced.  Usher  of  the  independent  San  Fran-  Also,  Terry  Ryan,  43,  was  prom- 

In  other  changes  in  the  editorial  de-  cisco  Chronicle  and  San  Francisco  oted  from  city  editor  to  managing  edi- 

partment,  Michael  A.  Davis,  has  Examiner.  tor.  Ryan,  who  joined  the  paper  two 

moved  from  executive  sports  editor  Metscher,  41,  has  been  a  labor  con-  years  ago,  has  worked  for  the  Denver 
to  assistant  managing  editor  of  news  tract  administrator  for  the  Air  Line  Post  and  the  Associated  Press, 
and  wiU  be  in  charge  of  news,  sports.  Pilots  Association  International  Irene  Driscoll,  38,  replaces  Ryan 

the  copy  desk  and  makeup.  Union,  a  field  attorney  for  the  as  city  editor  in  charge  of  daily  news 

James  P.  Day  has  become  execu-  National  Labor  Relations  Board  in  coverage  for  all  editions.  Before  join- 

tive  news  editor  and  will  oversee  lay-  the  Bay  Area,  staff  attorney  for  the  ing  the  paper  as  features  editor  in 

out  and  design  of  the  newspaper.  He  NLRB  general  counsel’s  office  in  1983,  she  was  an  assistant  managing 

was  formerly  assistant  to  the  manag-  Washington  and  legal  editor  of  the  editor  at  the  Hartford  (Conn.) 

ing  editor/graphics.  labor  relations  publications  of  the  Courant. 

*  *  *  Bureau  of  National  Affairs  Inc.  Stehien  D.  Murphy,  the  39-year- 

Bill  Davidson,  40,  has  been  pro-  *  *  4c  old  news  editor,  has  been  given  the 

moted  to  assistant  managing  editor  of  Larry  Nighswander,  36,  has  added  responsibilities  of  coordinating 
the  Edmonton  Sun  from  his  former  joined  the  Cinci/tnar/Po^r  as  assistant  the  flow  and  processing  of  news  copy 

job  as  sports  editor,  highlighting  four  managing  editor/graphics.  He  was  from  the  city  desk  to  the  copy  desk, 

key  personnel  changes  in  the  news-  formerly  with  the  Co/umhu5Di5parc/t  He  began  at  the  Patriot  Ledger  in  1966 

room.  as  picture  editor/director  of  photogra-  as  a  cooperative  education  student. 

Davidson  started  in  newspapers  as  phy  and  is  nearing  completion  of  a  Karen  S.  Hambleton,  31,  was 
an  apprentice  printer  at  the  Brandon  master’s  degree  in  media  and  jour-  promoted  fi'om  assistant  news  editor 
Sun  before  switching  to  editorial.  He  nalism.  to  copy  desk  chief.  She  joined  the 

has  also  worked  for  the  now-defunct  Paul  F.  Knue,  Post  editor,  paper  in  1977  as  a  copy  editor. 
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New  owners  of  Sparks  newspapers  lay  off  156  employees 

Singleton  calls  the  move  an  ‘economic  necessity’ 


The  new  owners  of  Sparks  News¬ 
papers  handed  layoff  notices  to  156 
employees  two  weeks  after  taking 
control  of  the  East  San  Francisco  Bay 
newspaper  group,  formerly  owned  by 
Floyd  Sparks. 

W.  Dean  Singleton,  one  of  the  new 
owners,  said  that  156  of  756  positions 
at  the  group’s  four  papers  —  the  Hay¬ 
ward  (Calif.)  Daily  Review,  Fremont 
Argus,  Tri-Valley  Herald  in  Liver¬ 
more  and  the  San  Ramon  Herald  — 
were  eliminated. 

The  cuts  included  26  full-time  sub¬ 
stitutes  in  the  group’s  composing 
room,  plus  130  jobs  throughout  the 
papers,  Singleton  said.  There  were  42 
layoffs  in  the  editorial  department,  in¬ 
cluding  the  papers’  business  editor 
Mark  McGonicle  and  editorial  page 
editor  John  Glennon. 

Executive  editor  James  Brooks 
was  discharged  earlier  and  replaced 
by  David  Fiedler,  the  former  editor  of 
the  Gloucester  County  Times  in 
Woodbury,  N.J.  The  Gloucester 
newspaper  is  also  owned  by  the  Sing¬ 
leton  group. 

Brooks  called  his  dismissal  “un¬ 
professional  and  shabby.’’ 

Fiedler  made  the  layoff  announce¬ 
ments  to  the  staff,  which  Singleton 
described  as  an  economic  necessity. 

Sparks,  who  is  85,  remains  pub¬ 
lisher  of  Alameda  Newspapers,  Inc., 
Singleton  said.  Staff  members  said 
laid-off  employees  received  vacation 
pay  and  one  week’s  severance  pay  for 
each  year  worked. 

“We  were  overstaffed  in  every 
area,’’  Singleton  said.  “It  was  our  be¬ 
lief  that  we  should  package  all  the 
overstaffing  together  and  do  it  all  at 
once,  so  we  could  end  the  uncertainty 
and  assure  our  other  employees  that 
their  jobs  were  not  in  danger.” 

He  said  staffing  simply  exceeded 
industry  standards.  Discussions  on 
further  cuts  in  the  composing  and 
pressrooms,  which  are  the  only  two 
departments  in  the  group  represented 
by  unions,  are  continuing,  Singleton 
said. 

The  company  plans  some  major  in¬ 
novations  in  the  production  depart¬ 
ment,  Singleton  said. 

At  the  same  time  that  the  layoffs 
were  announed,  employees  remain¬ 
ing  were  told  they  would  receive  ma¬ 
jor  improvements  in  benefits,  includ¬ 
ing  hospital  and  medical  beneflts, 
addition  of  eyeglass  coverage  and  a 
new  pension  and  profit-sharing  plan. 

Alameda  Newspapers,  Inc.  pur¬ 
chased  the  Sparks  Newspapers  last 


month  for  $65  million,  Singleton  said. 
The  new  company  is  a  subsidiary  of 
Garden  State  Newspapers,  Inc., 
which  is  owned  by  Singleton  and 
Richard  Scudder.  Media  General 
owns  a  40  percent  minority  share  in 
the  company. 

Garden  State  is  headquartered  in 
Garfield,  N.J.  Its  newspapers  include 
the  Transcript  Newspapers  in  Ded¬ 


ham,  Mass.,  including  the  Transcript 
in  Dedham  and  the  News-Tribune  in 
Waltham,  Mass.;  the  Gloucester 
Times;  Today’s  Sunbeam  in  Salem, 
N.J.;  the  Star-Beacon  in  Ashtabula, 
Ohio;  and  several  other  small  Ohio 
newspapers  (Conneaut  News- 
Herald;  Lake  County  Telegraph, 
Painesville;  and  the  Geagua  Times- 
Leader  in  Chardon). 


4154751 


Harnessing  the  Laser 
to  Traffic  Advertising 


Laser  beams  used  to  track  ads 
through  newspaper  production? 
It  sounds  like  science  fiction. 

But  the  complexities  of  daily 
newspaper  production,  with 
full-color  and  spot  color 
advertising,  regionalized 
editions  and  non-subscriber 
publications,  have  brought  more 
production  steps  and  more 
people  into  the  publishing 
process. 

And  this,  in  turn,  has  created  a 
need  for  a  more  sophisticated 
tracking  system. 

That’s  why  the  St.  Petersburg 
Times  and  Evening  Independent 
installed  a  staffer-designed 
ad-tracking  system,  which  uses  a 
unique  infrared  laser  scanner 
and  barcodes  (similar  to  the 
Universal  Product  Code  c 
system  used  at  grocery  check-out 
counters)  to  track  the  production 
route  of  an  advertisement  and  to 
generate  various  production 
reports. 

After  an  ad  order  is  entered 
into  the  computerized 
Advertising  Management 
System,  the  ad  is  placed  in  a 


plastic  package  with  a  bar  code 
number  attached.  The  bar  code 
is  logged  into  each  work  station 
of  the  production  process  by  the 
infrared  scanner.  A  digital 
readout  gives  the  operator 
directions  at  each  of  the  required 
steps.  In  turn,  the  information  is 
stored  in  the  computer  available 
to  any  staffer  needing  to  locate  a 
particular  advertisement. 

This  interactive  system,  with 
both  computer  program  and 
hardware  designed  by 
Times-Independent  staffers,  is 
one  of  the  only  such  systems  in 
the  nation.  Even  the  work 
stations  and  cables  were  built 
locally. 

The  new  laser  system  is 
already  beginning  to  pay  off  in 
better  communication  and  fewer 
lost  ads.  And  that  has  our 
advertisers  beaming. 


9t.  firtrrBlmrg  Stmes 
Indq^^Jent 
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Bottler  uses  newspaper  network  to  advertise  its  soda 


By  Mark  Fitzgerald 

A.J.  Canfield  Co.  believes  in  the 
power  of  the  press. 

First,  sales  of  its  Canfield  Diet 
Chocolate  Soda  boomed  after  Chica¬ 
go  Tribune  columnist  Bob  Greene 
wrote  about  his  love  for  the  pop. 

Then  other  newspapers  began  to 
cover  the  phenomenon,  some  even 
headlining  stories,  “Canfield  Soda 
Not  Here.” 

Now,  to  keep  those  sales  —  some 
25  million  cans  in  the  first  four  months 
after  the  column  —  booming,  Chica¬ 
go-based  Canfield  has  made  a  major 
commitment  to  purchase  advertising 
in  a  pioneer  “network”  of  Midwest 
newspapers. 

Organized  by  Branham  Newspaper 
Sales,  the  network  allows  Canfield’s 
ad  agency,  Hal  Dickens  Advertising 
of  Northfield,  III.,  to  place  ads  in  a 
wide  range  of  daily  newspapers  in  In¬ 
diana,  Wisconsin  and,  soon,  five 
other  states  with  just  one  insertion 
order. 

“There’s  an  efficiency  in  network¬ 
ing  that  really  can’t  be  duplicated,” 
ad  agency  head  Hal  Dickens  said. 
“From  a  buying  viewpoint,  you’re 
talking  one  order,  one  bill,  one  make¬ 
good,  if  needed.” 

However,  Canfield  was  not  always 
so  sold  on  newspapers  —  even  after 
Greene’s  column  turned  the  13-year- 
old  soda  into  an  overnight  success. 

“We  were  going  to  go  with  televi¬ 


sion  as  our  main  medium,”  Dickens 
said. 

The  company’s  mind  was  changed, 
however,  after  discussions  with 
Frank  B.  Gurda,  executive  vice  presi¬ 
dent  of  Branham/Chicago. 

As  Gurda  describes  it,  the  turn¬ 
around  began  when  he  was  watching 
company  vice  president  Alan  Can- 
field  describe  the  sales  impact  of  the 
Greene  column. 


“There’s  an  efficiency 
in  networking  that  really 
can’t  be  duplicated,”  ad 
agency  head  Hal  Dickens 
said.  “From  a  buying 
viewpoint,  you’re  talking 
one  order,  one  bill,  one 
make-good,  if  needed.” 


“He  was  saying  that  the  plant  was 
running  24  hours  a  day  and  they  were 
going  to  have  to  triple  their  tv  budget. 
And  I  thought,  wait  a  minute,  here’s  a 
product  that  took  off  because  of  news¬ 
papers  —  they  should  advertise  in 
newspapers,”  Gurda  recalled. 

Branham’s  network  is  one  of  a  few 
—  but  growing  —  newspaper  efforts 
to  recapture  the  medium’s  sagging 
share  of  national  advertising.  A  some¬ 


what  similar  effort  is  Gannett’ s  re¬ 
cently  announced  Four  Color  News¬ 
paper  Network. 

‘  ‘The  whole  idea  of  networking  is  to 
make  newspapers  easier  to  buy,” 
Gurda  said.  “These  agencies  will  tell 
you  it  is  easier  to  buy  a  network  spot 
or  magazines  than  it  is  to  buy  news¬ 
papers.” 

The  difficulty  of  placing  dozens  of 
insertion  orders  alone  “is  one  of  the 
biggest  constraints  to  getting  more 
national  advertising,”  Gurda  added. 

Networking  also  provides  good 
“fill-in”  for  newspapers  that  a  ^par¬ 
ticular  agency  traditionally  buys*  ad¬ 
man  Dickens  said. 

Newspapers  also  have  a  natural 
advantage  over  television  in  advertis¬ 
ing  beverages  because  they  can  carry 
coupons,  Dickens  added. 

“Medium- wise,  tv  because  of  its 
costs  gets  a  good  percentage  of  the 
budget,”  he  said,  “and  it  is  good  for 
image.  But  it  can’t  give  that  pull- 
through  and  use  of  coupons. 

“People  are  coupon-conscious.  We 
run  best  on  food  day  only  —  and  with 
a  coupon  get  pull-through  through  the 
weekend.  Without  a  coupon,  you 
have  no  way  of  evaluating  (the  ad).” 

While  the  Diet  Chocolate  Fudge 
Soda  will  be  a  continuing  focus  of  the 
newspaper  ad  campaign,  the  family- 
owned  company  is  promoting  the 
theme  “Aren’t  You  Glad  You  Don’t 
Live  in  a  One-Flavor  World?”  to 
promote  its  range  of  beverages. 


Single-source  newspaper  market  research  study  released 


The  1985  Newspaper  Ratings  Study 
conducted  by  Simmons-Scarborough 
syndicated  research  associates  has 
arrived. 

“This  is  a  significant  achievement 
for  the  newspaper  industry,”  said 
John  Polich,  president  of  the  research 
group.  “For  the  first  time  agencies 
can  plan  campaigns  and  buy  news¬ 
paper  space  using  a  single  consistent 
source  of  data  for  56  markets.” 

The  study  —  the  newspaper  coun¬ 
terpart  of  the  broadcast  ratings  ser¬ 
vices  —  was  released  last  week  to 
some  200  newspapers  and  advertising 
agencies  nationwide.  It  reports  more 
ADI’s,  represents  more  of  America, 
interviewed  more  adults  and  won 
more  subscribers  than  any  previous 
newspaper-audience  study,  Polich 
said. 

“For  agencies,  it’s  a  convenience 
they’ve  long  enjoyed  with  other 
media.  For  newspapers,  it’s  essential 


to  their  drive  to  keep  and  build  nation¬ 
al  and  regional  advertising,”  Polich 
said. 

The  Simmons-Scarborough  mar¬ 
kets  represent  more  than  two-thirds 
of  the  nation’s  households  and 
population,  and  $7  of  every  $10  in  re¬ 
tail  sales.  More  than  73,000  persons 
were  interviewed,  most  twice,  to 
establish  reach  and  frequency  esti¬ 
mates,  in  a  telephone  effort  concen¬ 
trated  in  seven  months  beginning  last 
September. 

Publishers  of  more  than  130  news¬ 
papers  supported  the  multimillion 
dollar  study.  About  80  agencies  sub¬ 
scribed  in  advance  and  others  are  ex¬ 
pected  to  sign  on  now  that  the  results 
are  out. 

Subscribing  newspapers  and  agen¬ 
cies  have  access  to  the  1985  study 
through  on-line  computer  time¬ 
sharing  devices,  including  IMS, 
MSA,  Telmar  and  Windsor.  In  addi¬ 


tion,  Simmons-Scarborough  is  com¬ 
piling  a  2,500-page  volume  for  all 
clients  that  reports  the  audience  de¬ 
mographics  in  all  56  ADI’s,  71  MSA’s 
and  14  newspaper  Primary  Market 
Areas.  Individual  newspaper  clients 
are  being  shipped  a  more  detailed  re¬ 
port  for  their  local  markets. 

The  printed  volumes  report  indi¬ 
vidual  readership  ratings  for  170 
newspapers  or  groups.  Other  papers 
and  unlimited  combinations  are  avail¬ 
able  by  computer.  Advertising  agen¬ 
cies  and  other  clients  will  have  ready 
access  to  information  about  readers, 
their  demographics  and  buying 
habits. 

The  study  includes  national 
marketing  data  on  new  car  purchases, 
domestic  air  travel,  movie  atten¬ 
dance,  supermarket  expenditures, 
cable  television,  home  computers, 
tobacco  use  and  consumption  of  alco- 
(Continued  on  page  29) 
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NRC  plan  opposed 
by  press  groups 

Several  press  groups  are  protesting 
rule  changes  by  the  Nuclear  Regula¬ 
tory  Commission  that  would  close 
some  of  the  proceedings  to  the  press 
and  public. 

The  groups  argue  that  the  proposed 
rule  change  is  in  violation  of  the  feder¬ 
al  Sunshine  Act  which  establishes  “a 
presumption  of  o]:^nness.” 

The  NRC  previously  opened  any 
meeting  at  which  there  was  at  least  a 
quorum  of  commissioners  “where 
such  deliberations  determine  or  result 
in  the  joint  conduct  or  disposition  of 
official  business.” 

Under  the  proposed  rule  change, 
the  NRC’s  meetings  would  only  be 
open  when  “discussions  are  suffi¬ 
ciently  focused  on  discrete  proposals 
or  issues  as  to  cause  or  to  be  likely  to 
cause  the  individual  participating 
members  to  form  reasonably  firm 
positions  regarding  matters  pending 
or  likely  to  arise  before  the  agency.” 

The  protesting  groups  are  the  Re¬ 
porters  Committee  for  Freedom  of 
the  Press,  the  American  Newspaper 
Publishers  Association,  American 
Society  of  Newspaper  Editors, 
Nation^  Association  of  Broadcasters 
and  the  Radio-Television  News 
Directors  Association. 

Won’t  try  columnist 
for  doing  her  job 

Vigo  County,  Ind.,  prosecutor  Eric 
M.  Abel  has  decided  against  pro¬ 
secuting  a  columnist  who  was 
charged  with  disorderly  conduct  after 
photographing  a  sheriffs  deputy  in  a 
fracas  with  a  prisoner. 

Abel  said  evidence  showed  that  col¬ 
umnist  Susan  J.  Kaufman  of  the  Terre 
Haute  Tribune-Star,  was  disorderly, 
but  it  did  not  outweigh  her  motives  as 
a  journalist. 

Kaufman  was  arrested  June  8  on 
charges  of  interfering  with  law  en¬ 
forcement  and  disorderly  conduct. 
She  had  parked  her  car  on  U.S.  41  to 
photograph  an  altercation  between 
police  and  a  “walkaway”  from  a  local 
mental  health  facility. 


Research  study 

(Continued  from  page  28) 


holic  beverages. 

A  year-round  service  organization 
has  l^en  established  to  support  the 
study  under  sales  manager  Gregory 
Appel.  Newspapers  will  have  Appel 
and  Polich  on  call,  while  agencies  and 
advertisers  will  rely  on  the  service 
staff  at  SMRB,  which  marketed  the 
study  to  the  advertising  community 
on  behalf  of  Simmons-Scarborough. 
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The  PC  revolution 

Personal  computers  and  PC-driven  laser  typesetters  are  quietly 
revolutionizing  small  newspapers  by  offering  a  cheaper  alternative 


By  George  Gameau 

Personal  computers  and  PC-driven 
laser  typesetters  are  quietly  revolu¬ 
tionizing  small  daily  and  weekly 
newspapers  and  making  it  cheaper  to 
start  a  newspaper. 

That  was  the  consensus  during  a 
decidedly  upbeat  symposium  on  the 
effective  use  of  PCs  by  newspapers  at 
the  ANPA  Operations  Management 
Conference  and  Exposition  in  New 
Orleans  in  June. 

Kenneth  C.  Bronson,  panel  mod¬ 
erator  and  vice  president  of  Affiliated 
Newspapers  for  Stauffer  Com¬ 
munications  Inc.,  who  in  1976  told  a 
similar  conference  of  a  “revolution¬ 
ary”  computerized  newsroom  for 
small  papers,  declared: 

“Today  I  stand  before  you  to  tell 
you  I  believe  the  newspaper  industry 
is  just  now  embarking  on  another 
new,  exciting  period  of  technology. 
I’m  speaking  of  PCs,  superchips,  la¬ 
ser  printing,  ion-gun  technology  and 
electro-erosion  printers. 


“I  will  tell  you  that  I’ve 
counted  100-plus  ways 
PCs  are  presently  being 
used  In  rtewspa^rs  both 
large  and  small  from  the 
Wall  Street  Journal  to  the 
Chicago  Tribune  to  the 
Shawnee  (Okla.) 
News-Star.” 


“As  laser  technology  .  .  .  im¬ 
proves,  we’ll  see  increased  use  of  per¬ 
sonal  computers  as  typesetting  sys¬ 
tems,”  Bronson  said.  “I  will  tell  you 
that  I’ve  counted  100  plus  ways  PCs 
are  presently  being  used  in  newspap¬ 
ers  both  large  and  small  from  the  Wall 
Street  Journal  to  the  Chicago  Tribune 
to  the  Shawnee  (Okla.)  News-Star.” 

Rockford  Smith,  assistant  vice 


president  for  Stauffer,  concurred, 
saying  the  Apple  Macintosh  office 
was  “the  beginning  of  another  revolu¬ 
tion  in  newspaper  production  ...  I 
am  willing  to  predict  that  the  laser 
printer  will  change  your  methods  of 
newspaper  production  forever  by 
providing  near  typeset-quality  text 
and  art-department  quality 
graphics.” 

One  of  the  upshots  of  the  PC  explo¬ 
sion  in  newspapers.  Smith  said,  was, 
“In  short,  the  price  of  getting  into  the 
newspaper  business  or  operating  a 
newspaper  has  just  dropped .  .  .  With 
the  LaserWriter,  we  can  see  a  boom  in 
small  newspapers  —  community, 
weekly,  trade  publications  and  shop¬ 
pers,  to  name  a  few.  We  already  have 
seen  a  competing  shopper,  using  a 
Macintosh  and  a  LaserWriter  printer, 
open  in  one  of  the  towns  where  we 
operate  a  daily  newspaper.  This  is 
only  the  beginning.  The  implications 
may  extend  far  beyond  giving  our 
newspapers  some  competition.” 

While  the  emphasis  was  on  PCs 
pushing  laser  typesetters,  speakers 
said  software  permits  PCs  to  do  ev¬ 
erything  from  bookkeeping,  to  cir¬ 
culation,  to  composition  of  graphics 
and  display  and  classified  ads,  with 
more  applications  expected. 

To  small  newspapers  with  limited 
resources,  one  machine,  the  PC,  us¬ 
ing  special  software,  represents  a 
multi-function  tool  that  can  replace 
segregated  systems  designed  for  spe- 
ci^ized  functions. 

“Personal  computers  in  the  news¬ 
room  have  put  to  rest  the  notion  that  a 
workstation  is  used  for  a  single  pur¬ 
pose:  the  word  processor,  the  text 
editor,  the  payroll  system,”  Stephen 
B.  Waters,  vice  president  at  the  Rome 
(N.Y.)  Daily  Sentinel,  said.  “PCs  do 
text  editing  as  well  or  better  than  any 
of  the  larger  systems  on  the  market 
and  also  open  a  window  to  any  com¬ 
puting  that  needs  to  be  done. 

“PCs  represent  a  generation 
change  in  size  and  cost  rather  than  a 
change  in  programming  style,”  Wa¬ 
ters  said.  “They  also  represent  a 
change  in  the  way  we  look  at  what  we 


want  to  do.  Flexibility  to  meet  future 
needs.  Extensibility  to  accept 
change.  Generality  to  do  more  eco¬ 
nomically.” 

“There  is  a  tremendous  amount  of 
specialized  newspaper  industry  soft¬ 
ware  being  developed  and  already  on 
the  market  to  drive  micro-  or  personal 
computers,”  according  to  Joseph  P. 
Albrecht,  publisher  of  the  Cookeville 
(Tenn.)  Herald-Citizen,  where  PCs 
serve  various  functions.  “Small 
newspapers  are  now  able  to  step  into 
the  computer  age.  Computer  capabili¬ 
ties,  ease  of  operation  and  price  are  all 
very  attractive.” 


One  of  the  upshots  of 
the  PC  explosion  in 
newspapers,  Smith  said, 
was,  “In  short,  the  price 
of  getting  Into  the 
newspaper  business  or 
operating  a  newspaper 
has  Just  dropped .  . 


The  key  to  PCs  in  newspapers, 
according  to  Waters  of  the  Rome  Sen¬ 
tinel,  is  the  local  area  network  (LAN), 
which  links  PCs  and  stores  command 
data  centrally  but  maintains  comput¬ 
ing  power  at  the  workstation.  Such  a 
system,  he  said,  leads  to  security  and 
dependability.  He  said  29  of  the  news¬ 
paper’s  30  PCs  could  fail  and  it  could 
still  publish. 

As  indications  of  the  possible  ap¬ 
plications  and  availability  of  personal 
computers  in  newspapers,  one  speak¬ 
er  noted  that  more  than  80  percent  of 
the  nation’s  approximately  1,700  dai¬ 
ly  newspapers  have  circulations  of 
fewer  than  50,000,  making  them 
possible  PC  territories.  Another 
noted  that  more  than  40  vendors  dis¬ 
playing  at  the  ANPA  exhibition  used 
PCs  and  10  exhibited  laser  typeset¬ 
ters.  _  . 

Cost 

The  major  selling  point  of  PCs  in 
newspapers,  according  to  propo¬ 
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word  processing,  prepare  their 
budgets  and  even  improve  their  em¬ 
ployees’  typing  skills,  just  to  name  a 
few  of  the  varied  applications  avail¬ 
able.” 


. . .  speakers  said 
software  permits  PCs  to 
do  everything  from 
bookkeeping,  to 
circuiation,  to 
composition  of  graphics 
and  dispiay  and  ciassified 
ads,  with  more 
appiications  expected. 


At  the  Shawnee  News-Star  in  Okla¬ 
homa,  three  Macintosh  PCs,  a  Laser¬ 
Writer  and  the  AppleTalk  network 
were  installed  in  the  advertising  de¬ 
partment,  where  staffers  now  pro¬ 
duce  display  and  classified  display 
ads  in  as  little  as  10  minutes.  Ads  are 
limited  to  legal-size  paper  but  larger 
ads  can  be  produced  in  sections  and 
can  be  stored  for  reuse. 

Smith  said  page-composition  soft¬ 
ware  was  being  tested  on  the  Macin¬ 
tosh  £md  he  alluded  to  a  time  when  a 
wide-carriage  LaserWriter  would 
produce  full  newspaper  pages  and 
possibly  when  a  di^tizer  would  inter¬ 
face  with  the  Macintosh  to  produce 
halftone  photos. 


Smith  also  cited  USA  Today,  which 
is  using  four  Macintoshes,  a  Laser¬ 
Writer  and  MacDraw  to  produce 
graphics,  as  a  sign  of  the  PCs  versa¬ 
tility. 

Other  companies  producing  laser 
printers,  most  based  on  the  easily 
maintained  Canon  engine,  are  Hew¬ 
lett-Packard  and  Compugraphic. 
Smith  counted  10  companies  demon¬ 
strating  laser  printers  at  the  ANPA 
show. 

PCs  are  also  being  used  in  increas¬ 
ing  numbers  by  advertisers  for  send¬ 
ing  ad  material  directly  into  newspa¬ 
per  computers.  James  P.  Quinn,  vice 
president/production  and  systems  at 
the  New  Brunswick  (N.J.)  Home 
News,  said  that  capturing  original 
computer  keystrokes  “offers  us  the 
greatest  labor  reduction  potential,” 
and  remote  entry  of  copy  had  begun  to 
save  labor. 

At  the  Home  News,  funeral  homes 
which  regularly  phone  in  obituaries 
and  paid  death  notices  have  begun  to 
send  data  by  various  PCs  through 
modems  and  phone  lines.  And  a  major 
advertiser,  a  car  dealer,  had  begun  a 
similar  system  on  a  Tandy  Model  4 
personal  computer. 

The  potential  also  exists  for  similar 
arrangements  with  lawyers  for  legal 
ads  and  realtors  for  reaJ  estate  ads. 

At  The  Register  in  Orange  County, 
Calif.,  and  the  New  York  Times,  help 
wanted  ads  have  been  set  up  to  come 
(Continued  on  page  32) _ 
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nents,  is  cost  as  measured  against 
utility. 

“Our  newspaper  needs  all  the  func¬ 
tion  of  the  big-city  newspapers,”  said 
Waters  of  the  approximately  20,000- 
circulation  Daily  Sentinel.  “Our  PC- 
based  system  has  all  the  function  at 
less  than  60  percent  of  the  cost.” 

According  to  Waters,  “It’s  econ¬ 
omy  of  scale.  It’s  the  industrial  rev¬ 
olution.  It’s  standadized  parts  and  di¬ 
vision  of  labor.  It’s  economical.  It’s 
common  sense.” 

He  explained  that  PC  manufactur¬ 
ers  such  as  the  giant  IBM  and  popular 
Apple  can  spread  the  cost  of  software 
development  among  many  users  in  a 
way  that  specialized  vendors  cannot 
—  lowering  costs  for  end-users. 

Albrecht  of  the  Herald-Citizen  said 
a  search  in  1982  for  a  bookkeeping  and 
circulation  system  was  limited  to  a 
$20,000  expenditure.  The  search  end¬ 
ed  $1,000  under  that  with  a  Radio 
Shack  Model  II  PC,  with  modified 
software  for  a  hard  disk  drive,  and  a 
DMP  500  printer. 

“By  time-sharing  on  a  single  ter¬ 
minal,  we  were  doing  accounts  pay¬ 
able,  accounts  receivable,  general 
ledger  and  payroll.  We  were  generat¬ 
ing  reports  such  as  proflt-and-loss 
statements,  balance  sheets,  aging 
analysis,  salesman  reports,  contract 
account  inches,  employee  earnings 
reports,  tax  reports,  and  more.  We 
were  maintaining  a  22,000-address 
mail  list,  printing  over  27,000  labels 
per  week  for  various  publications, 
billing  all  office-pay  subscribers,  bill¬ 
ing  carriers,  posting  payments,  and 
more.” 

According  to  Stauffer’s  Smith  the 
Apple  Macintosh  office  system  and 
LaserWriter  plain  paper  typesetter 
have  taken  a  bite  out  of  prtxluction 
costs,  reducing  the  price  of  a  typeset¬ 
ting  system  of  three  Macintosh  PCs 
and  a  LaserWriter  printer,  capable  of 
putting  out  a  weekly,  to  $15,000.  The 
LaserWriter  uses  plain  paper,  not 
photographic,  and  requires  no  chem¬ 
icals  or  machinery  for  processing. 
The  cost  of  setting  up  a  small  news¬ 
paper  composing  room  would  drop  by 
more  than  half,  he  said. 

Smith  said  that  instead  of  buying 
new  front-end  systems  and  photo¬ 
typesetters,  Stauffer  would  replace 
existing  systems  with  the  Macintosh 
office,  using  a  20-megabyte  network 
file  server,  for  a  saving  of  90  percent 
in  supply  costs  alone. 

Smith  said  500  software  programs 
were  available  for  the  Macintosh. 
“Besides  being  able  to  produce  ads 
and  set  type,  they  can  create  a  data 
base,  maintain  their  accounting  rec¬ 
ords  (such  as  inventory,  receivables, 
payables  and  general  ledger),  perform 
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Dow  Jones,  Oklahoma  daily  buy  financial  information  service 


The  publishers  of  the  Wall  Street 
Journal  and  the  Daily  Oklahoman, 
aiming  to  boost  their  holdings  in  elec¬ 
tronic  publishing,  have  teamed  up  to 
buy  control  of  Telerate  Inc.,  a  boom¬ 
ing  financial  information  service,  for 
$459.8  million. 

Dow  Jones  &  Co.  Inc.  and  the  Okla¬ 
homa  Publishing  Co.  Inc.,  the  respec¬ 
tive  publishers,  agreed  to  pay  Exco 
International  of  London  $20  a  share 
for  52%  of  the  New  York-based  Tele¬ 
rate,  Dow  Jones  said  in  a  release. 
Dow  Jones  would  get  more  than  14 
million  shares,  a  32%  interest,  for 
$283.3  million,  and  Oklahoma  would 
get  nearly  9  million  shares,  a  20%  in¬ 
terest,  for  $177.5  million. 

The  selling  price  was  about  $2  per 
share  more  than  the  New  York  Stock 
Exchange  price  at  the  time  the  deal 
was  announced  in  mid-July. 

The  transaction  was  expected  to 

Four  press  units 
damaged  in  fire 

A  spark  from  an  electric  motor 
ignited  a  fire  that  damaged  four  press 
units  at  the  San  Antonio  (Tex.)  Ex¬ 
press-News,  but  the  paper  was 
printed  and  there  were  no  serious  in¬ 
juries. 

Estil  Jones,  vice  president  of  opera¬ 
tions,  said  the  fire  at  1  a.'m.  June  19 
started  when  dust  and  paper  in  the 
reel  room  burst  into  flame  from  a 
spark  thrown  from  a  pre-drive  motor 
for  spinning  paper  reels  up  to  press 
speed. 

Press  crews  grabbed  27  fire  extin¬ 
guishers  and  contained  the  fire  until 
firefighters  arrived  and  extinguished 
the  blaze  in  a  few  minutes. 

“Luckily  the  press  was  very  clean 
so  it  held  the  fire  to  a  small  area,’’ 
Jones  said. 

The  newspaper  was  printed  on 
functioning  units  of  the  21 -unit  Goss 
letterpress  press  line.  It  hit  the  streets 
about  45  minutes  late  after  shutting 
down  the  press  for  about  90  minutes, 
Jones  said. 

An  electric  light  more  than  30  feet 
fi'om  the  fire  melted  and  plates  that 
melted  on  cylinders  had  to  be  chiseled 
off. 

One  press  operator  cut  his  hand 
whUe  breaking  a  glass  to  reach  a  fire 
extinguisher. 

Damage  to  the  press  was  estimated 
at  between  $60,000  and  $70,000. 

Two  days  after  the  fire  three  of  the 
damaged  units  were  back  in  opera¬ 
tion. 


close  about  the  end  of  August,  contin¬ 
gent  on  approval  by  Exco  sharehold¬ 
ers. 

Telerate  provides  computerized 
price  quotes  and  other  information  on 
government  securities,  money  mar¬ 
kets,  energy,  mortgage  market  secur¬ 
ities  and  other  information  to  such 
customers  as  banks,  brokers,  cor¬ 
porations  and  government  agencies 
via  24,(XX)  video  terminals  in  the  Unit¬ 
ed  States  and  abroad. 

Outside  North  America,  Telerate’s 
services  are  marketed  by  a  company 
owned  by  Telerate,  Dow  Jones  and 
the  Associated  Press. 

Telerate’s  earnings  have  soared  in 
the  last  several  years,  increasing  at  an 
annual  compound  interest  rate  of 
more  than  50  percent  since  1980.  Its 
net  income  in  the  fiscal  year  ending 
Sept.  30  was  reported  at  $28.7  million 
on  revenues  of  $114  million. 

Telerate,  founded  in  1%9  by  Neil  S. 
Hirsch,  has  about  400  employees  and 
is  “incredibly  profitable.  We  get  a 
rate  of  about  50  cents  on  a  dollar,’’ 
according  to  Jennifer  McDowall, 
director  of  corporate  communica¬ 
tions  for  Telerate. 

The  service  costs  about  $200  a 
month  and  recently  became  available 
on  personal  computers. 


Edward  L  Gaylord, 
president  of  Oklahoma 
Publishing,  said  the 
Telerate  deal  “gives  us  an 
Important  stake  In  the 
fastest  growing  area  of 
database  publishing  — 
financial  Information” 


Exco,  a  London-based  financial 
services  company,  said  it  was  selling 
all  its  holdings  in  Telerate  because 
“as  the  activities  of  Telerate  develop, 
the  scope  for  Exco  to  enhance  Tele¬ 
rate’s  operations  is  likely  to  become 
increasingly  limited.  It  said  proceeds 
would  help  develop  institutional 
financial  services  and  would  fund  ac¬ 
quisitions.’’ 

Spokesmen  for  the  buyers  declined 
to  say  what,  if  any  plans,  they  had  for 
Telerate,  whose  services  overlap 
those  of  Dow  Jones.  They  did  say 
they  would  not  extend  the  purchase 
offer  to  other  Telerate  shareholders. 

Dow  Jones,  already  a  major  player 


in  electronic  publishing,  said  it  was 
committed  to  expand  those  opera¬ 
tions.  Besides  publishing  newspa¬ 
pers,  magazines  and  textbooks,  Dow 
Jones  operates  business  and  financial 
newswires  and  an  on-line  information 
service,  Dow  Jones  News/Retrieval. 

“Our  information  services  group  is 
in  the  same  business  as  Telerate  — 
with  distinctly  different,  yet  com¬ 
plementary,  products,’’  said  Ray 
Shaw,  Dow  Jones  president. 

Oklahoma  Publishing,  based  in 
Oklahoma  City,  owns  television  sta¬ 
tions  and  Datatek  Inc.,  a  database 
that  markets  the  contents  of  newspa¬ 
pers  and  wire  services. 

Edward  L.  Gaylord,  president  of 
Oklahoma  Publishing,  said  the  Tele¬ 
rate  deal  “gives  us  an  important  stake 
in  the  fastest  growing  area  of  database 
publishing  —  financial  information.’’ 

RIT  gets  grant 
from  Digital 

The  Rochester  (N.Y.)  Institute  of 
Technology  is  using  a  grant  from 
Digital  Equipment  Corp.  for  research 
into  interactive  image  delivery  sys¬ 
tems  using  optical  discs. 

A  special  lab  at  RIT  has  acquired 
from  DEC  two  powerful  VAX  com¬ 
puters  and  10  interactive  video  in¬ 
struction  system  computers,  plus 
hardware  and  software,  together 
valued  at  $800,0(X). 

John  Ciampa,  director  of  the  lab, 
said  the  lab  plans  to  publish  optical 
discs  containing  graphs,  text  and  ac¬ 
cess  programming  to  go  with  the 
video  discs,  each  holding  more  than 
100,000  images  accessible  randomly. 

The  expected  combination  of  video 
and  optical  discs  will  yield  100,000 
pictures  with  12K  per  image  of  digital 
information. 


PC  revolution 

(Continued  from  page  31) 


into  newspaper  computers  direct 
from  PCs  at  personnel  agencies. 

“We  c£dl  them  ’personal  compu¬ 
ters,’  but  don’t  let  the  stigma  of  the 
name  lead  you  to  believe  they  are 
single-user  systems  or  limited  in  func¬ 
tion,’’  Waters  of  the  Rome  Daily  Sen¬ 
tinel  said. 
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Gannett  Foundation 
awards  more  grants 

The  Gannett  Foundation  has 
awarded  three  new  grants,  totaling 
$59,000,  to  promote  First  Amend¬ 
ment  education  at  the  high  school 
level  and  offer  mid-career  and  schol¬ 
arship  opportunities  for  minority 
journalists. 

A  grant  of  $21,000  went  to  the  jour¬ 
nalism  department  of  Temple  Uni¬ 
versity  in  Philadelphia  to  study  how 
ffee-speech  values  are  taught  in  high 
schools. 

A  $20,000  grant  was  awirrded  to  the 
Nieman  Foundation  for  Journalism  at 
Harvard  University  to  add  a  fellow¬ 
ship  for  mid-career  minority  jour¬ 
nalism. 

A  third  grant,  for  $18,000,  went  to 
Florida  A&M  University  for  journal¬ 
ism  scholarships. 

Minority  students 
compiete  workshop 

Minority  high  school  students  from 
more  than  half  a  dozen  Philadelphia 
area  schools  recently  completed  a 
monthlong  series  of  journalism  work¬ 
shops  sponsored  by  the  Philadelphia 
Daily  News  and  the  Pennsylvania 
State  University. 

The  students,  many  of  whom  will 
study  journalism  in  college,  had  inten¬ 
sive  instruction  in  reporting,  writing 
and  editing  on  four  successive  Satur¬ 
days.  The  sessions  were  led  by  minor¬ 
ity  staff  members  of  the  Daily  News. 

The  students  also  spent  one  day  at 
Penn  State’s  Delaware  County  cam¬ 
pus  where  university  officials  out¬ 
lined  the  various  admission  programs 
and  financial  aid  packages  available 
to  prospective  Penn  State  students. 

The  students  were  also  invited  to 
participate,  at  no  cost,  in  Penn  State’s 
annual  summer  workshop  for  profes¬ 
sional  minority  journalists. 

Poynter  videotapes 
‘great  names’  of 
Jour  nalism 

The  recollections,  opinions  and 
philosophies  of  six  “great  names’’  in 
American  journalism  are  being  re¬ 
corded  on  videotape  by  the  Poynter 
Institute  of  Media  Studies. 

The  Institute  said  the  videotapes 
will  be  used  for  future  research  and 
for  probable  broadcast  as  a  special 
project,  tentatively  titled  “Newslead- 
ers:  A  Conversation  With  .  .  .’’ 


The  six  include:  Katharine  Gra¬ 
ham,  chairman  of  the  Washington 
Post  Co.;  Vermont  Royster,  former 
editor  and  now  columnist  for  the  Wall 
Street  Journal’,  Barry  Bingham  Sr., 
chairman  of  the  Courier-Journal  and 
Louisville  Times  Co.;  Davis  Taylor, 
former  publisher  of  the  Boston  Globe  ; 
Russell  Wiggins,  retired  editor  of  the 
Washington  Post;  and  Otis  Chandler, 
editor-in-chief  of  Times  Mirror  Co. 

Kentucky  to  have 
highway  videotex 

A  subsidiary  of  the  Courier-Journal 
and  Louisville  Times  Co.  has  con¬ 
tracted  to  supply  videotex  travel  in¬ 
formation  for  the  state  of  Kentucky. 

Courier  Communications  Corp., 
the  subsidiary,  has  been  awarded  a 
contract  to  install  23  public-access 
videotex  information  kiosks  at  wel¬ 
come  centers  on  highways  and  in  state 
parks. 

“This  is  the  biggest  highway 
videotex  undertaking  we  know  of,’’ 
Robert  L.  Anderson,  vice  president/ 
director  of  operations  for  Courier, 
said.  “It  puts  the  Commonwealth  of 
Kentucky  in  the  forefront  of  videotex 
technology.’’ 

Called  TravelGuide  Kentucky,  the 
system  consists  of  interactive 
videotex  terminals,  controlled  by  a 
keyboard,  to  display  text  and 
graphics  about  Kentucky  travel. 

TravelGuide  uses  the  IBM-PC/XT 
personal  computer  and  Norpak  Mark 
IV  videotex  decoders.  Solid  state 
touchpads  are  said  to  be  resistant  to 
vandalism  compared  with  touch¬ 


screen  models  The  terminals  are  said 
to  be  easy  to  operate  and  have  19-inch 
screens. 

Travelers  will  be  able  to  call  up 
illustrated  pages  listing  nearby  hotels 
and  restaurants,  information  about 
parks  and  campgrounds  and,  for 
emergencies,  other  pages  list  hospi¬ 
tals,  auto  repair  shops  and  weather 
information. 

Indexes  allow  for  browsing,  while 
one  touch  calls  up  specific  informa¬ 
tion.  Free  printouts  will  also  be  avail¬ 
able. 

The  system  is  supported  by 
businesses  whose  messages  are  car¬ 
ried.  Charges  begin  at  $250  and  op¬ 
tions  for  inclusion  are  available. 

All  23  sites  are  scheduled  for  com¬ 
pletion  early  next  year. 

Courier  operates  a  public  access 
videotex  system  for  the  city  of  Louis¬ 
ville  and  another  travel  videotex  sys¬ 
tem  for  Indiana. 

J-school  offers 
new  programs 

The  Journalism  Department  of 
Northeastern  University  has  estab¬ 
lished  two  new  masters  degree  pro¬ 
grams. 

One  is  a  traditional  Master  of  Arts 
in  Journalism  emphasizing  research 
and  professional  reporting. 

The  second  is  a  Master  of  Journal¬ 
ism  in  News  Media  Management 
which  will  combine  traditional  jour¬ 
nalism  courses  with  coursework  from 
the  university  College  of  Business 
Administration. 
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CIRCULATION 

Is  missing  Des  Moines  Register  carrier  alive? 


Des  Moines  Register  newsboy 
Johnny  Gosch,  who  disappeared 
while  delivering  Sunday  papers  Sept. 
5, 1982,  may  have  signaled  once  again 
that  he  is  alive. 

At  a  Washington  press  conference 
(July  10)  his  parents,  John  and  Noreen 
Gosch,  showed  a  dollar  bill  with  the 
words  “1  am  alive.  Johnny  Gosch,” 
written  on  it. 

Three  handwriting  experts  have 
identified  the  signature  as  Johnny 
Gosch’s. 

llie  bill  was  given  as  change  to  a 
woman  in  a  Sioux  City,  Iowa,  grocery 
store  last  month.  A  U.S.  Treasury  De¬ 
partment  spokesman  said  the  bill  has 
been  in  circulation  since  June  25, 
1974. 

With  this  latest  sign  of  hope,  the 
Gosches  offered  $400,000  in  reward 
money  for  the  return  of  their  son,  who 
was  12  when  he  disappeared.  They 
offered  to  call  off  their  private  inves¬ 
tigation,  and  also  criticized  law  en¬ 
forcement  agencies  who,  they  said, 
had  botched  the  case  from  the  start. 

The  Des  Moines  Register  and  Tri¬ 
bune  Co.  and  several  other  Iowa 
businesses  have  offered  their  own  re¬ 


ward  of  $125,000  for  information 
about  Gosch  and  another  Register 
carrier  13-year-old  Eugene  Martin, 
who  disappeared  on  his  route  Aug.  12, 
1984. 

R&T  spokeswoman  Diane  Glass 
said  the  newspaper  has  not  received 
any  further  leads  or  calls  about  the 
missing  carriers  since  the  discovery 
of  the  dollar  bill. 

The  dollar  bill  is  only  the  latest  in¬ 
dication  that  Johnny  Gosch  may  still 


John  McMillan,  publisher  of  the 
Salem  (Ore.)  Statesman-Journal, 
took  seriously  an  American  News¬ 
paper  Publishers  Association  sugges¬ 
tion  that  newspaper  people  become 
better  acquainted  with  their  local 
postmasters. 

The  suggestion  was  made  by  ANPA 
general  counsel  Terry  Maguire  at  a 
shared  mail  forum  held  by  Allied  Dai- 
ly  Newspapers,  a  Northwest 
publishers’  association. 

McMiUan  invited  the  Salem  post- 


be  alive. 

About  a  year-and-a-half  ago,  the 
Gosches  said  they  received  three  very 
brief  calls  from  Johnny. 

And  about  a  month  after  that,  fol¬ 
lowing  a  television  program  that  fea¬ 
tured  Johnny  and  other  missing  chil¬ 
dren,  a  man  called  saying,  ”1  have 
Johnny.  He’s  alive.  You  can  look  for 
him  all  you  want,  but  I’m  never  going 
to  give  him  back.” 

Both  leads  proved  fruitless. 


master  to  lunch,  which  produced  a 
grievance.  The  postal  official  com¬ 
plained  the  Statesman-Journal  had 
ignored  an  important  press  release  on 
dog  bites  he  had  sent  out. 

The  publisher  asked  the  postmaster 
for  a  copy  which,  he  said,  made  clear 
why  the  story  did  not  run. 

“It  was  a^^ul,  full  of  bureaucratic 
language  and  devoid  of  news  in¬ 
terest,”  McMillan  recalled. 

But  because  the  topic  was  news¬ 
worthy,  a  reporter  was  dispatched  to 


Oregon  daily  improves  relations 
with  Post  Office 


Chemco  has 
direct  paste-up  to 


26  X  36 "  plate  with 

Chemco  ha.s  led  the  way  with  inno¬ 
vative  sy.stems  that  produce  litho¬ 
graphic  plate.s  directly  from  paste-ups. 
Todav,  various  filmle.ss 


the  post  office.  According  to  McMil¬ 
lan,  he  was  able  to  write  a  good  story 
that  also  performed  a  public  service. 
The  piece  on  mail  carriers  and  dog 
bites  was  illustrated  with  a  line  draw¬ 
ing  of  a  fangs-barred  dog. 

How  exciti 

The  Indiai 

By  Herm  Albright 

“Please  release  me  from  the  press 
release  flood,”  said  the  headline  over 
an  article  by  Indianapolis  Star  report¬ 
er  Scott  Miley, 

Pointing  out  that  hundreds  of  dif¬ 
ferent  letterheads  —  begging  for  some 
reporter  to  do  a  story  on  a  medical 
discovery,  new  product  or  festival  — 
are  hauled  into  the  Star’s  offices  dai¬ 
ly,  Miley  listed  these  examples: 

•  A  photo  of  the  1984  Miss  USA, 
Mai  Shanley,  striking  a  cheesecake 
pose  next  to  a  Miami  pool  while  hold¬ 
ing  a  copy  of  the  Indianapolis  Star.. 
(“But  that  pitch  for  publication  was 
too  blatant,”  says  Miley.  “Instead, 
you  just  feel  sorry  for  the  photo¬ 
grapher  who  took  50  photos  of  her — a 
different  newspaper  for  each  state.”) 

•  Letter  requesting  the  Star  inter- 

Commented  McMillan: 

“Any  ANPA  program  to  improve 
relationships  with  the  postal  service 
ought  to  include  news.  As  a  cub 
reporter,  I  was  assigned  to  cover  the 
post  office  three  days  a  week  because 

ing  are  your  press 

lapolis  Star  is  getting  sonn 

view  a  man  who  made  a  better  light 
bulb,  asking:  “Do  any  of  your  readers 
use  light  bulbs?” 

•  A  news  release  from  MENSA,  the 
club  for  those  who  have  an  IQ  higher 
than  98%  of  the  general  population,  in 
which  the  word  grammar  is  mispelled 
“grammer,” 

•  A  national  drug  abuse  service 
handout  which  said,  “Infertility  drug 
may  curb  cocaine  urges.”  (Comment 
by  Miley:  “Great,  it  gets  you  off 
cocaine  but  you  end  up  with  sextu- 
plets.”) 

•  A  release  announcing  the  Annual 
Moonshine  Festival  in  New  Straits- 
ville,  Ohio,  that  points  out  that  New 
Straitsville  is  best  known  as  the  home 
of  “the  world’s  greatest  mine  fire  di¬ 
saster.” 

•  An  announcement  by  the  makers 
of  a  water-filled  shoe  for  aching  feet. 

the  postmaster  was  political  and  his 
operation  was  thought  to  be  newsy. 
Now  that  the  service  has  been 
removed  from  politics  .  .  .  it’s 
vanished  from  most  newspapers’ 
news  columns.” 

releases? 

le  doozies 

proclaiming:  “Walking  on  Water  Now 
a  Reality.”  (Says  Miley:  “We  figured 
that  Christians  already  knew  that.”) 

•  An  eye-catching  giant  jigsaw  puz¬ 
zle  piece  announcing  Hallmark’s 
National  Jigsaw  Puzzle  Cham¬ 
pionship. 

•  Word  of  a  magazine’s  interview 
with  Philadelphia  Mayor  W.  Wilson 
Goode.  The  notice  began,  “Phil- 
ladelphia  is  a  city  on  the  move  .  .  .” 
The  release  arrived  after  Philadelphia 
was  involved  in  the  city’s  bombing  of 
a  building  inhabited  by  the  radical 
MOVE  group.  The  notice  was  tossed. 

“For  an  editor  swamped  by  re¬ 
quests  for  attention,  there  are  only  a 
few  moments  to  determine  an  idea’s 
‘story  potential,”’  says  Miley.  “After 
all,  daily  newspapers  thrive  on  receiv¬ 
ing  such  notices.  A  lot  depends  on 
how  exciting  or  innovative  the  press 
releases  can  be.” 

systems  of  this  type  using  direct  plate 
imaging  are  saving  time  and  money 
in  more  than  200  installations  around 
the  world. 

Now  we’ve  taken  another  giant 
step  forward.  Our  Power  Plater  7 
.system  produces  plates  up  to 


26  X  36"  in  size. 

A  Truly  Direct  System 

'  Unlike  other  “automatic” 
.systems,  the  Power  Plater  7 
doe.sn’t  require  any  image 
transfer  to  film  or  blankets. 
You  can  go  from  paste-up 
to  plate  in  less  than  3 
minutes,  without  any 
of  the  time,  labor  or 


supplies  associated  with  film  or 
other  intermediate  proces.ses. 

Superb  Images 

You  get  e.xcellent  reproduction  of 
100  line  screen  halftones.  WTiat’s 
more,  the  100%  accurate  pin  regis¬ 
tration  system  reduces  pre.ss  paper 
waste  and  makes  high  quality  color 
work  simple  and  easy.  The  plates 
offer  press  runs  in  e.xce.ss  of  100,000 
impressions. 

More  Options 

If  you  need  more 
automation  now  or  in 
the  future,  there  are 
options  available  that 


/ 

can  upgrade  your  Power  Plater  7  to 
meet  your  .specific  production  needs. 
If  you  don’t  require  the  large  format 
capabilih’  of  the  Power  Plater  7.  our 
NewvPlater  system  is  an  excellent 
alternative. 

The  point  is.  if  you’re  thinking  of 
platemaking  automation,  you  should 
be  talking  to  Ch'iemco. 

''Technology  To 
Improve  Your  Image'' 


Charles  Street*Glen  Cove. NY  11542*.516  676-4000 


Chicago  strike 

(Continued  from  page  II) 

nearly  as  smoothly  in  the  first  full 
week  of  the  strike. 

The  key  issue 

The  day  after  the  strike  began, 
negotiators  for  the  key  union  in¬ 
volved,  the  typographers,  made  what 
they  described  as  a  major  concession 
—  and  complained  the  proposal  had 
been  dismissed  out  of  hand. 

CTU  president  Dave  Donovan  said 
the  negotiators  offered  to  allow  the 
newspaper  to  transfer  workers  out  of 
the  composing  room  if  they  were 
given  a  buyout  option. 

The  mandatory  transfer  issue  has 
been  the  biggest  sticking  point  in  the 
fruitless  30-month  negotiations  be¬ 
tween  the  union  and  the  newspaper. 

Tribune  typographers,  who  won 
lifetime  job  guarantees  in  their  1975 
contract,  have  resisted  company 
efforts  to  transfer  composing  room 
workers  to  other  duties.  The  com¬ 
pany  argues  that  it  must  be  able  to 
more  efficiently  use  employees 
whose  jobs  have  become  obsolete  be¬ 
cause  of  technological  changes. 

Earlier  this  year,  the  Tribune  post¬ 
ed  work  rules  claiming,  among  other 
things,  the  right  to  make  transfers. 
And  just  two  months  ago,  the  paper 
transferred  the  least  senior 
typographer  to  a  mailroom  job  —  an 
action  that  accelerated  the  labor 
dispute. 

At  a  sidewalk  news  conference  af¬ 
ter  a  negotiating  session  July  19, 
angry  typographer  union  officials  said 
the  newspaper  had  dismissed  the 
transfer  and  buyback  linkage  propos¬ 
al  without  serious  discussion. 

“They  said  they  have  to  have  it 
their  way  and  only  their  way,”  ITU 
vice  president  Boarman  said.  “They 
just  aren’t  interested  in  getting  an 
agreement,  (but)  only  in  getting  their 
own  way.” 

Workers  walking  the  picket  line  in 
front  of  Tribune  Tower  or  the  Free¬ 
dom  Center  said  settling  the  manda¬ 
tory  transfer  is  more  important  to 
them  than  money. 

Typographers  —  who  now  earn  a 
top  minimum  of  $14.61  an  hour  — 
have  not  received  a  raise  since  August 
1982. 

“I’d  go  back  tonight  if  the  manda¬ 
tory  transfer  was  settled.  I’d  go  back 
for  the  same  money,  I  just  want  some 
respect,”  said  Bob  Saidak,  a  44-year 
veteran  of  the  newspaper. 

Union  workers  note  that  under  the 
posted  work  rules,  they  lose  their 
seniority  when  they  are  transferred. 

In  addition,  they  say,  the  newspa¬ 
per  would  have  a  disturbing  ability  to 
harass  transferred  workers.  The 


average  age  of  the  typographers  is 
now  well  into  the  40s,  and  the  workers 
worry  that  they  may  be  forced  to 
perform  work  they  simply  are  not 
capable  of. 

Strikers  claim  the  only  typographer 
so  far  transferred  has  received  this 
kind  of  harassment.  They  say  the 
employee  has  been  assigned  a 
schedule  that  has  him  beginning  work 
at  a  different  time  each  day  of  the 
week.  (The  Tribune  declined  to 
comment  on  the  employee’s 
situation.) 

Typographers  also  scoffed  at  the 
newspaper’s  offer  of  buyouts,  at  the 
Tribune’s  option,  with  $30,(X)0  max- 
imums.  They  note  that  another  Tri¬ 
bune  Co.-owned  newspaper,  the  New 
York  News,  bought  many  of  its  com¬ 
posing  room  employees  out  of  life¬ 
time  job  guarantees  for  $90,000 — at  a 
time  that  newspaper  was  financially 
struggling. 

Three  areas  divide  the  newspaper 
and  the  pressmen. 

The  Tribune  wants  to  eliminate  the 
so-called  “call  room”  from  which 
workers  must  be  hired. 

Also,  the  newspaper  has  refused  a 
union  demand  that  another  worker  be 
assigned  to  a  press  when  it  breaks 
down. 

Finally,  the  union  wants  greater 
assurances  that  foremen  will  not 
perform  bargaining  unit  work. 

A  July  22  bargaining  session  be¬ 
tween  the  pressmen  and  Tribune 
lasted  only  10  minutes.  Union  nego¬ 
tiators  objected  to  the  presence  of  a 
company  lawyer  from  King  Ballow  & 
Little,  a  Nashville  firm  noted  for  its 
aggressive  representation  of  manage¬ 
ment. 

The  three  craft  unions  had  set  July  7 
as  a  strike  deadline,  but  continued 
negotiations  past  the  date.  Just  hours 
before  the  July  18  strike  was  called. 
Tribune  negotiators  had  reported 
“good  progress”  in  a  bargaining 
session  that  afternoon. 

An  official  on  the  unions’  Unity 
Council  said  the  strike  had  been  plan¬ 
ned  as  a  surprise  because  of  the  ac¬ 
tions  of  Tribune  security  guards  on 
the  eve  of  the  original  strike  deadline. 

According  to  Sherman  Carmell, 
attorney  for  the  pressmen,  guards 
stormed  into  the  printing  plant  and 
ordered  presses  shut  down. 

“When  the  shutdown  was  com¬ 
pleted,”  Carmell  wrote  in  a  letter  to 
Tribune  publisher  Stanton  Cook, 
“security  personnel  —  brandishing 
guns  and  clubs  and  accompanied  by 
vicious  dogs  —  herded  the  employees 
into  the  cafeteria  and  restrained  them 
against  their  will.” 

“Quite  frankly,  we  were  not  going 
to  give  (Tribune  Co.  president)  Char¬ 
lie  Brumback  a  chance  to  do  that 


Ad  forecast 

(Continued  from  page  17) 

again,”  the  union  official  said. 

Coen  said  the  opening  months  of 
1985  indicated  very  little  real  gain  in 
newspaper  advertising  space  except 
for  the  free-standing  inserts  and  the 
classified  category.  Strength  in  these 
two  categories  will  help  newspapers 
end  up  the  year  with  fair  revenue 
gains  although  significantly  smaller 
than  last  year’s  increases. 

National  newspaper  advertising 
has  been  shifting  in  recent  years  to 
inserts.  The  softness  has  been  further 
a^avated  by  a  marked  slowdown  in 
cigarette  and  liquor  advertising,  he 
said.  National  marketers’  spending  in 
newspapers  will  probably  be  slightly 
lower  that  the  rate  of  gain  posted  in 
the  first  quarter,  according  to  Coen. 

Despite  the  rather  dismal  national 
business,  the  strength  of  classifieds 
will  help  produce  nearly  double-digit 
revenue  growth  for  the  local  category 
and  salvage  the  year  for  the  newspa¬ 
per  publishers,  he  said. 

By  comparison,  national  advertis¬ 
ing  budget  increases  have  suffered 
against  last  year’s  outstanding  levels. 
This  decrease,  Coen  said,  particularly 
is  true  for  marketers  who  were  heavi¬ 
ly  involved  with  Olympic  related  acti¬ 
vities. 

Still,  the  moderation  in  1985  is  pro¬ 
ving  to  be  somewhat  deeper  than  had 
been  expected  six  months  ago,  due  to 
the  fact  that  certain  heavily  expand¬ 
ing  categories,  such  as  computers  and 
utilities,  have  flattened  out,  Coen 
said.  In  fact,  he  continued,  during 
some  months  of  this  year  they  will 
show  declines  over  year-ago  levels. 

Outpaces  the  economy 

Advertising  still  outpaces  the  econ¬ 
omy,  he  said,  but  the  differential  be¬ 
tween  ad  growth  and  economic 
growth  is  narrowing.  This  is  but  a  tem¬ 
porary  pause  in  the  strong  expansion 
of  the  advertising  industry  that  is  like¬ 
ly  to  last  through  the  next  year  before 
strong  growth  reappears  in  1988,  as 
another  Olympic  year  approaches. 

The  slower-than-expected  first- 
quarter  economy  is  causing  more  ad 
spending  moderation  in  the  second 
half  of  the  year  than  had  been  allowed 
for  in  the  earlier  projections,  Coen 
said.  The  poor  comparisoir  of  national 
network  television  revenue  in  the  first 
part  of  this  year  to  the  first  five 
months  of  last  year  is  exactly  what 
was  expected  because  of  the  1984 
Olympics  and  presidential  election 
stimuli  a  year  ago.  But  the  outlook  for 
the  balance  of  the  year  is  now 
weakening. 
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Comes  the  Revolution! 


single  Impression  cylinder  press,  circs  1845,  with  s  flat  form  bed  was  a  revolu¬ 
tionary  Innovation  a  century  +  ago. 


Over  100  years  ago,  “cylinder”  presses  were  indeed  revolutionary.  Today’s  revolution  is 
downstream  from  the  press,  where  publishers  are  installing  automated  processing  systems 
to  improve  profits,  and  be  ready  for  the  competition,  wherever  it  appears.  And,  automated 
processing  is  where  FERAG  excels.  FERAG  automated  inserting,  conveying  and  processing 
systems  are  utilized  by  publishers  all  over  the  globe. 

When  you’re  ready  to  revolutionize  your  facilities,  we’re  ready  to  help... FERAG,  Inc., 
Keystone  Industrial  Park,  Bristol,  PA  19007... (215)  788-0892 


'F'E’R’A’G 

First  in  automated  Processing  Systems 


FERAG  ROTOSERT”  Automatic  Inserting  Systems  assemble  multiple  Inserts  Into 
main  jackets  on-line  at  press  speeds,  or  off-line  from  skids  or  pre-palletized 
cassettes.  (St.  Paul  Pioneer  Press  and  Dispatch.) 


Photographers 

(Continued  from  page  18) 


in  photographing  major  events  and 
people. 

He  dryly  added,  “It  did  not  seem 
too  much  to  make  the  modest  re¬ 
quest”  that  on  the  occasion  of  a 
pope’s  mass  on  the  mall  he  be  al¬ 
lowed  to  go  to  the  top  of  the  Washing¬ 
ton  Monument  and  have  the  Park  Ser¬ 
vice  take  windows  out  so  he  could 
photograph  the  scene. 

“No  one  in  this  room  will  know 
how  much  that  cost,”  Baker  said,  as 
the  picture  flashed  on  the  ballroom 
screen. 

John  Siegenthaler,  publisher  of  the 
Nashville  Tennessean  and  editorial  di¬ 
rector  of  USA  Today,  told  the  Sprague 
banquet  audience  that  Baker  “under¬ 
stands  our  role,  understands  the  First 
Amendment  as  many  public  officials 
do  not,  and  appreciates  it  and  em¬ 
braces  it. 

“The  truth  of  the  matter  is  that 
Howard  Baker  relates  to  you  in  a  real 
sense  better  than  I  do.  He  is  particu¬ 
larly  interested  and  shares  that  world 
of  photojournalism  with  all  of  you, 
even  though  I  share  this  profession  in 
a  more  substantive  way.” 

Seigenthaler,  who  said  Baker  “was 
the  first  Republican  I  ever  voted  for 
and  the  first  Republican  for  statewide 
office  that  the  Tennessean  ever  en¬ 
dorsed,”  added  the  former  senator 
“has  a  professional’s  eye  and  in¬ 
sight”  and  “the  instinct  and  the  heart 
and  soul  of  a  photographer.” 

Senator  Baker’s  own  conclusion  to 
his  photo  show  was,  “I  salute  you  as 
photographers  and  respect  and  envy 
you  for  what  you  are  about.” 

Awards 

Tony  Spina,  director  of  photogra¬ 
phy  for  the  Detroit  Free  Press,  and 
Professor  Ned  Hockman  of  the  Uni¬ 
versity  of  Oklahoma  shared  the  tradi¬ 
tional  top  honor  of  the  Joseph  A. 
Sprague  Memorial  Awards  at  the 
Vanderbilt  Plaza  Hotel  following 
Senator  Baker’s  appearance. 

Malcolm  A.  Borg,  chairman  of  the 
board  of  the  Bergen  Record  Corp.  and 
publisher  of  The  Record  and  Sunday 
Record  in  Hackensack,  N.J.,  was 
named  Editor  of  the  Year  “in  recog¬ 
nition  of  a  varied  and  distinguished 
career  covering  most  facets  of  the 
newspaper  business”  and  as  “a  force 
behind  an  outstanding  example  of  ex¬ 
cellent  use  of  color  and  graphics  in 
today’s  newspapers.” 

Spina  was  cited  as  “an  author  of 
books  on  photography,  popes  and 
presidents,  a  syndicated  columnist 
and  director  of  photography”  and  as 
“an  outstanding  leader  in  the  profes¬ 
sion  of  photojournalism.” 


Hockman,  a  founder,  host  and  co¬ 
director  of  the  University  of  Oklaho- 
ma/NPPA  Video  Workshop  for  the 
past  25  years,  was  honored  as  “an 
outstanding  instructor  in  motion  pic¬ 
ture  and  TV  electronic  news  gather¬ 
ing  and  production”  who  has  given 
“a  lifetime  of  contributions  to  the  art 
of  visual  reporting.” 

Harvey  Weber,  recently  retired  di¬ 
rector  of  photography  at  Newsday, 
Long  Island,  received  the  Joseph 
Costa  Award  as  “  a  loyal  and  dedi¬ 
cated  member  of  NPPA,  for  outstand¬ 
ing  service  in  education  and  as  a  pro¬ 
lific  author  and  leader.” 

The  Robin  F.  Garland  Education 
Award  for  outstanding  service  as  a 
photojournalism  educator  went  to  R. 
Pierson  Smith,  a  founder  and  instruc¬ 
tor  for  25  years  at  the  NPPA  TV  News 
Video  Workshop  and  a  professor  at 
the  University  of  Oklahoma. 

Robert  E.  Gilka,  retiring  director 
of  photography  at  the  National  Geo¬ 
graphic  magazine,  was  the  winner  of 
the  NPPA  Fellowship  Award  in  rec¬ 
ognition  of  professional  achieve¬ 
ments  which  “have  set  benchmarks  in 
photojournalism.” 

Other  honors  included  the  NPPA 
Fellowship  Award  to  John  Young  of 
Princeton,  N.J.,  for  work  on  multi- 
media  and  audiovisual  presentations 
for  the  coast-to-coast  Flying  Short 
Course  conducted  by  the  association. 

A  Special  Citation  went  to  Lew 
Bush  of  the  Baltimore  Sun  in  recogni¬ 
tion  of  his  long  service  as  administra¬ 
tor  of  the  NPPA  Foundation. 

Other  citations  were  presented  to 
Bruce  Bisping,  Minneapolis  Star  and 
Tribune;  John  Long,  Hartford  Cou- 
rant,  and  Michael  Patrick,  Knoxville 
News-Sentinel. 

*  *  * 

Earlier  in  the  Nashville  program 
and  seminar  sessions,  April  Saul,  a 
Philadelphia  Inquirer  photographer, 
became  the  first  recipient  of  the 
NPPA  and  Nikon  Documentary  Sab¬ 
batical,  a  $10,000  award  for  her  work 
on  Hmong  refugees  from  Laos,  titled 
“The  Changing  Face  of  America.” 

*  :ic  !|c 

Succeeding  C.  Thomas  Hardin  of 
the  Courier- Journal  and  Louisville 
Times  as  president  of  the  association 
is  Bill  Sanders  of  the  Fort  Lauderdale 
News  &  Sun-Sentinel. 

Now  in  charge  of  photography  in 
Palm  Beach  County,  Sanders  earlier 
was  a  staff  photographer  at  the  Rock 
Hill  (S.C.)  Times  for  two  years  and  at 
the  Ashville  (N.C.)  Citizen-Times 
five  years. 

Tom  Strongman,  assistant  manag¬ 
ing  editor  for  photography  and  art  at 
the  Kansas  City  Star  and  Times,  was 
elected  vice  president  during  the  busi¬ 


ness  session  and  meeting  of  the  coun¬ 
trywide  board  of  directors. 

Strongman  was  chief  photographer 
at  the  Colorado  Springs  Sun  in  1967- 
74  and  then  was  with  Sentinel  News¬ 
papers,  Denver,  until  1978,  when  he 
moved  to  Kansas  City. 


Family  Weeky 

(Continued  from  page  16) 


Star  general  manager  Robert  Ellis 
said  the  decision  to  switch  to  Parade 
was  made  because  of  concern  over 
Gannett’s  decision  to  make  USA 
Weekend  into  a  magazine  version  of 
USA  Today,  including  having  almost 
identical  logos. 

“We’re  just  not  interested  in  publi¬ 
cizing  the  competition,”  Ellis  said. 
“We  think  having  USA  Today  (sic)  in 
our  weekend  edition  would  be  doing 
just  that.” 

Ellis  said  Gannett  has  not  made  any 
response  to  the  decision  to  drop  USA 
Weekend  in  favor  of  Parade. 

The  Denver  Post  had  no  such 
qualms  about  possibly  touting  USA 
Today  by  carrying  USA  Weekend. 

Thomas  Clancy,  vice  president  for 
advertising,  said  the  Post  views  USA 
Today  as  a  national  newspaper  and 
not  a  competitor  for  his  “locd  news¬ 
paper.” 

Clancy  also  said  that  USA 
Weekend  as  a  national  magazine  is 
viewed  by  the  Post  as  being  “com¬ 
plementary”  to  Empire  with  its  re¬ 
gional  focus. 

“We  feel  heavy  promotion  for  USA 
Today  and  heavy  promotion  for  USA 
Weekend  will  be  complementary,” 
he  said. 

Clancy  added  that  the  decision  to 
carry  USA  Weekend  is  part  of  a 
general  effort  to  expand  and  improve 
the  Sunday  Post.  He  commented  that 
Empire  is  also  being  expanded  and 
redesigned,  including  the  addition  of 
two  writers. 

“We’re  generally  excited  (about 
USA  Weekend)  or  we  wouldn’t  have 
put  it  in,”  Clancy  said. 

However,  Clancy  also  said  that  if 
Parade  ever  became  available  in  the 
Denver  market,  the  Post  would  con¬ 
sider  switching. 

While  USA  Weekend  was  signing' 
up  two  Times  Mirror  newspapers  in 
the  West,  it  lost  two  in  the  East. 

Southeastern  Connecticut  News¬ 
papers,  publisher  of  the  Greenwich 
Time  and  the  Advocate  in  Stamford, 
will  be  dropping  Family  Weekly/USA 
Weekend  in  order  to  take  Parade. 
SCN  executive  editor  Ken  Brief  was 
among  those  editors  who  expressed 
concern  over  USA  Weekend’s  re¬ 
semblance  to  USA  Today,  which  he 
called  “our  competition.” 
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On  Im  suHHy  sUe . 

The  CARY  CO.  of  Barrington,  Ill.,  and  STORK- 
BRABANT  B.V.  of  the  Netherlands  have  agreed  on  dis¬ 
tribution  rights  for  the  Stork  Contiweb  Zero  Speed 
splicers. 

Under  the  arrangement,  Ca^  is  exclusive  distributor  for 
the  Americas  of  various  splicers  for  the  envelope  and 
commercial  web  offset  markets.  The  splicers  are  available 
in  vertical  or  horizontal  festoon  models  at  web  widths  to  60 
inches  and  speeds  to  2,000  feet  per  minute. 

)lc  )|(  9ie 

ITEK  GRAPHIC  SYSTEMS  of  Rochester,  N.Y..  is 
offering  a  free  conversion  of  3M  platemakers  to  produc¬ 
tion  of  Itek  Mega  ”*  plates. 

The  offer,  valued  at  $1,000,  is  good  until  Nov.  30  and 
covers  3M’s  MR-412,  -415  and  -417  models.  To  qualify, 
owners  must  sign  a  one-year  agreement  to  buy  Mega  plate 
materials  and  chemicals  worth  at  least  $2,500. 

“The  goal  of  our  conversion  offer  is  to  demonstrate  to 
users  of  3M  platemakers  that  our  Mega  plate  materials  can 
save  them  a  lot  of  money,”  said  Samuel  J.  Reeder,  Itek 
marketing  vice  president. 

«  IK 

Southern  Baptists  will  be  reading  religious  tracts  edited 
with  the  help  of  ATEX  INC.  equipment. 

The  Sunday  School  Board  of  the  Southern  Baptist  Con¬ 
vention,  publisher  of  nearly  150  periodicals,  has  recently 
bought  a  172- terminal  front-end  and  pagination  system, 
including  17  page  layout  terminals,  for  its  Nashville, 
Tenn. ,  headquarters.  The  system  will  be  used  to  do  editing 
and  layout  of  writing  from  about  1,500  contributors. 

s|c  )|c  i|c 

HARRIS  GRAPHICS  CORP.  of  Melbourne,  Fla.,  has 
agreed  to  license  production  of  two  of  its  printing  presses 
in  China. 

The  presses,  both  mid-sized  heatset  web  offset,  would 
be  used  in  China  and  exported  through  Harris’s  sales 
organization. 

Such  presses  are  not  now  used  in  China,  according  to 
Harris. 

Harris  said  the  agreement  covers  technology  transfer 
for  12  years  and  can  be  extended  three  more. 

"^e  presses  will  be  made  at  RENMIN  MACHINERY  in 
Beijing  and  installed  in  state-owned  printing  plants  to  pub¬ 
lish  books  and  technical  publications  for  educational  pur¬ 


NEW  FROM  UFS 


poses. 

*  * 

THE  SOURCE,  the  database  service  based  in  McLean, 
Va.,  has  introduced  a  feature  containing  research  reports 
from  38  investment  banking  firms. 

The  feature,  INVESTEXT  ®,  billed  as  the  Business 
Intelligence  Database,  includes  full-text  reports  from  27 
domestic  and  11  foreign  investment  companies.  The  re¬ 
ports  deal  with  statistical  financial  data,  analysis  and  in¬ 
vestment  recommendations  for  2,500  U.S.  and  1,500  for¬ 
eign  firms  plus  50  industry  groups  and  1,000  products. 

The  reports  become  available  within  two  or  three  weeks 
after  issue  and  detail  projected  earnings,  stock  perfor¬ 
mance,  sales  forecasts,  market  shares,  new  technologies 
and  management  changes. 

4c  4c 

MANISTIQUE  PAPERS  INC.  said  it  will  install  a  twin- 
wire  former  by  mid- 1986.  The  Field  Corp.-owned  mill  said 
the  project  is  the  most  extensive  in  the  65-year  history  of 
the  Manistique,  Michigan  mill. 

Principal  additions  to  the  mill’s  manufacturing  equip¬ 
ment  will  be  a  Duoformer  F  twin-wire  former  and  a  Quad- 
Nip  press,  both  manufactured  by  VOITH  INC.  of  Apple- 
ton,  Wis.  GENERAL  ELECTRIC  will  provide  a  new  drive 
unit. 

Manistique  manufactures  primarily  30-pound  newsprint 
for  Midwest  newspaper  and  commercial  printing  markets. 
The  mill  said  the  modernization  project  will  increase  print¬ 
ing  capacity  by  about  30  percent  to  90,000  short  tons. 

*  *  * 

ALCO  STANDARD  CORP.  has  acquired  all  the  com¬ 
mon  stock  of  SAXON  INDUSTRIES  INC.  for  $145  million 
in  cash  and  Saxon  preferred  stock. 

The  newly  combined  company,  PAPER  CORP.  OF 
AMERICA,  headquartered  in  Valley  Forge,  Pa.,  has  op¬ 
erations  in  37  states  and  involves  14  wholesalers,  five 
converters,  1 1  manufacturers,  eight  warehousers  and  25 
retailers. 

Ray  B.  Mundt,  Alco  president  and  chief  executive,  said, 
“The  addition  of  Saxon’s  more  than  $400  million  in  annual 
revenues  will  make  Alco’s  Paper  Products  Group  by  far 
the  largest  paper  distributor  in  the  industry,  with  annual 
sales  approaching  $2  billion.” 


by  Scott  Stantis 

He's  BO  bear  scoot, 
bot  he  merits  your  attention. 

For  more  information  call 
Brad  Bushell  at  1-800-221-4816 
(in  New  York  state,  212-692-3700) 
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Is  N.Y.  the  place  to  be  for  syndicates? 

Feature  distributors  who  ieft  (or  were  never  in)  Manhattan  iike 
where  they  are,  but  those  remaining  praise  the  ‘Big  Appie’ 


By  David  Astor 

In  the  1935  E&P  Syndicate  Direc¬ 
tory,  most  of  the  big  feature- 
distributing  companies  listed  were 
based  in  New  York  City.  Fifty  years 
later,  this  is  no  longer  the  case. 

Not  that  ihere  aren’t  several  major 
syndicates  still  in  the  “Big  Apple.” 
United  Feature  Syndicate,  Newspaper 
Enterprise  Association,  King  Features 
Syndicate,  and  the  New  York  Times 
Syndication  Sales  Corporation  are 
there,  as  is  Columbia  Features.  And 
News  America  Syndicate  intends  to 
move  to  Manhattan  next  summer. 

Also,  some  syndicates  not  based  in 
New  York  maintain  a  presence  there 
with  a  branch  office  and/or  frequent 
visits  by  top  executives. 

But  a  number  of  syndicates  feel  that 
being  headquartered  in  New  York  is 
not  a  necessity  these  days — given  the 
improvements  in  air  travel,  com¬ 
munications,  and  delivery  of  features 
(including  computer  transmission  of 
copy  from  creator  to  syndicate  and 
high-speed  wire  transmission  of  mate¬ 
rial  from  syndicate  to  newspaper). 
And  they  note  that  costs  are  lower  in 
other  cities. 

The  lower  cost  of  living  in  Orlando 
was  one  of  the  reasons  Tribune  Media 
Services  moved  out  of  New  York  City 
last  year,  although  TMS  president 
Robert  S.  Reed  said  a  more  important 
rationale  for  the  relocation  was  the 
Tribune  Company’s  desire  to  expand 
its  electronic  information  services. 
Such  an  electronic  division  was 
already  in  place  under  the  umbrella  of 
the  Orlando  Sentinel. 

Reed  said  TMS  has  found  other 
benefits  to  being  in  Florida.  He  stated 
that  the  syndicate  has  been  able  to 
attract  some  top  executives  who 
might  not  have  wanted  to  work  in 
New  York  City  (Reed  said  the  “life¬ 
style  is  better”  in  Orlando  and  the 
commute  to  work  shorter).  And  he 
contended  that  certain  services — 
such  as  printing — are  often  done  more 
quickly  and  skillfully  than  in  the  Big 
Apple. 

The  executive  said  TMS — which 
had  been  in  New  York  for  51  years 


United  Media  and  the  N.Y.  Times  syndi¬ 
cate  are  based  in  Manhattan's  Pan  Am 
building.  (Photo  by  David  Astor.) 


under  names  such  as  the  Tribune 
Company  Syndicate — still  maintains 
an  office  in  Manhattan  for  employees 
in  licensing  and  other  areas. 

McNaught  Syndicate,  which  moved 
out  of  New  York  in  1983,  does  not 
have  any  kind  of  office  in  Manhattan 
anymore.  But  president  Tim  Mc- 
Adam  said  the  syndicate’s  Green¬ 
wich,  Conn.,  building  is  only  a  40- 
minute  train  ride  away  from  the  city. 

Founded  in  1922,  McNaught  was  in 
New  Y ork  its  whole  history  except  for 
a  brief  sojourn  in  Greenwich  many 
years  ago. 

McAdam  said  the  rents  in  New 
York  had  become  “absolutely 
absurd.”  He  added  that  Connecticut 
has  lower  printing  costs,  more  “peace 
and  quiet,”  and  better  postal  service. 

“We  get  things  quicker  and  there 
are  not  as  many  complaints  from 
newspapers  about  not  receiving 
‘Heathcliff  and  other  material,”  de¬ 
clared  McAdam. 


And,  he  said,  there  has  been  no 
problem  finding  qualified  employees 
to  work  in  Greenwich. 

Universal  Press  Syndicate,  which 
was  founded  in  1970  and  based  both  in 
New  York  and  the  Kansas  City  area 
for  five  years  before  consolidating  in 
the  latter  locale,  has  also  found  more 
than  enough  qualified  staffers  as  well 
as  lower  costs  outside  of  Manhattan. 

And  Universal  president  John  P. 
McMeel  noted  that  being  headquar¬ 
tered  “in  the  middle  of  the  country 
exposes  the  syndicate  to  other  points 
of  view.  I  think  that’s  very  benefi¬ 
cial.” 

But  Universal — now  based  in  Fair¬ 
way,  Kan. — still  has  about  a  dozen 
employees  working  in  New  York  (in 
licensing  and  other  areas),  and 
McMeel  said  he  comes  to  Manhattan 
at  least  once  a  month. 

“You  can  do  very  well  not  being  in 
New  York  1(X)  percent  of  the  time,  but 
you  better  commit  yourself  to  being 
there  some  of  the  time,”  declared 
McMeel.  Coming  to  the  Big  Apple,  he 
said,  is  not  only  a  way  to  have  face-to- 
face  meetings  with  various  people  but 
also  “good  for  the  adrenalin.” 

“New  York,”  added  News  Amer¬ 
ica  Syndicate  president  and  chief  ex¬ 
ecutive  officer  Richard  S.  New- 
combe,  “is  the  communications 
capital  of  the  world.  Most  of  the  major 
book  publishing  companies,  literary 
agents,  and  magazines  are  in  New 
York.  And  it  has  an  energy  like  no 
other  city.  I  think  every  syndicate 
should  be  based  in  New  York  City  or 
have  a  very  strong  presence  there.” 

So  the  former  Field  Newspaper 
Syndicate — currently  based  in  Irvine, 
Calif.,  and  previously  located  in  Chi¬ 
cago  and  New  York  (when  it  was  Pub- 
lishers-Hall) — plans  to  move  to  Man¬ 
hattan  next  year. 

Newcombe,  who  said  a  syndicate 
should  also  have  a  presence  in  Los 
Angeles — which  he  called  “the  enter¬ 
tainment  capital  of  the  world,”  re¬ 
ported  that  NAS  currently  has  five 
people  working  in  New  York.  And  he 
noted  that  he  travels  there  at  least 
once  every  three  weeks. 

When  NAS  does  move,  it  will  join  a 
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group  of  syndicates  that  have  been  in 
New  York  for  years — with  none  ex¬ 
pressing  plans  to  leave  in  the  foresee¬ 
able  future. 

United  Media  Enterprises  includes 
United  Feature  Syndicate,  which  has 
been  in  Manhattan  since  its  founding 
over  60  years  ago,  and  Newspaper 
Enterprise  Association,  which  was 
based  in  Cleveland  and  New  York  un¬ 
til  1978 — when  it  consolidated  in  the 
latter  city  under  the  UME  umbrella. 

But  there  is  much  more  to  the  com¬ 
pany  than  its  newspaper  syndicates, 
noted  president  and  chief  executive 
officer  Robert  Roy  Metz.  UME  is  in¬ 
volved  in  such  areas  as  licensing, 
book  publishing,  and  the  sale  of  ads 
accompanying  television  listings — all 
of  which  make  Manhattan  the  place  to 
be. 

Even  without  other  divisions  be¬ 
sides  UFS  and  NEA,  however, 
chances  are  UME  would  still  be  in 
New  York.  “In  my  view,  there  are 
really  only  two  major  creative  centers 
in  the  country — New  York  and  Los 
Angeles,”  said  Metz. 

He  added,  “New  York,  with  all  the 
high  costs  and  difficulties  of  living 
here,  still  has  the  largest  pool  of  cre¬ 
ative  people” — including  full-time 
and  free-lance  artists,  editors,  and 
marketing  experts. 

When  it  comes  to  attracting  new 
cartoonists  and  columnists,  Metz  said 
there  are  so  few  major  syndicates  that 
a  feature-distributing  firm  based 
almost  anywhere  would  get  plenty  of 
submissions.  But  he  added  that  some 
people  might  try  writing  a  New  York 
City-based  syndicate  first. 

King  Features  Syndicate  has  been 
in  New  York  since  it  started  in  1912. 
President  Joseph  F.  D’Angelo  noted 
that  the  city  is  “a  major  worldwide 
creative  center”  and  a  place  that 
offers  King  “total  accessibility”  to 
creative  talent  and  business  col¬ 
leagues — and  these  people  “total 
accessibility”  to  the  syndicate. 
D’Angelo  added  that  New  York  is  a 
good  place  to  be  for  King  because  the 
syndicate  does  a  lot  of  business 
abroad. 

Also,  a  basic  reason  for  King  being 
in  Manhattan  is  the  presence  of  its 
Hearst  Corporation  parent  there. 

Vice  president/managing  editor 
Julie  Brooks  of  Columbia  Features, 
which  has  been  in  Manhattan  since  its 
founding  about  35  years  ago,  said 
some  syndicates  mi^t  have  thought 
in  years  past  that  they  couldn’t  be  “in 
the  mainstream”  and  have  their  “fin¬ 
gers  on  the  pulse”  if  they  weren’t  in 
New  York. 

“This  is  no  longer  true,”  declared 

Brooks.  “With  communications 
being  the  way  they  are  today,  you  can 
have  your  office  anywhere  and  be  as 
centr^ly  located  as  if  you  were  in 
Manhattan.”  And  she  pointed  to  the 
high  rents  and  taxes  in  New  York. 

But  Brooks  said  there  are  still  com¬ 
pelling  reasons  for  Columbia  to  stay 
where  it  is.  For  one  thing,  there  are 
people  who  have  been  with  the  syndi¬ 
cate  a  number  of  years  who  do  not 
want  to  relocate.  And  she  noted  that 
there  are  still  columnist  and  cartoon¬ 
ist  hopefuls  who  might  be  more  prone 
to  write  to  a  New  York-based  syndi¬ 
cate  because  they  feel  it  must  be 
“legitimate”  and  “established”  if 
based  there. 

The  New  York  Times  Syndication 
Sales  Corporation  is  obviously  in  the 
Big  Apple  because  of  its  connection 
with  the  New  York  Times  newspaper. 
But  president  Sam  Summerlin  said 
the  syndicate’s  distribution  of  book 
excerpts  and  material  from  various 
magazines  are  two  other  important 
reasons  why  NYTSSC  is  in  New 
York — which  he  described  as  “the  in¬ 
tellectual  capital  of  the  world.” 

NYTSSC  also  maintains  an  office 
in  Los  Angeles.  “I  want  a  West  Coast 
presence,”  declared  Summerlin. 
“There  is  a  different  thinking  process 
(Continued  on  page  42) 

Beginning  Juiy  29  in:  The  Boston  Giobe  •  Dailas  Times  Heraid  •  Detroit  Free  Press 

Minneapoiis  Star  and  Tribune  •  The  Miiwaukee  Journai  •  The  Memphis  Commerciai  Appeai 

Colorado  Springs  Sun  •  The  Jackson  Clarion  Ledger  •  Austin  American-Statesman 

The  Lakeland  Ledger  •  Joliet  Herald  News  •and  hundreds  of  NEA  client  newspapers 

It’s  1985. 

Do  you  know  where  your  childhood  went? 
ARLO  &  JAMS  By  Jimmy  Johnson 
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(Continued  from  page  41) 
(there),  and  we  get  lots  of  ideas.” 

Los  Angeles  Times  Syndicate  chair¬ 
man  Willard  Colston  observed  that 
California  is  “sort  of  on  the  cutting 
edge  of  trends  in  the  whole  country.  It 
gives  us  a  creative  advantage.  We  can 
pick  up  on  trends  (such  as  running, 
health  and  fitness,  and  various  self- 
improvement  techniques)  before  they 
move  east — and  they  move  quickly.” 

Colston  said  L.A.  is  an  “exciting 
city”  with  “lots  of  talented  people,” 
good  restaurants,  and  a  warm  cli¬ 
mate.  He  also  noted  that  LATS  is  in  a 
good  location  for  its  large  business 
with  countries  such  as  Japan,  Korea, 
Singapore,  and  Australia. 

One  disadvantage  for  LATS,  which 
does  a  great  deal  of  book  serialization, 
is  not  being  in  the  publishing  mecca  of 
New  York.  But  Colston  said  some 
publishing  houses  have  L.A.  offices 
and  that  LATS  does  a  great  deal  of 
phone  work  with  publishers  in  New 
York.  And  he  noted  that  the  time  dif¬ 
ference  with  the  East  Coast  and  West¬ 
ern  Europe  can  be  a  problem  for 
LATS,  although  the  syndicate  does 
have  a  New  York  office. 

Whatever  the  advantages  or  dis¬ 
advantages  of  the  West  Coast,  the 
main  reason  for  the  syndicate’s  locale 
is  being  near  the  paper  from  which  it 
derives  its  name  (as  is  the  case  with 
NYTSSC).  Colston  said  LATS  has 
joint  projects  with  the  Los  Angeles 
Times,  stays  in  constant  contact  with 
its  editors  and  staff,  and  often  gets 
ideas  from  these  people. 

Other  non-New  York  syndicates 
whose  base  of  operations  was  deter¬ 
mined  by  a  newspaper  connection  in¬ 
clude  the  Washington  Post  Writers 
Group,  the  San  Francisco-based 
Chronicle  Features,  and  the  Des 
Moines,  Iowa-based  Cowles  Syndi¬ 
cate  (formerly  the  Register  and  Tri¬ 
bune  Syndicate,  which  was  not  in¬ 
cluded  in  Gannett’ s  recent  purchase 
of  the  Des  Moines  Register). 

WPWG  editorial  director/general 
manager  William  B.  Dickinson,  Jr. 
noted  that  the  12-year-old  syndicate 
distributes  some  features  by 
Washington  Post  writers  and  has 
“very  close  ties”  with  the  paper — so 
it  is  logical  for  WPWG  to  be  in  the 
same  city  (indeed  the  same  building) 
as  the  Post.  And,  of  course,  D.C.  is 
the  obvious  place  for  a  syndicate  that 
handles  a  number  of  politically 
oriented  features. 

But,  like  many  others  interviewed, 
Dickinson  said  syndicates  can  now 
function  almost  anywhere  because  of 
computer  delivery  and  other  ad¬ 
vances.  “Syndicates  are  relay 
points,”  stated  Dickinson. 


Chronicle  Features  is  affiliated 
with  the  San  Francisco  Chronicle, 
and  editor/general  manager  Stuart 
Dodds  said  there  is  “no  good  reason” 
for  the  syndicate  to  be  anywhere  else 
but  the  Bay  Area.  And  he  noted  that 
S.F.  has  the  advantage  of  being  a 
“very  high-profile  city  that  everyone 
seems  to  be  attracted  to.” 

Cowles  president  Dennis  R.  Allen 
said  Des  Moines  is  centrally  located 
geographically,  making  it  easy  for  him 
to  fly  to  New  York  (which  he  visits 
frequently),  Los  Angeles,  and  other 
cities.  Also,  Cowles — like  other  large 


Comic  is  part  of  wiii 

A  woman  who  was  allegedly  killed 
by  her  estranged  husband  used  a 
“Lockhorns”  cartoon  to  disinherit 
the  man  in  her  will,  according  to  a 
story  in  the  Columbus  (Ohio)  Citizen- 
Journal. 

The  June  3,  1983  episode  of  Bill 
Hoest’s  King  Features  Syndicate- 
distributed  comic  panel  showed  Mr. 
Lockhorn  dreaming  about  a  man 
reading  his  will  to  surviving  family 
and  friends.  The  caption  stated,  “And 
to  my  mother-in-law,  who  always  said 
I  was  good  for  nothing,  I  leave  no¬ 
thing!”  The  Ohio  woman,  Eleanore 
Jean  Johnson,  changed  the  caption  to 
read,  “And  to  my  husband,  who  al¬ 
ways  chased  other  women,  I  leave 
nothing!” 

Johnson  was  found  shot  to  death 
May  6,  and  her  husband  Clarence  has 
been  charged  with  murder.  The  attor¬ 
ney  for  the  woman’s  estate,  however, 
said  there  was  no  evidence  that  the 
disinheriting  had  anything  to  do  with 
the  slaying. 

A  comic  cable  show 

A  series  based  on  the  “Washing- 
toon”  comic  is  scheduled  to  premiere 
August  15  on  the  Showtime  cable 
channel. 

Mark  Alan  Stamaty’s  politically 
satirical  strip — carried  by  the  Village 
Voice  and  Washington  Post — stars 
Congressman  Bob  Forehead,  who  de¬ 
fends  the  “tycoon  sector  from 
oppression  by  the  underprivileged.” 

Don  Wright  lectures 

Pulitzer  Prize-winning  editorial 
cartoonist  Don  Wright  of  the  Miami 
News  and  Tribune  Media  Services  lec¬ 
tured  recently  with  Heartburn  author 
and  Silkwood  scriptwriter  Nora 
Ephron. 

Both  were  distinguished  visiting 
professors  at  a  three-day  public  work- 


syndicates — has  salespeople  based  in 
various  areas,  and  Allen  said  none  of 
them  have  to  fly  very  far  to  get  to 
headquarters  for  periodic  meetings. 

He  added  that  another  advantage  of 
a  place  like  Des  Moines  is  that  people 
are  not  exhausted  before  they  even 
start  work — as  can  be  the  case  with 
harried  New  York  commuters. 

New  York,  continued  Allen,  might 
have  made  more  sense  as  a  syndicate 
headquarters  during  the  years  when  it 
was  the  home  of  numerous  major  dai¬ 
ly  papers. 


Wright  and  Ephron 

shop  sponsored  by  Miami-Dade  Com¬ 
munity  College. 

Wright  spoke  about  national  reader 
reaction  to  editorial  cartoons  and  on 
the  quality  of  art  and  writing  in  news¬ 
papers  today. 

Study:  lots  of  affairs 

Meg  Whitcomb,  who  writes  the  six- 
times-a-week  “Dear  Meg”  advice 
column  syndicated  by  Newspaper  En¬ 
terprise  Association,  has  completed  a 
reader  survey  on  marital  infidelity. 
The  results  appeared  in  the  July  15 
National  Star. 

The  survey  generated  over  700  re¬ 
sponses,  with  634  indicating  that  the 
respondent  had  had  at  least  one  extra¬ 
marital  affair.  The  majority  of  those 
replying  in  the  affirmative  cited  bore¬ 
dom  as  the  primary  reason  for  engag¬ 
ing  in  an  affair. 

More  than  half  of  those  having  an 
affair,  reported  Whitcomb,  ultimately 
told  their  spouses  about  it.  Of  those 
who  did,  slightly  less  than  two-thirds 
regretted  having  confided. 

When  asked  if  they  would  do  it 
again,  350  said  yes  and  135  said  no. 

Columnists’  citation 

“The  Business  Computer”  col¬ 
umnists  Franklynn  Peterson  and  Judi 
K-Turkel  of  Tribune  Media  Services 
recently  received  a  National  Press 
Club  citation  for  “excellence  in  jour¬ 
nalism  for  reporting  on  consumer 
topics.” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AWARD-WINNING  ANIMAL  COLUMN. 
Excellent  reader  response.  Free  six  col¬ 
umns;  EARTHLINGS-  Bennett,  513 
Lake  St., Crystal  Lake,  IL  60014.  (815) 
455-4999. 


HOOSIER  BOOKSHELF-Twice- 
monthly  column  on  current  Indiana 
books  and  authors,  plus  monthly  book 
reviews,  author  Intevlews,  etc.  All  for  one 
low  price!  Michael  Hemmes.  4607  N. 
Sheridan,  Box  1107,  Chicago,  IL 


FICTION 

Short  stories  by  well-known  and  local 
writers;  you  specify  authors,  length  and 
frequency.  We've  brought  quality  fiction 
to  more  than  20  million  readers.  Now 
syndicating  Bobbie  Ann  Mason,  Joyce 
Carol  Oates,  Alice  Adams.  Fiction  Net¬ 
work,  Box  5651,  San  Francisco,  CA 
94101;  (415)  391-6610. 


CARTOONS 


AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaet  or  publication. 
Strips,  panels  and  editorials.  Member 
NCS.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  TN  37130. 


TOP-QUALITY 
TOPICAL  VERSE 

Witty  comments  on  “days,” 
sports,  weather,  fashions, 
etc.  Around-the-calendar 
selection  sent  on  approval. 
John  F.  Heinz 
233  E.  Wacker  3111 
Chicago,  IL  60601 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S13th,  Temple  TX  76501. 


REAL  ESTATE 


HOUSE  CALLS“Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618:  (716)  47 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  PRINTING  PLANT  8  un¬ 
its,  2  folders  $125,000.  Will  split.  Mr. 
Sellentin,  (516)  537-3200. 

SUBURBAN  HOUSTON  AREA 
Quick  Print  Shop  with  in  house  typeset¬ 
ting.  Established.  Gross  $11(1,000 
annually  with  no  outside  sales  force. 
Owners  want  to  retire.  Box  9047,  Editor 
&  Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,PO  Box  7133,  Shawnee  Mission  i 
KS  66207.  ! 

NEWSPAPER  BROKERS  i 

Above  Average  ; 

PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653  I 


NEWSPAPER  BROKERS 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sa  lesOonsu  It  i  ng«Appra  isi  ng 


KREHBIEL-BOLITHO,  INC 
Brokers- Appra  i  sers-Consu  Itants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street;  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers'ConsultantS'Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


Fournier  Media  Service  Inc. 
Appraisal'BrokerageOonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


WAYNE  CHANCEY  CONSULTANTS 
PO  8ox  86,  Headland  AL  36345 
(205)  693-2619 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  'Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 

NEWSPAPER  CONSULTANTS 


Hands-on  consulting  service  results  in 
higher  gross,  more  net  profit.  Can  you 
afford  NOT  to  call?  Mark  Samuels, 
Media  Data  Systmes,  Louisville,  KY.  1- 
(502)  566-6723.  Next  availability: 
September  23. 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


MONTHLY  AGRICULTURAL- 

newspaper  located  in  Reno  area. 
Established  1970.  Serving  8 
western  states.  Gross  $62,000  in 
1 984.  Unlimited  growth  potential. 
Call  or  write:  Jay  Publishing,  PO 
Box  1465,  Sparks,  NV  89432. 
(702)  358-2681. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  WEEKLY  in  one  of  the 
fastest  growing  communities  in  San 
Diego  County.  California.  Last  year  leg- 
als  produced  $38,000.  Unlimited 
potential.  $55, (XK)  full  price  includes 
^pesettins,  compugraphic  camera  sys¬ 
tem  and  office  furniture.  Owner  will  help 
with  transition.  (619)  744-2212  PO  Box 
947,  San  Marcos,  California  92069. 


HUMOR  IN  PARADISE.  For  sale  The 
Boulder  Lampoon.  Don  Koplen,  PO  Box 
1075,  Boulder,  CO  80306.  (303)  443- 
5965. 


MASSACHUSETTS:  Shopper,  direct 
mail,  excellent  growth  and  market,  ex¬ 
tremely  desirable  location,  profitable. 
Price;  $1,850,000. 

NORTH  CAROLINA:  Shopper,  carrier 
distribution,  good  market,  gross 
$8CiO,000  plus.  Price;  $500,000  with 
$150,000  down,  terms. 

Shoppers  available  from  $65,000  to 

$2,600,000. 

CRIB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 


NEWSPAPER  AND  MAGAZINE  FOR 
SALE.  Weekly  newspaper  and  bimonthly 
magazine  in  British  Caribbean.  Exclu¬ 
sive  market-only  publications  in  growing 
tax  haven  and  tourist  resort  area.  Four 
years  old  with  rapidly  growing  circula¬ 
tion.  Newspaper:  $75,000.  Marazine: 
$125,000  or  both  tor  $150,000.  (No 
equipment).  Write  in  confidence  to: 
5/90  Southwest  80th  Street.  Miami,  FL 
33143. 


PROFITABLE.  GROWING  WEEKLY 
NEWPAPER  and  shopper  located  90  mi¬ 
nutes  from  Boston.  Selling  price  1 
times  gross  of  $300,000  includes  large 
Victorian  office/home.  Cash  buwut  pre¬ 
ferred.  Please  indicate  your  financial 
ability  with  first  inquiry.  Write  Box 
8871,  Editor  &  Publisher. 


QUICK  SALE  DESIRED.  Prof itable  grow¬ 
ing  weekly  on  north  California  coast. 
1985  gross  approximately  $235,000. 
Serious  inquiries  only.  $180,000.  Send 
professional  and  financial  qualifications 
to  Publisher,  PO  Box  8424,  Santa  Cruz, 
CA  95061. 

SOUTH  DAKOTA:  Shopper  ‘84  gross 
$509,000,  excellent  building  and 
Muipment  lease,  very  motivated  seller. 
$385,000  with  $75,000  down  or  best 
offer  in  next  60  days. 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  sWIe  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  80301. 

CALIFORNIA  WEEKLY,  peat  farm  town 
near  coast,  $175,000.  Call  Bruce 
Wright.  (916)  988-5990. 

CENTRAL  TEXAS  weekly  tab  in  Dallas- 
San  Antonio  high  growth  area.  Growing 
publication  with  solid  base  ready  for  ex¬ 
perienced  publisher  to  take  it  and  run. 
Owners  with  other  interest  ready  to  sell. 
Here  is  your  chance  to  get  into  the  boom¬ 
ing  Central  Texas  market  at  a  bargain. 
Box  9080,  Editor  &  Publisher. 

TRADE  PUBLICATION  serving  the 
police  and  security  markets,  regional/ 
national,  unlimited  jrotential,  terms 
available,  under  $60,(K)0.  Brewer  Com¬ 
munications,  Inc.,  PO  Box  780,  Milford, 
DE  19963,  (302)  422-2772. 
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NEWSPAPERS  FOR  SALE 


THREE  CONTROLLED  circulation  week¬ 
lies.  north  central  Texas.  1984  gross 
$795K.  Total  price,  $310K,  or  $230K 
and  $80K  for  2-1  split.  ATN  Inc.,  Bill  or 
Ed  Berger,  1801  Exposition  Blvd.,  Aus¬ 
tin.  TX  78703,  (512)  476-3950. 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
^26,  Editor  &  Publisher. 


NEWSPAPER  PROFESSIONAL  with 
over  10  years  experience  wants  to  buy 
under  1(),000  circulation  daily  or  large 
weekly  or  group  of  weeklies.  Any  loca¬ 
tion.  Write  to  Box  9084,  Editor  &  Pub¬ 
lisher. 


ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 


ZONE  7  TURNAROUND  OPPORTUNITY 
for  sales  producers.  County  seat  weekly. 
Well  equipped  printing  plant.  $250,000 
minimum  cash  reqiured.  Bob  Houk 
(602)  398-9112. 


PROFITABLE  NEWSPAPERS  WANTED 
Must  be  $3  to  $10  million  gross.  Must 
have  growth  potential.  Management 
must  remain.  Will  pay  your  down  if  you 
will  accept  our  terms.  West  or  Southwest 
okay.  Box  9043,  Editor  &  Publisher. 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD.  PO  Box  10079,  Pacific  Center, 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755. 


PUBLICATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
“  How  to  Purchase  a  Newspaper  and  Suc¬ 
ceed”  by  editor — publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 

_ REAL  ESTATE _ 

GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000.  Ext.  GH-4261  for  in¬ 
formation. 

SHOPPING  GUIDES 

SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthythrough  the 
1980’s.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  95C 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


IT’S  A  CLASSIFIED 
SECRET! 

We'N  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
doni  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  doni  want  tne 
reply  to  reach;  put  the  reply  and 
note  in  an  anvetope  addressed  to 
E&P  Classifieds.  Ifthe  Box  Number 
you're  answering  is  on  your  list, 
we'N  discard  your  reply. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2983. 
Circulation  Consultant  for  newspapers. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

MAIUNG  SERVICES 

ALTERNATE  DELIVERY 
7  days  a  week,  24  hours  a  day  Los 
Angeles  and  Southern  California.  We 
pick  up  from  LAX  and  deliver  same  day. 
Also  break-up  and  forwarding  service  or 
consolidations.  American  Distributing 
Co..  (213)  770-1655. 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6607. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


FOR  SALE;  DS-450-E  Horizontal  pro¬ 
cess  camera  complete  including  in¬ 
stallation  out  of  color  separation  shop. 
40x50  copyboard.  Wholesale  price  for 
cash.  (602)  274-3247. 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach.  CA  90278.  (213)  372- 
0372 

CIRCULATION  SOFTWARE 

CIRCUUTION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/totaf-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  S^- 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

COMPUTER  SOFTWARE 

OISPUY/390 

Ad  scheduling,  billing  and  sales  report¬ 
ing  for  weeklies  and  small  dailies.  De¬ 
signed  for  publishers  who  seek  the  com¬ 
petitive  edge.  Runs  on  IBM  PC-)(T  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochures  and  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems.  Box  5553,  Mill  Valley,  CA  94942; 
(415)  383-4500. 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  size  newspapers.  Includes 
advertising  accounts  receivable  and  bill¬ 
ing,  accounts  payable  and  payroll,  each 
fully  interfaced  to  general  ledger.  Turn¬ 
key  system  including  newspaper 
accounting  systems,  NCR  Tower  compu¬ 
ter,  2  terminals,  printer  and  operator 
training  for  only  $29,982.  Call  Fred 
McDaniel,  Tamarix  Systems,  (505)  326- 
7143  or  write  to  101  E.  3()thSt.,  Farm¬ 
ington,  NM  87401. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  develqped  ^ckages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 

TS§?80 

Typesetting  Front  End  System 

•Powerful,  easy  to  use  Text  Editor 
•Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  typesetters 
•Wire  capture  -  stories  accessible  by 
priority,  categoiy,  key-word 
•Classified  Advertising 
•Remote  bureau  support 
•TSS/80  is  available  for  most  CP/M 
and  MS-DOS  computer  systems 
•TSS/80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  supporting  up  to  50  users  and 
8  typesetters 
•TSS/80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


COMPUTERS 


TAL-STAR  SYSTEMS 

(2)  complete  G.  A.  18/30T410  Systems, 
64K,  with  2  CDC  80  MG  disk  drives  and 
model  43  printer  per  system. 

(3)  G.A.  Spec  16/65,  (25)  Computer 
200  terminals  with  bi-terms,  DMA  con¬ 
trollers.  Reasonably  priced.  Contact 
Craig  Pollard  (201)  774-7000,  Ext. 


FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


MAILROOM 


WE  new  FI?0M  graphic  MANAGEMENT 
~~rr  SHERIDAN  48P  INSERTER  WITH  11 
ilabejs,  hoppers 

Osratis-  High  Speed  Remanufactured  Sheridan 
'  72P,  48P,  and  24P  inserters  with  per- 
formance  improvements.  SPEEDS  TO 
ik  $50-  40,000  PER  HOUR. 

CO  Sys-  Remanufactured  Sheridan  MS  and  HH 
Iley.  CA  Hoppers  with  ELECTRIC  CLUTCH  FEA¬ 
TURE. 

NEW  Folded  Edge  First  Delivery  System 
RE  for  Sheridan  inserters. 

-  Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
s  report-  stackers. 

ies.  De-  Cutler  Hammer  conveyor,  bottom  wraps 
:he  com-  and  pacers. 

;-XT  and  Signode  and  Power  Strap  tying 
iser  sys-  machines, 
ind  sam- 

iter  Sys-  NEW  Hall  Monitor  Couhter  Stackersand 
94942;  complete  line  of  NEW  Hall  Mailroom 
Equipment. 

/STEMS  ALL  REMANUFACTURED  EQUIPMENT 
inancial  IS  FACTORY  GUARANTEED  WITH  ONE 
nall-to-  YEAR  WARRANTY.  MECHANICAL  IN- 
ncludes  STALLATION  SERVICES  ALSO  PRO- 
andbill-  VIDEO. 

Dll,  each 

>r.  Turn-  WANTED  TO  BUY:  MAILROOM  EQUIP- 
fspaper  MENT  AND  COMPLETE  MAILROOM 
'compu-  SYSTEMS, 
operator 

all  Fred  GRAPHIC  MANAGEMENT  ASSOCIATES 
)5)326-  11  Main  Street 

t.,Farm-  Southboro,  MA  01772 

(617)  481-8562 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


TELESCOPIC  TRUCK  LOADER  CON¬ 
VEYORS. 

High  output— safety  oriented  units  for 
new  and  replacement  installations. 
Modern,  low  maintainance  design  with 
headlamps  for  truck  illumination. 

Call  Richard  Parett 
EAC  Engineering 
88-36  77  Avenue 
Glendale,  NY  11385 
(718)  896-5333. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


MULLER  MODEL  231  Center  Stacker, 
remanufactured  with  one-year  parts  war¬ 
ranty.  Available  immediately.  Reply  to: 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 


GREAT  BUY.  Brand  new  GE  proof 
copiers.  PC1824.  $5,000  each.  Heavy 
duty.  At  less  than  half  price  of  new  units. 
Contact: 

HGO  America  Incorporated 
(717)  843-1519 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  SCANNER  FOR  SALE  -  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
high  quality  scans  easily  and  economi¬ 
cally.  Easy  set-upand  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 


COMPUWRITER  IV's  HR  or  LR.  Recon¬ 
ditioned.  30  day  parts  warranty.  Font 
Library.  $6850.  G§E  (716)  385-3027. 
CHESHIRE  for  newspapers.  IDAB  CS 
202.  Curtis  (703)  521-1089. 


COMP  IV  B  HR,  (Model  88),  $4250.; 
CG  7200  1C  HEADLINER,  14-72  Pt., 
Pica  Counter,  20  Strips,  $1500.; 

Bob  Weber  (216)  831-0480. 


CHEMCO  SPARTAN  III  CAMERA,  7 
years,  $28,000.; 

CHEMCO  ENLARGER,  4  years, 
$27,000; 

ITEK  2024  MEGALITH  PLATEMAKER, 
$7500.; 

Bob  Weber  (216)  831-0480. 


CG  SELECTLINE  PERMAKWIK  RC  PRO¬ 
CESSOR  With  Dryer,  (Same  as  2400  Z) 
New  in  factory  carton,  $2650; 

CG  SELECTLINE  (Compukwik  I),  NEW 
in  factory  carton  $1050; 

BOB  WEBER  (216)  831-0480 


CG  MCS  10  8400,  2  Term.,  3  Floppies, 
512K,  Preview,  ACI,  Ruling,  Back-up 
Controller,  42  Fonts,  LQ  Printer,  Low 
Use,  PMA,  $40,000. 

BOB  WEBER  (216)  831-0480. 


EDIT  7900  HR,  $5250.; 

EDIT  2750,  REV  D,  $3000.; 
UNISETTER  HR,  $6000.; 

CG  UNIFIED  COMPOSER,  Expanded  K/ 
B,  $1750.; 

MDT350,  $2350.; 

BOB  WEBER  (216)  831-0480 


HARRIS  TXTs,  keyboards,  fonts,  bar¬ 
gain.  Parts  for  CG  9,000:  Font  Library 
console  keyboards;  new  readers.  Model 
7200,  fonts.  Curtis  (703)  521-1089. 


ONE  System  1/10,  8400,  Terminals, 
Software,  System  in  use  for  less  than  1 
year.  Serious  inquiries  concidered.  Call 
or  write  GRAPH-X,  INC.,  1106  Hanover 
Avenue,  Allentown,  PA  18103.  (215) 
439-1942. 


HARRIS  2220  COMPOSITION  TER¬ 
MINAL,  $6000.; 

HARRIS  3300  TYPESETTER,  $6500.; 
MICROSTOR  1256,  1  Meg  Drive, 
$6500; 

BOB  WEBER  (216)  831-0480. 


2  Harris  TXT,  under  service  contract,  lots 
of  typefaces  and  spare  parts.  AKI 6  level 
paper  tape  key  boards.  ECRM  5200 
scanner,  under  srvice  contract.  Best 
offer,  (201)  647-1180,  ask  for  Jim 
Kelly. 


LINTRON  202,  $17,500; 

MERG.  OMNITECH  2100  DIGITAL,  32 
Fonts,  $8500; 

LINOSCREEN,  With  TAblet  Option, 
$6000. 

BOB  WEBER  (216)  831-0480. 


MDT-  350’s  reconditioned  with  Com¬ 
munications  or  Format  option.  $3150. 
Warranty.  GSE  (716)  385-3027^ 


we  buy  phototypesetters 


front-end  equipment  &  terminals 

_ -  _ _ 1106  Hmaw  An 

OFMPH'X  srSTiS” 
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NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
(kimpugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  (Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


UNISETTERS,  HR  or  LR  reconditioned. 
Font  Library.  Warranty.  $7995.  GSE 
(716)  385-3027. 


XITRON  INTERFACE  Configured  to  your 
specifications  $1950  for  1-1  to  $3250 
for  4-2. 

Bob  Weber  (216)  831-0480 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-(k}mmunity  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22”  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  W,  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Communitjf,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Communis  units  and  folders 
Suburban  15(J0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8  units  JF25,  1983 
V15C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 

(404)  458-9351  Telex  700563 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der 

and  self  contained  hoist  for  Harris  V-15- 
A 

press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 

(203)  264-1802  Telex  140186 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 


KING 

1  Colorfcing  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  (kjmplete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  F*asters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  SSC  3  units  21-1  /  2”  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  6(X)90 
(312)  459-9700  Telex  206766 


GOSS  COMMUNITY  4  units  grease  side- 
lay.  Suburban  and  Community  folder. 
(312)  459-9700. 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

Community  SSC,  6  units  1,  stacked,  1 
tri¬ 
color  (NEW),  folder 
KING 

Newsking,  6  units,  KJ8  folder 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


E&P  CLASSIFIEDS 

(212)  675-4380 

Goss  2  Unit  Signature  -  22-V4"  C.O.  - 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10'  Offen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-700 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-VS-”  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-V4”  C.O.  55”  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
^ptember  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Units  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 
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EQUIPMENT  &  SUPPLIES 


FOR  SALE 

7  unit  Suburban  S-986 
Available  end  of  1985 

5  -  Suburban  units  w/o  sidelay 
floor  mounted 

1  -  Suburban  stacked  unit  w/o 
sidelay 

1  -  Suburban  stacked  unit  w/ 
sidelay 

1  -  and  'A  page  folder  S-933 
1  -  50  HP  motor  and  controller 
1  -  six  position  roll  stand 
Ancillary  equipment: 

Plate  bender 
Wash-up  devices 
Paper  roll  shafts 
Water  system 
All  rubber  rollers 
AS  IS.  WHERE  IS 
$145,000 

Currently  printing  6  day  daily 
Contact:  Gregg  Knowles 
(916)  885-5656 

ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  675-4380 


HARRIS  Heatset  N40  (845)  6  units,  22 
y4”  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
&>mplete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22 
Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  %  cutoff 
Goss  Skip  Slitter 

^rtable  ink  fountains 
Goss  single  width  ballons 
Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  yqu  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

2  Urbanite  units 

4  units  Goss  Suburban 
9  units  2  folder  Suburban 

3  units  VI 5A 

1 4  units  Color  King 

2  Color  King  units 

3  units  ATF  (no  heat) 

Margin  reel  38” 

Wood  3  arm  reel 

j  Cascade  paper  clamp 
Lincoln  ink  pumps 

Installation  work  available 
WESCO  GRAPHICS  INC. 

(408)  289-1400 
Telex  172644 


Feature  your  Feature  in 
Features  Available  and  watch 
your  sales  soar! 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 

4  Unit  News  King  with  KJ4  or 
KJ6  folder  -  excellent  condition  and 
can  be  installed 
on  an  "as  is"  basis. 

3  Unit  Harris  V-15A  with  JF7  - 
outstanding  press,  see  to  appreciate. 

4  Unit  Harris  V-15A,  JF7  folder  Mfg. 
1968 

4  Unit  SC  Community  -  available 
immediately 

4  Unit  Community  with  Community 
folder  Mfg.  1974 

5  Unit  Community,  Community  folder, 
Mfg.  1972 

8  Unit  Urbanite:  7  mono;  1  tri<olor, 
page  folder;  22.80  cutoff  on  RTF's. 
Available  August. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

URBANITE  1000  series,  8  units.  22 

V4”,  with  or  without  automatic  pasters,  1 

or  2  folders,  good  mechanical  order. 

BELL-CAMP  INC  (201)  796-8442. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

I  John  Quirk 

I  MPG  Communications 

PO  Box  959 

I  Plymouth,  MA  02360 

I  (617)  746-5555 


KROY  lettering  machine  -  desk  top.  Shy 
Kramer,  21  Yf.  Delilah  Road,  Pleasant- 
ville,  NJ  08232.  (609)  646-2063. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


KJ8  FOLDER  for  sale.  $12,000  US  in 
very  good  condition.  Call  Jack  at  (416) 
270^272. 


MUST  SELL 

-4  unit  Goss  Headliner,  2  color 
cylinders,  4  reels. 

-6  unit  Hoe  printmaster,  2  folders. 

-4  Cline  reels. 

-2  Community  press  units,  1  folder. 
Call  Mike  Allen  (201)  759-7222 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 

8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination 
D.P.JFl  folder,  press  new  1978-79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

V15A  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES,  INC 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND  WA  98292 

(206)  387-0097 


AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Het  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Balloon  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  this  first 
class  condition  double  width 
rotary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  V2"  22  %” 

23  9'16” 

New  color  humps  SO”  82”  88” 
New  half  decks  80"  82”  88” 
New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 
PRINTING  PRESS  SERVICES 

Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 


Classification _ 

Authorized  Signature- 
Copy _ 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  11  West  19th  Street.  New  York  NY  10011. 


EDITOR  &  PUBLISHER  for  July  27,  1985 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1985 
LINE  ADS  POSITIONS  WANTED 

1  weak  —$4.95  par  lina  1  waaK  — $3  30  par  lina 

2  waaka  $4.45  par  lina.  par  issua  2  waaks  $2.75  par  lina.  par  issua 

3  waaks— $3.75  par  lina.  par  issua  3  waaks— $2  40  par  hna.  per  issue 

4  weeks  $3.00  par  line,  per  issue  4  waaks— $2.20  par  Ime.  per  issue 

Add  $5.00  par  insertion  lor  bo«  sarvica.  Add  $3.50  par  insertion  lor  bo>  sarvica. 
count  as  an  additional  lina  in  copy  count  as  an  additional  line  in  copy 

Count  ^lpproximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avaUabla  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380. 


HELP  WANTED 


ADMINISTRATIVE 


EMPLOYEE  RELATIONS 


HELP  WANTED.  .  . 


ACADEMIC 


POSITION; 

Instructor  of  Public  Relations  (D^rt- 
ment  of  Languages  and  Mass  (jom- 
munications) 

QUALIFICATIONS: 

A  Masters  Degree  in  English,  Journalism 
or  Public  Relations  or  related  area  with 
professional  experience  in  journalism, 
electronics  media  or  public  relations. 
Demonstrable  skills  in  a  variety  of 
media.  Teaching  background  necessary, 
preferably  experience  at  th  col  lege  level . 
Other  academic  teaching  acceptable  as 
substitute  for  college  level  teaching. 
Must  demonstrate  willingness  to  acquire 
mass  media  production  skills,  computer 
skills  or  public  relations  research  skills 

MAJO^  RESPONSIBILITIES: 

To  teach  the  basic  principles,  methods 
and  practices  of  modern  public  relations 
to  students  enrolled  in  th  New  Mass 
Communications  Career  Education 
Program  of  the  Department  of  Lan¬ 
guages  and  Mass  Communications.  To 
serve  as  th  primary  staff  person  responsi¬ 
ble  for  developing  an  innovative  state-of- 
the-art  Public  Relations  component  of 
the  Mass  Communications  Program.  To 
produce  promotional  materials  to  stimu¬ 
late  interest  in  the  program.  To  develop  a 
program  newsletter.  To  sen/e  as  a  mem¬ 
ber  of  the  Mass  Communictions  Advisory 
Board  as  the  primary  advisor  for  public 
relations  or  as  the  primary  liaison  con¬ 
tact  with  an  industry  advisor. 

SALARY: 

^mmensurate  with  qualifications  and 

EFFECTIVE  DATE  OF  APPOINTMENT- 
:September  1,  1985 
APPLICATION  DEADLINE; 

August  10,  1985 
APPLICATION; 

Send  resume,  official  transcripts,  and 
three  current  letters  of  recommendation 
to: 

Dr.  Alma  G.  Bryant,  Head 
Department  of  Languages  &  Mass  Com¬ 
munications 

Fort  Valley  State  College 
Fort  Valley,  Georgia  31030 

EDITOR  &  PUBLISHER  for  July  27, 


ADMINISTRATIVE 


To  design  and  implement  train¬ 
ing  for  such  programs  as  per¬ 
formance  appraisal,  succession 
planning  and  management  de¬ 
velopment.  Need  “hands-on” 
professional  with  minimum  3 
years  experience.  Resume  and 
salary  requirements  to: 

L  ENDRES 
(TDM) 
NEWSDAY 

Long  Island,  NY  11747 
An  Equal  Opportunity 
Employer  (M/F) 

EDITOR  &PUBUSHER 
CLASSIRED 
ADVERTISING 


ADMINISTRATIVE 


Director  of  News 
and  Publications 


The  State  University  of  New  York  (SUNY)  at  Stony  Brook 
seeks  nominations  and  applications  for  the  position  of  Direc¬ 
tor  of  News  and  Publications.  Stony  Brook  is  the  flagship 
campus  of  the  SUNY  system. 

The  Director  of  News  and  Publications  reports  to  the  Vice 
President  for  University  Affairs  and  is  responsible  for  de¬ 
veloping  and  implementing  a  comprehensive  national  media 
program;  improving  the  quality  of  the  University’s  publica¬ 
tions;  and  developing  a  long-range  plan  for  the  management 
and  growth  of  both  areas 

Candidates  must  have  a  Bachelor’s  degree  and  at  least  five 
years  of  professional  experience  in  news  and  publications,  at 
least  two  years  of  which  must  include  management  experi¬ 
ence.  Preference  given  to  candidates  with  experience  in  a 
university  setting. 

Salary  commensurate  with  experience. 

Resumes  must  be  submitted  by  August  15  to:  Ms.  Denise 
Coleman,  Office  of  University  Affairs,  Admin.,  330-1601, 

SUNY  Stony  Brook,  Stony  Brook,  NY  11794.  ^ 

SUNY  Stony  Brook  is  an  affirmative  action/equal  opportunity  A 
educator  and  employer.  AK1 66-85. 


Wl!& 


HELP  WANTED 


ADMINISTRATIVE 


EXECUTIVE  MANAGER  of  North  Dakota 
New5paper  Association  wanted.  Busi¬ 
ness  and  organization  management 
skills  needed;  newspaper  background 
highly  desirable.  Excellent  salary.  Send 
application  to  North  Dakota  Newspaper 
Association,  Box  8137,  University  Sta¬ 
tion,  Grand  Forks,  ND  58202. 


SUBSTANTIAL  WEEKLY  has  meaning¬ 
ful  opportunity  for  advertising  manager 
with  assistant  general  manager  poten¬ 
tial.  Marketing  and  sales  backpound 
essential.  Profit  sharing  plus  all  be¬ 
nefits.  Write  for  particulars  to:  Jules 
Jacobsen,  Publisher,  The  Suburbanite 
Newspapers,  50  Piermont  Rd.,  Cress- 
kill,  NJ  07626. 


ADVERTSING 


ADVERTISING  MANAGER  -  Six  day 
afternoon  and  Sunday,  with  TMC  in  Zone 
5,  excellent  fringe  benefits.  Send  re¬ 
sume  to  Box  9082,  Editor  &  Publisher. 


ADVERTISI NG  DIRECTOR  -  We  are  sear¬ 
ching  for  an  individual  with  solid  know¬ 
ledge  of  retailing,  strong  advertising 
sales  experience,  good  copy  and  layout 
skills  with  ability  to  direct  and  motivate 
ad  staff  of  six.  Should  enjoy  being  on  the 
street  working  with  customers  and  mak¬ 
ing  sales  presentations  to  regional  retail¬ 
ers.  Compensation  to  $30M  for  right  per¬ 
son.  North  Carolina  9,000  daily  news¬ 
paper.  Send  complete  resume  to  Box 
9085,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
Leading  suburban  daily  and  Sunday 
newspaper  located  in  New  England’s 
"hottest  market"  has  an  opening  for  an 
experienced  classified  advertising  man¬ 
ager  with  3  to  5  years  managwial  expwi- 
ence.  If  you  are  highly  motivated  with 
strong  leadership  abilities,  communi¬ 
cate  well  with  others  and  are  able  to  train 
and  motivate  a  staff  of  14,  we  want  to 
talk  to  you.  Salary  and  benefit  package 
commensurate  with  experience.  All  re¬ 
plies  held  in  strict  confidence.  Send  re¬ 
sume  to  William  A.  Taylor,  Advertising 
Director,  The  Sun/Sunday  Sun,  PO  Box 
1477,  Lowell,  MA  01851. 

EXCELLENT  OPPORTUNITY  for  a  moti- 
vated  advertising  representative  in  a  fast 
growing  Florida  daily.  Salaiy  commensu¬ 
rate  with  ability,  commission,  generous 
mileage  compensation,  plus  excellent 
company  benefits.  Send  resume,  refer¬ 
ences  and  salary  requirements  to  Sheila 
Tuttle,  PO  Box  1268,  Vero  Beach,  FL 
32961-1268. 


ASSISTANT 

CLASSIFIED  ADVERTISING  MANAGER 
Challenged  by  telephone  sales?  Excited 
about  advertising  and  an  opportunity  to 
work  in  a  fast  growing  market? 

The  Portland  Press  Herald/Evening  Ex¬ 
press  and  Maine  Sunday  Telegram  need 
a  manager  to  work  with  our  classified 
advertising  staff.  We  need  a  take-charge 
person  with  previous  classified  supervis¬ 
ory  and/or  telemarketing  training  experi¬ 
ence.  Computer  literacy  is  a  real  plus. 
You  will  work  with  theclassified  manager 
to  maximize  the  performance  of  our  clas¬ 
sified  advertising  staff. 

We  offer  a  starting  salary  in  the  upper 
$20’s,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Portland,  all 
with  Maine’s  largest  newspapers 
(90,000  daily,  140,000  Sunday). 
Submit  letter  of  application  and  resume 
in  confidence  to: 

Guy  Gannett  Publishing  Co. 

Attention  Personnel  Department 
PO  Box  1460 
Portland,  ME  04101 
An  Equal  Opportunity  Employer  m/f 
Smoke-free  environment 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 


HELP  WANTEI 


ADVERTISING  DIRECTOR 
Highly  motivated  person  needed  to 
direct  retail  advertising  and  classified 
efforts  for  independent  Zone  6  PM  of 
12,000  circulation.  Emphasis  on  sales, 
training  and  overall  marketing  efforts  of 
the  paper,  its  TMC  vehicle,  a  direct  mail 
program  and  several  special  projects. 
We^  good,  but  vre  want  to  be  the  best. 
Resume,  clips  and  salary  requirements 
to  The  Duncan  Banner,  PO  Box  1268, 
Duncan,  OK  73534. 


ADVERTISING  DIRECTOR  needed  for 
10,000  circulation,  Zone  6,  daily.  This 
community  is  one  of  the  most  livable  and 
enthusiastic  small  towns  in  America.  If 
you  have  a  can-do  spirit,  a  high  level  of 
energy  with  the  ability  to  lead,  motivate, 
organize  and  train  a  6  person  staff,  you 
are  the  person  we  are  looking  for  to  ffw 
with  one  of  the  most  dynamic  media 
companies  in  America.  Excellent  be¬ 
nefits.  Reply  to  Box  9039,  Editor  &  Pub¬ 
lisher  with  resume  and  references. 


ADVERTISING  SALES  MANAGER 
National  sports  newspaper  needs  strong 
management  skilled  salesperson.  Send 
resume  to  USA  Sporting  Spirit,  12071 
Jefferson  Blvd.,  Culver  City,  CA  90230. 


ADVERTISING 

DIRECTOR 


Observer  end  Booentrio 
Newspepers,  one  of  the  na¬ 
tion’s  finest  suburban 
'groups,  is  seeking  an  experi¬ 
enced  advertising  director 
and  marketing  manager  for 
our  twice-weekly,  1S0,000 
circulation  Southeastern 
Michigan  operation.  Appli¬ 
cant  should  thrive  in  a  com-, 
petitive  environment,  work¬ 
ing  smoothly  with  a  profes¬ 
sional  management  team  in 
an  atmosphere  of  challenge 
and  growth.  Obviously,  the 
position  requires  a  person 
who  can  manage,  lead,  moti¬ 
vate  and  train  an  entire  staff, 
including  retail  and  classi¬ 
fied  inside  and  outside  sales 
personnel.  Equally  impor¬ 
tant,  the  position  involves  not 
Just  selling  but  also  market¬ 
ing:  positioning,  rate  analy¬ 
sis,  coverage,  research,  new 
product  development.  The 
ideal  candidate  will  be  com¬ 
petitive,  entrepreneurial,  im¬ 
aginative,  results  oriented, 
with  excellent  people  skills 
both  internally  and  external¬ 
ly.  We  offer  a  competitive  sal¬ 
ary  and  bonus  structure, 
together  with  full  benefits 
package.  Send  resume  and 
salary  history  to  Richard 
Isham,  Vice  President/ 
General  Manager,  Observer 
At  Eccentric  Newspapers, 
36851  Schoolcraft,  Livonia, 
MI  48150. 

EQUAL  OPPORTUNITY 
EMPLOYER 


SALES  MANAGER 

The  Times  News,  a  22,000  7-day  daily 
in  southern  Idaho  is  seeking  a  highly 
motivated  experienced  management 
person  to  direct  a  staff  of  10  sales  peo¬ 
ple.  This  person  needs  to  have  strong 
people  skills  and  the  ability  to  lead  and 
motivate.  In  addition,  this  position  re¬ 
quires  a  solid  background  in  display 
advertising,  budgeting,  sales  training, 
management,  organization  and  market¬ 
ing.  It  ^u  are  an  energetic,  performance 
oriented  individual  looking  for  a  chal¬ 
lenging  position  and  the  opportuniW  for 
further  advancement  in  an  excellent 
company,  this  job  is  for  you. 

This  is  a  salary  plus  commission  posi¬ 
tion,  high  $20's  with  excellent  benefits. 
Send  letter,  resume  and  references  to 
Bill  Blake,  Advertising  Director,  The 
Times  News,  PO  Box  538,  Twin  Falls,  ID 
83303.  Applications  close  August  9, 
1985. 


SALES  PROS  ONLY! 

If  your  strength  is  in  telephone  sales  but 
you  can  effectively  handle  direct  sales 
visits  when  required  (minimum  travel) 
and  you  have  a  minimum  of  3  years 
media  advertising  sales  experience  we 
have  a  super  opportunity  for  you.  As  the 
publishers  of  two  leading  national  trade 
magazines  we  need  an  aggressive  sales 
professional  who  can  handle  intensive 
phone  work,  work  closely  with  our  editors 
in  planning  and  selling  special  sections/ 
issues  and  effectively  represent  our  com¬ 
pany  in  direct  client  contact.  Excellent 
financial  reward  and  management 
potential  for  proven  self-starter.  Fine 
location  in  the  sunny  South.  Forward  in- 
troductoiy  letter,  complete  salary  history 
to  Box  9072,  Editor  &  Publisher. 


WE’RE  LOOKING  FOR  SOMEONE  who 
knows  newspaper  advertising,  is  an  able 
manager  and  of  the  highest  character  to 
become  our  advertsing  director.  Central 
Texas  7-day  morning  publication  with 
outstanding  TMC.  Staff  of  25,  locally 
owned,  profit  sharing  and  many  other 
benefits.  Contact  Ron  Gates,  Business 
Manager,  Killeen  Daily  Herld,  PO  Box 
1300,  Killeen,  TX  76540.  (817)  634- 
2125. 


ADVERTISING  SALES  MANAGER  Im¬ 
mediate  opening  for  proven  newspaper 
salesperson  who  wants  to  move  into 
manamment  at  the  46,000  circlation 
York  Sunday  News  in  York,  PA.  Plenty  of 
room  for  advancement  with  parent  com- 
panywhich  also  publishes  dailies,  week¬ 
lies  and  TMC  products.  Applicant  must 
have  a  strong  sensitivity  to  customer 
needs,  a  positive  attitude  and  the  ability 
to  lead  by  example.  Excellent  salary  plus 
commission  and  bonus.  Exceptional  be¬ 
nefit  package.  Send  resume  to  Advertis¬ 
ing  Director,  Lancaster  Newspapers,  Box 
1328,  Lancaster,  PA  17603. 


IMMEDIATE  OPENING  for  an  experi¬ 
enced  Retail  Manager  with  a  history  ol 
success,  high  personal  standards,  and  a 
desire  for  professional  and  personal 
growth.  Ability  to  develop  sales  staff  tc 
full  potential,  design  promotional  activ¬ 
ity,  and  expand  advertising  levels  with 
good  selling  techniquesare  required.  Ex¬ 
cellent  opportuniN  to  join  a  strong 
45,000  daily  with  fMC  program  and  a 
customer  oriented  atmosphere.  Profes¬ 
sional  advancement  is  anticipated  for 
successful  individuals.  (Former  RAM 
promoted  to  Publisher  at  one  of  the  cor¬ 
poration  papers.)  Send  complete  resume 
and  expected  earnings  to:  David 
McClain,  Advertising  Director,  The  News 
&  Daily  Advance,  TO  Box  10129,  Lyn¬ 
chburg,  VA  24506. 


GAY  WEEKLY  seeking  ad  salespeople, 
^tential  exceeds  $20K  first  year.  The 
Washin^on  Blade,  930  F  St.,  NW, 
Washin^on,  DC,  2(X)04. 


ADVERTISING 


EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect  for 
the  newspaper  indust^  desired.  Salary 
and  comission  contingent  on  back¬ 
ground.  Interesting,  challenging  work 
with  considerable  travel  r^uired.  Write 
to  D.L.  Parvin,  Advertising  Manager, 
Editor  &  Publisher,  1 1  West  1 9  St.,  NY, 
NY  10011. 


DATA  PROCESSING 


SENIOR  PROGRAMMER 
The  Fort  Worth  Star-Telegram  requires  a 
creative,  innovative,  self-starter  to  de¬ 
velop  and  program  new  state-of-the-art 
systems.  Experience  should  include 
several  years  in  systems  design  and  de¬ 
velopment.  Other  desirable  qualifica¬ 
tions  are  an  Associate  Degree  in  applied 
science  and  a  demonstrated  ability  to 
plan,  organize  and  schedule  work  flow, 
^nd  resume  with  salary  requirements 
to;  Fort  Worth  Star-Telegram,  Personnel 
(department,  400  W.  7th  St. ,  Fort  Worth, 
TX  76102.  An  Equal  Opportunity  Em¬ 
ployer. 


ARTIQRAPHICS 


ART  DIRECTOR 

The  Quad-City  Times  is  looking  for  an  art 
director  who  will  continue  a  fine  tradition 
of  sparkling  graphics.  The  Times  is  an 
all-day  publication,  with  a  circulation  of 
85,  0(j0  Sundays  and  61 ,000  weekdays, 
in  a  highly  competitive  market. 

The  art  director  supervises  the  graphics 
and  photo  departments  and  does  hands- 
on  work  in  designing  and  building  pages 
and  preparing  illustrations,  drawings, 
cartoons,  graphs  and  maps.  The  art 
director  also  advises  news  editors  on 
selection,  display  and  cropping  of  local 
and  wire  photos.  We're  lookingfor  a  crea¬ 
tive  person,  one  who  can  generate  ideas 
that  will  make  our  newspaper  both 
visually  attractive  and  highly  informa¬ 
tive,  and  who  can  do  so  with  speed  on 
deadline. 

Five  years  as  a  newspaper  graphics  artist 
preferred,  and  managerial  experience  a 
definate  plus.  Must  be  capable  of  work¬ 
ing  effectively  with  all  newsroom  depart¬ 
ments  and  with  promotions  director. 
Send  cover  letter,  resume,  salary  history, 
references  and  tearsheets  or  slides  to: 
DANIEL  J.  FOLEY 
Managing  Editor 
QUAD-CITY  TIMES 
124  E.  2nd  Street 
Davenport,  I A  52801 
An  Equal  Opportunity  Employer  M/F 


ART  DIRECTOR  for  prize  winning  highly 
visible  15,000  circulation  weekly.  Civer- 
all  responsibilities  for  all  phases  of  pro¬ 
duction,  typesetting  and  camera  equip¬ 
ment  as  well  as  designers  eye  for  page 
layout  and  makeup.  Zone  2.  Opening 
immediate.  All  benefits.  Send  resume 
and  examples  of  work.  Box  9066,  Editor 
&  Publisher. 


DESIGNER/LAYOUT  EDITOR 
The  Journal  Newspapers  are  looking  fora 
news  person  who  is  also  a  designer  to 
create  full  color  feature  fronts  and  spe¬ 
cial  sections,  as  well  as  do  special  pro¬ 
jects  for  our  group  of  five  dailies  in  sub¬ 
urban  Washington  DC. 

Successful  candidate  will:  understand 
what's  news  and  how  to  package  it;  work 
well  with  a  group  of  lifestyle  section  edi¬ 
tors;  feel  equally  at  home  building 
mechanicals  or  dummies;  get  the  most 
out  of  our  ATEX  system;  produce  misc. 
graphics;  have  a  proven  record  on  a  daily 
newspaper.  Photo  or  illustrations  talent, 
reporting  and  editing  experience  help¬ 
ful.  Excellent  company  paid  benefits. 
Send  resume,  samples,  salary  require¬ 
ments  to  Jim  Scott,  Tempo  Editor,  The 
Journal  Newspapers,  Sprinefield,  VA 
22159.  No  phone  calls.  EOf 


ARTIQRAPHICS 


ASSISTANT  GRAPHICS  EDITOR 
Assistant  Graphics  Editor  position  re¬ 
quires  strong  layout  experience.  Good 
opportunity  at  a  major  Southeastern 
afternoon  daily.  Knowledge  of  lawut, 
use  of  color,  creative  ideas  a  must.  Send 
resume  and  layout  clips  to  Box  9057, 
Editor  &  Publisher. 


aRCULATION 


ASSISTANT  CIRCUUTION  MANAGER 
Progressive  28,000  7  day  daily  in  sub¬ 
urban  growth  area  has  challenging  p(»i- 
tion  for  person  with  competitive  in¬ 
stincts.  Supervises  14  full  time  district 
managers.  Minimum  2  years  in  circula¬ 
tion  including  TMC.  Strong  background 
in  service  sales  and  collection.  Abili^  to 
learn  and  work  with  data  processing. 
Journal-American,  1705  132  Ave.  NE, 
Bellevue,  WA  98009. 


CIRCUUTION  MANAGER  for  Ketchikan 
(Alaska)  Daily  News,  circulation  4,350. 
We  do  other  publications  and  mailings. 
Supervises  one  full  time,  seven  part 
time,  three  motor  routes  and  60  carriers. 
Resume  to  Lew  Williams,  Jr.,  Box  7900, 
Ketchikan,  AK  99901. 


CIRCUUTION  DIRECTOR 
Our  record  for  customer  service  is  excel¬ 
lent,  but  we  need  more  subscribers.  You 
provide  the  knowledge  that  builds  and 
we'll  provide  the  tools.  Five  day  PM  and 
Sunday  AM  Zone  6  independent  of 
12,000  wants  to  challenge  carrier  force 
and  maintain  marketing  and  promotion 
efforts  for  newspaper,  TMC  and  direct 
mail  programs.  Management  committed 
to  growth.  Resume,  clips  and  salary  re¬ 
quirements  to  Box  9034,  Editor  &  Pub¬ 
lisher. 


CIRCUUTION  SALES  REPS  wanted  for 
Eastern  seaboard  lucrative  territories. 
We  are  a  leader  in  our  industry  and  want 
to  talk  to  you  if  you;  1)  enjoy  selling;  2) 
enjoy  people;  3)  enjoy  travel.  We  are  a 
full-line  supplier.  Draw,  commissions, 
expenses.  Join  us  and  you  will  have  a  job 
which  allows  you  to  set  your  own  sche¬ 
dule  and  meet  the  goals  which  you 
select.  Reply  Box  9033,  Editor  &  Pub¬ 
lisher. 


CIRCUUTION  MANAGER 
Southeast  46,000  daily  circulation  AM 
is  seeking  a  highly  motivated  well  orga¬ 
nized  individual  to  manage  district  man¬ 
agers  and  an  ali  adult  carrier  force.  Suc¬ 
cessful  applicant  will  have  a  minimum  of 
4  years  circulation  management  experi¬ 
ence,  strong  people  skills,  and  a  strong 
knowledge  of  rural  deliveiy.  Knowledge 
of  single  copy  helpful.  We  offer  a  com¬ 
petitive  salary,  good  benefits,  and  a  good 
climate  in  whicn  to  live.  If  you  have  the 
leadership  ability  that  we  are  looking  for 
and  can  get  things  done,  respond  to 
Anderson  Independent-Mail,  PO  Box 
2507,  Anderson,  SC  29622.  Attention 
Dennis  E.  Francis,  Circlation  Director. 


CIRCUUTION  MANAGER 
Middle  Tennessee  area.  Newspaper  cir¬ 
culating  16,500.  Market  is  the  5th  fas¬ 
test  growing  county  in  US  and  needs 
aggressive,  experienced  Circulation 
Manager  with  five  years  marketing  back¬ 
ground  to  take  daily  paper  past  25,000. 
Send  resume  and  salary  history  to:Pete 
Bennett 

The  Daily  News  Journal 
TO  Box  68 

Murfreesboro,  TN  37133-0068 
IMMEDIATE  OPENING  for  Circulation 
Manager.  20,000  evening  Monday- 
Saturday,  Midwest.  Must  be  energetic, 
self-starter  with  good  people  skills.  Inde¬ 
pendent  operation.  Promotion  experi¬ 
ence  helpful.  Send  resume  to  Box  9061, 
Editor  &  Publisher. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
7,000  5-day  with  35,000  TMC  located 
on  Texas  Gulf  Coast.  Outstanding  growth 
potential  for  highly  motivated  circulator. 
Send  full  resume  and  cover  letter  outlin¬ 
ing  experience  and  salary  requirements 
to  Publisher,  The  Citizen,  PO  Box 
57907,  Webster,  TX  77598. 


EDITORIAL 


ASSISTANT  TO  THE  SPORTS  EDITOR. 
30,000  circulation  daily  and  Sunday. 
Must  have  layout  and  editing  experience 
plus  writing  skills.  Send  resume,  clips, 
layout  samples  and  salary  requirements 
to  Rich  Nicoletti,  The  Register,  1  Regis¬ 
ter  Plaza,  Shrewsbury,  NJ  07701. 


ASSISTANT  MANAGING  EDITOR 
Need  aggressive  journalist  with  solid  re¬ 
porting  and  editing  background.  Primary 
responsibility  would  be  direction  of  spe¬ 
cial  projects  for  Zone  4  statewide  news¬ 
paper.  10  years  experience  minimum. 
Send  resume  and  salary  requirements  to 
Box  9060,  Editor  &  Publisher. 


ASSISTANT  METRO  EDITOR 
MOVIE  CRITIC 
ASSISTANT  NEWS  EDITOR 
JOB  BANK  has  immediate  openings  for 
the  above  positions  as  well  as  other  jour¬ 
nalism  jobs  all  over  the  county.  For  in¬ 
formation  write  JOB  BANK,  1909Cinna- 
minson  Ave.,  Cinnaminson,  NJ  08077 
or  call  Director,  Debra  Bissinger,  (609) 
786-1910. 


BUSINESS  REPORTER 
Florida  daily  seeks  versatile,  energetic 
reporter  to  fill  position  on  5-person  busi¬ 
ness-reporting  team.  Both  AM  and  PM 
writing  required,  with  ample  opportunity 
to  showcase  major  pieces  in  Sunday 
pages.  Prefer  3  years  experience  in  busi¬ 
ness  reporting.  Send  resume,  refer¬ 
ences,  salary  requirements  and  10  ex¬ 
amples  of  your  best  business  reporting 
by  August  7,  to  Karen  Brune  Mathis, 
Business  Editor,  The  Florida  Times- 
Union/Jacksonville  Journal,  PO  Box 
1949  F,  Jacksonville,  FL  32231. 

CITY  DESK 

Pulitzer  prize  winning  PM  in  Zone  3  is 
looking  for  a  seasoned  aggressive  jour¬ 
nalist  for  a  key  position  on  the  city  desk. 
Applicant  must  possess  strong  editing 
and  management  skills,  minimum  of  five 
years  reporting  or  ed  iting  experience  on  a 
daily  newspaper  required.  Resume  to 
Box  9055,  Editor  &  Publisher. 

COPY  EDITOR  for  35,000  Connecticut 
7-day  paper.  Editing  local,  wire  copy. 
Minimum  1-year  experience  in  copy 
editing  on  daily  paper.  Salary  com¬ 
mensurate  with  experience.  References 
with  resume.  Box  9067,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

Job  opening  in  September  at  The  Regis¬ 
ter-Mail.  22,500  PM  Monday-Friday, 
AM  Saturday.  Universal  desk  except 
sports.  Job  also  includes  occasional 
stints  as  desk  chief.  Resume,  salary  re¬ 
quirements  to;  Michael  Homco,  News 
Editor,  The  Register-Mail,  140  S.  Prairie 
St.,  (iaiesburg,  IL  61401. 


LIBRARIAN  -  Number  One  position  in 
our  Information  Services  department  at 
a  fast-growing  Zone  2  daily.  Step  into  a 
brand  new  facility  where  you  will  be 
working  on  development  of  an  electronic 
library.  Qualifications;  Thorough  work¬ 
ing  knowledge  of  newspaper  libraries  a 
must  with  at  least  four  years  library  ex¬ 
perience,  preferably  two  years  in  super¬ 
visory  role.  Must  be  able  to  motivate  and 
organize  small  staff.  Must  be  service- 
oriented.  Should  be  familiar  with  outside 
reference  sources.  Send  resume,  salary 
history  and  salary  requirement  to  Box 
9083,  Editor  &  Publisher. 
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EDITORIAL 


CORRESPONDENT 

The  China-Western  Business  Journal  is 
accepting  resumes  for  contract  corres¬ 
pondents  located  throughout  the  United 
States.  Minimum  three  years  reporting 
experience.  International  reporting  help¬ 
ful.  Applicants  should  haveasolid  know¬ 
ledge  of  China,  its  economic  develop¬ 
ment  and  informational  needs.  Send  re¬ 
sumes,  clips  to  Bob  Webster,  Managing 
Editor,  The  China-Western  Business 
Journal,  530  Howard  St.,  4th  Floor,  San 
Francisco,  (lA  94105. 


COPY  EDITORS 

The  Albuquerque  Tribune  is  looking  for 
experienced  copy  editors  to  join  a  moti¬ 
vated,  professional  staff.  The  Trib  is  a 
growing  afternoon  daily  in  a  competitive 
2  newspaper  city.  Successful  applicants 
will  have  at  least  2  years  daily  experience 
and  skills  in  layout,  headline-writing  and 
editing.  Send  resume,  references  and 
examples  of  your  work  to;  Jack  McElroy, 
Assistant  Managing  Editor,  The  Albu¬ 
querque  Tribune,  PO  Drawer  T,  Albu¬ 
querque,  NM  87103. 


COPY  DESK  CHIEF.  Our  24,000- 
circulation  AM  is  searching  for  a  person 
with  a  bold  clean  approach  to  layout  and 
a  respect  for  language.  We  want  a 
teacher  and  a  doer  to  lead  a  4-person 
desk  and  act  as  design  and  style  editor 
for  the  entire  newspaper.  This  is  a  fine 
opportunity  for  the  desk  person  who  has 
the  ambition  to  step  into  a  challenging 
role.  Send  resume  and  layout  samples  to 
Frank  Fantini,  Delaware  State  News,  PO 
Box  737,  Dover,  DE  19903. 


EDITOR  POSITION  for  Southern  Wis¬ 
consin  AM  daily.  We  need  an  experi¬ 
enced  individual  with  excellent  writing, 
photographic  and  teaching  skills.  Send  a 
complete  resume  including  clips  and  re¬ 
ferences  to; 

General  Manager 
Baraboo  News-Republic 
POBox9 

Baraboo,  Wl  53913 


EDITOR/REPORTER 
Self-starting  religion  editor/reporter 
sought  by  the  Bakersfield  Californian. 
Qualifications;  experience  in  religion  re¬ 
porting  preferred.  Headline  and  layout 
ability  a  must,  as  is  the  ability  to  handle 
general  assignments  features  one  day  a 
week  and  in  emergencies.  Paper  de¬ 
veloping  its  religion  coverage.  Applica¬ 
tions  should  be  be  sent  to  Jim  Varley, 
Assistant  Managing  Editor/News,  P() 
Box  440,  Bakersfield,  CA  93302.  No 
phone  calls.  EOE. 


EDITORIAL  PAGE  EDITOR 
Must  have  strong  writing  skills,  mini¬ 
mum  of  2  years  experience,  concern  for 
community  issues,  understanding  of 
national  and  international  issues.  Our 
16,000  circulation  daily  newspaper  has 
good  reputation  as  solid  news  product. 
Excellent  salary  and  fringe  benefits.  A 
desirable  SE  Washington  location.  Send 
complete  resume,  references  and  writ¬ 
ing  samples  to  Personnel  Manager,  Wal¬ 
la  Walla  Union-Bulletin,  PO  Box  1358, 
Walla  Walla,  WA  99362.  An  Equal 

Opportunity  Employer. _ 

EXPERIENCED  COPY  EDITOR  needed 
for  night  news  desk  of  100,000  daily. 
Send  resume  to  Lee  Spaulding,  Assis¬ 
tant  Managing  Editor/News,  Gazette 
Telegraph,  30  Prospect  St.,  Colorado 
Springs,  CO  80901. 


EXPERIENCED  BUSINESS  REPORTER 
to  cover  an  exciting,  fast  growing  region. 
Expertise  in  economics,  strong  writing 
and  investigative  skills  required,  as  well 
as  respect  for  free  enterprise  system. 
Salary  up  to  $500  a  week.  Send  resume, 
samples  to  City  Editor,  The  Beacon 
News,  101  South  River  St.,  Aurora,  IL 
60506. 

,  1985 


_ EDITORIAL _ 

EDITORIAL  PAGE  WRITER  needed  at 
Las  Vegas  Review-Journal.  Must  have 
previous  editorial  writing  and  pan  lay¬ 
out  experience.  Writer  is  responsible  for 
editorials  and  2  daily  opinion  pages. 
Send  resume  and  clips  to  Mary  Hausch, 
Managing  Editor,  Review-Journal,  PO 
Box  70,  Las  Vegas,  NV  89125.  An  Equal 
Opportunity  Employer. 


EDITOR  needed  for  weekly  community 
newspaper  on  the  beautiful  Colorado 
River.  Applicant  must  be  knowledgeable 
in  layout,  photography  and  solid  home¬ 
town  journalism.  Good  situation,  great 
opportunity.  Send  resume  and  refer¬ 
ences  to  PO  Box  N,  Parker,  AZ  85344. 


FEATURES  REPORTER  who  can  write 
brightly  and  tackle  a  variety  of  topics 
sought  for  aggressive  lifestyle  staff. 
Great  opportunity  for  self-starter  with  I 
good  ideas.  Send  resume,  references 
and  samples  to  Jim  Willis,  M.E.,  Birm¬ 
ingham  Post-Herald,  PO  Box  2553, 
Birmingham,  AL  35202. 


ASSOCIATE  EDITOR 
If  you  have  solid  reporting  photyyaphy 
skills  and  are  cumently  in  a  mid  level 
editorial  management  position  we'd  like 
to  talk  to  you  about  joining  our  staff  in 
publishing  a  nationally  circulated 
monthly  trade  magazine-the  clear  lead¬ 
er  in  its  growing  field.  This  is  a  number  2 
position  answering  directly  to  the  editor 
and  demands  a  capable  self-starter  who 
can  write  and  research  business  articles, 
handle  a  camera,  rework  press  releases, 
assist  in  story  layout,  and  work  closely 
with  our  advertising  staff  on  special  fea¬ 
ture  planning.  Candidates  must  be  dedi¬ 
cated  to  meeting  deadlines  without 
direct  supervision,  be  willing  to  travel  on 
article  assignment  in  the  field  and  be 
prepared  to  learn  the  industry  which  we 
cover.  Excellent  salary  and  future  wowth 
opportunities  await  qualified  applicant. 
Pleasant  work  conditions  in  new  facility 
based  in  a  semi-rural  community,  move¬ 
ments  from  a  major  Sunbelt  city.  If  this 
challenging  opportunity  is  for  you  send 
resume,  work  samples  and  salary  history 
to  Box  9073,  Editor  &  Publisher. 


FEATURES  WRITER 
BUSINESS  WRITER 
Experienced  journalist  skills  in  layout 
and  editing,  with  strong  management 
ability,  needed  to  edit  Living,  Food  and 
Entertainment  sections  on  a  40,CXX)  AM 
one  hour  north  of  Baltimore. 

Proven  writer  with  thorough  knowledge 
of  business  will  cover  diverse  industrial, 
retail  and  financial  institutions  in  a  grow¬ 
ing  metropolitan  area  of  380,000. 
Send  resume,  clips  and  cover  letter  to; 
Sam  Fosdick,  Executive  Editor;  York 
Daily  Record,  1750  Industrial  Hi^way, 
York,  PA  17402. 


FEATURES  EDITOR 
This  award  winning  70-M  central  Califor¬ 
nia  AM  wants  a  features  editor  who  is 
people  oriented  and  a  leader,  innovator 
and  motivator  to  produce,  with  talented 
staff  of  10,  a  daily  lifestyle  section  plus 
weekly  religion,  home  and  garden,  tv, 
food  sections  and  other  features.  Staff 
supervision  experience  plus  sharp  edit¬ 
ing,  creative  writing  and  design  skills 
rty^uired  for  this  department  head  posi¬ 
tion.  Spanish  fluency  desirable,  excel¬ 
lent  company  benefits,  competitive  sal¬ 
ary,  DOE.  Submit  application  with  work 
samples  and  three  professional  refer¬ 
ences  ^  August  1 2  to  Personnel  Depart¬ 
ment,  The  Modesto  Bee,  PO  Box  3928, 
Modesto,  CA  95352.  EOE/Women  and 
minorities  encouraged  to  apply. 


FEATURES,  LIFESTYLE  reporter 
needed  for  large  Arizona  weekly  located 
in  the  beautiful  Gila  Valley.  Good  oppor¬ 
tunity  for  J-school  graduate  to  grow  with, 
a  solid  newspaper  group.  Send  resume 
and  references  to  Drawer  N,  Safford,  AZ 
85546. 


HELP  WANTED 


EDITORIAL 


FIELD  EDITOR 

Multi-title  trade  magazine  publisher 
seeks  one  or  more  ener^ic  self-starters 
to  cover  editorial/sales  responsibilities 
for  key  coastal  territories.  Position  will 
involve  extensive  travel.  Complete  re¬ 
sponsibility  for  all  news  gathering  activ¬ 
ity  in  a  given  territory,  coupled  with  com¬ 
panion  advertising  sales  function.  Excel¬ 
lent  "all  around'  position  for  an  editor 
who  can  sell  or  an  ad  perscm  who  can 
write.  Newspaper  or  magazine  experi¬ 
ence  essential.  Send  complete  resume, 
nonretumable  clips  ad  salary  history  to 
Box  9090,  Editor  &  Publish^. 


FEATURES  EDITOR  50,000  circulation 
daily  in  northern  New  England  is  looking 
for  a  life^les  editor  who  s  strengths  are 
creative  ideas,  organization,  and  work¬ 
ing  with  reporters  on  story  development 
and  writing  techniques.  Bzckground  in 
arts  and  entertainment  a  plus.  Send  re¬ 
sume  and  samples  to  Box  9088,  Editor  & 
F*ublisher. 


Farm  Worker  Movement  needs  MANAG¬ 
ING  EDITOR.  Bilingual  preferred.  Live/ 
work  at  UFW  national  headquarters  in 
California.  Contact  David  Martinez,  La 
Paz,  CA  93570.  (805)  822-5571,  Ext. 
224. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  indus^, 
because  this  year  is  the  year  for  the  j<k> 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


INVESTIGATIVE  REPORTER-  100,000- 
circulation,  coastal  Virginia  newspapers 
seek  a  tenacious,  enterprising  reporter 
with  superb  writing  ability  to  complete  a 
3  person  special  projects  team.  4  years 
hard  news  experience  a  must.  Box  9059, 
Editor  &  Publisher. 


MID-SIZED  ZONE  4  PM  DAILY  needs 
self-starter  to  fill  important  regional  staff 
vacancy.  This  individual  will  man  1- 
person  bureau  in  rural  community  of 
6,000.  Responsibilities  include  feature 
writing,  coordinating  agricultural  cover¬ 
age,  developing  network  of  free-lance 
writersand  functioning  as  regional  editor 
in  that  supervisors  absence.  Box  9041, 
Editor  &  Publisher. 


METRO  EDITOR 

Sarasota  Herald  Tribune 
Will  supervise  laying  out  and 
editing  of  5  local  editions.  Editor 
must  be  world-class — or  getting 
close.  A  New  York  Times  paper. 
Write  Bill  Mcliwain,  PO  Box 
1719,  Sarasota,  FL  33578. 


49 


HELP  WANTED 


MANAGING  EDITOR 
Weekly  suburban  Zone  5  group  seeking 
an  experienced,  hands-on  Managing 
Editor  with  creativity,  vision,  enthu¬ 
siasm  and  the  ability  to  grow  with  a 
rapidly  expanding  newspaper/printing 
company. 

Our  nevrspapers  are  long  established, 
well  read  and  dominant  in  our  market  but 
fesh  ideas  are  essential  to  staying  that 
way. 

We're  looking  for  someone  who  can  man¬ 
age  people  and  work  with  our  mana^ 
ment  team  to  improve  efficiency  of  the 
entire  business  while  maintaining  our 
tradition  of  publishing  first  rate,  well 
read  newspapers. 

Send  resume  and  salary  requirements  in 
confidence  to  Box  9054,  Editor  &  Pub¬ 
lisher. 


MEDICAL  REPORTER 
Medical  reporter  wanted  to  cover  health 
and  medical  news  for  aggressive,  award¬ 
winning  afternoon  daily  in  Nashville. 
Strong  writing  backgrond  required.  Send 
resume  and  clips  to  Box  9056,  Editor  & 
F^blisher. 


MANAGING  EDITOR 
The  title  says  it  all;  managingand  editing 
skills  are  equally  important  to  Ohio's  top 
award-winning  non-daily.  Fast  growing 
organization  in  upscale  suburban  mar¬ 
ket.  Resume,  cover  letter  including  earn¬ 
ing  requirements  to:  TIMES,  Attention 
Ken  Lynam,  3484  Far  Hills,  Kettering, 
OH  45429. 


MAGAZINE  EDITOR 
Magazine  Publisher  seeks  aggressive 
professional  editor.  Position  requires  ex¬ 
cellent  writing,  planning,  and  layout 
skills.  Perfect  opportuni^  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  business/trade  publica¬ 
tion.  Only  experienced  capable,  self¬ 
starters  need  apply-not  an  entry  level 
position.  Competitive  salary/benefits 
package  in  higly  desirable  location. 
Send  work  samples,  resume  and  letter  of 
introduction  to  Box  9071,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  for  mid-sized  daily 
in  upstate  New  York.  Must  be  excellent 
at  organization  and  planning,  people 
management  and  editorial  writing.  Send 
resume  with  detailed  management  ex¬ 
perience  samples  and  salary  require¬ 
ments  to  Box  ^86,  Editor  &  Publisher. 


MIDWEST  PUBLICATION  for  readers 
pursuing  excellence  in  active  lifestyle 
nom  marathoning,  biking  and  sailing  to 
computers  and  classic  auto  restoration. 
Need  editor  with  eye  for  trends,  skilled  in 
color,  design  and  ability  to  manage  pro¬ 
fessional  freelance  writers,  photo¬ 
graphers.  Five  years  experience  prefer¬ 
red.  Send  resume  and  clips  to  Dick 
Isham,  Suburban  Communications 
Corp.,  36251  Schoolcraft,  Livonia,  Ml 
48150. 


MAGAZINE  FETISHIST.  Magnificently 
able,  eager  editor  to  lead  our  established 
city/home  and/or  city/biz  mags.  Rush  vit¬ 
als  to  Publisher,  Dan  Denton,  Clubhouse 
Publications,  Inc.,  PO  Box  3312,  Sara¬ 
sota,  FL  33578,  (813)  366-8225. 

MARKET  RESEARCH 
Editor  needed  by  gas  industry  daily 
newsletter  to  report  daily  on  fast-moving, 
exciting  natural  gas  markets.  Journalism 
background  useful.  Non-smoker.  Good 
pay,  oenefits.  Rush  resume  to  Adam 
Spencer,  Gas  Daily,  941  North  Capitol 
St.,  NE,  Washington,  DC  20002. 

MANAGING  EDITOR  for  award-winning 
small  West  Texas  daily.  If  experienced 
and  ready  to  take  charge,  send  resume, 
salary  history,  layout  samples  and  refer¬ 
ences  to  Larry  Jackson,  PO  Box  2057, 
Pecos,  TX  79772. 


HELP  WANTED 


EDITORIAL 


REPORTER  WANTED  for  nation's 
largest  gay  newsmagazine.  Solid  report¬ 
ing/writing  experience  required.  Know¬ 
ledge  of  gay/lesbian  community  highly 
desirable  but  not  a  must.  Position  avail¬ 
able  immediately  in  either  SF  or  LA. 
$25,000/yr.  Send  resume  and  clippings 
to:  Lenny  Giteck,  Editor,  The  Advocate, 
1800  North  Hic^land  Ave.,  200,  Los 
Angeles,  CA  90028. 


REPORTER  sought  by  16M  afternoon 
daily  in  Oregon.  Skill  in  covering  ci^ 
government  and  business  will  come  in 
handy  on  this  beat.  Superb  surroundings 
and  working  conditions,  decent  pay  and 
benefits.  Send  resume  and  clips  to  Paul 
Macomber,  Managing  Editor,  Daily 
Courier,  Grants  Pass,  (jR  97526. 


REPORTERS;  We  are  in  a  search  for  ex¬ 
cellence.  We  have  opening  for  reporters 
who  are  talented,  ambitious  and  moti¬ 
vated  by  the  finest  journalistic  princi¬ 
ples.  Our  24,000-circulation  AM  is  ideal 
for  the  person  who,  having  succeeded  at 
a  small  daily  or  quality  weekly,  is  eager  to 
step  up  to  an  intense,  competitive 
situaton.  Though  we  prefer  experience, 
we  will  consider  the  exceptional  recent 
graduate.  Send  resume  and  clips  to 
Frank  Fantini,  Delaware  State  News,  PO 
Box  737,  Dover,  DE  19903. 


'HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


PHOTOGRAPHER 

Community,  people  oriented  weely 
newspaper  in  southern  Maine  seeks  en¬ 
thusiastic,  all  round  photographer  with 
darkroom  experience.  Must  be  a  self 
starter  and  able  to  shoot  good  sports 
photos.  Send  resume  and  clips  to  Editor, 
Tri-Town  Publishing,  Inc.,  PO  Box  519, 
Dover,  NH. 


PHOTOGRAPHER 

We  have  a  great  opportunity  for  a  photo¬ 
journalist  in  beautiful  western  Connecti¬ 
cut.  You'll  work  on  two  weekly  papers 
with  an  energetic  staff,  and  competent 
editors.  You'll  also  work  with  a  publisher 
who  was  graphic  arts  director  of  the 
Miami  Herald.  Come  grow  with  us.  Send 
resume  to;  Art  Cummings,  The  New  Mil¬ 
ford  Times,  PO  Box  1 139,  New  Milford, 
CT  06776. 


We're  a  fast  growing  AM  tabloid  (78,000 
daily,  88,000  Sunday)  in  the  fastest- 
growing  county  in  New  York  State,  third 
lastest  in  the  tri-state  NYC  metro  area. 
We  have  two  openings  for  reporters  with 
2-3  years'  experience.  We're  looking  for 
crisp  leads,  evidence  that  you  know  now 
to  dig,  clear  thinking  and  a  sense  that 
you  know  what  makes  a  story.  Resume 
and  clips  to  Judith  A.  Stark,  Executive 
Editor,  Times  Herald-Record,  40  Mul¬ 
berry  St.,  Middletown,  NY  10940. 


REGIONAL  DIRECTOR 
The  Billings  Gazette,  a  61,000  morning 
circulation  newspaper,  has  an  immedi¬ 
ate  opening  for  a  regional  editor  todirect 
news  and  ^oto  coverage  throughout  the 
metro  area.  The  regional  editor  super- 
visesa  lOperson  city  reporting  staff,  the 
photography  department  and  three  out¬ 
lying  news  bureaus  which  cover  Eastern 
Montana  and  Northern  Wyoming.  Appli¬ 
cants  must  have  good  communications 
skills,  strong  editing  and  design  ability 
and  a  demonstrated  talent  for  planning 
and  organizing  news  coverage.  Previous 
experience  supervising  a  news  staff  pre¬ 
ferred.  If  interested,  please  submit  a  let¬ 
ter  of  application,  a  complete  resume, 
list  of  references  and  salary  history  to; 
Lorretta  Breslin,  Director  of  Human  Re¬ 
sources,  The  Billinn  Gazette,  PO  Box 
2507,  Billings,  MT  59103.  Application 
deadline:  Wed.,  August  14,  1985.  Re¬ 
sumes  must  be  postmarked  before  that 
date.  EOE  M/F. 


HELP  WANTED 


HELP  WANTED 


NEWS  EDITOR  THE  LEBANON,  PA,  Daily  News  has 

opening  for  editor  or  experienced  repor- 
One  of  New  England's  leading  weekly  ter  ready  for  new  challenge.  Strong  lay- 
newspapers  in  scenic  NH  area  seeks  an  out  and  copy  editing  skills  essential, 
experienced  person  to  become  news  edi-  Ability  to  develop  story  ideas  and  work 
tor.  Requires  staff  news  assignment  and  with  staff  important.  Reply  in  writing  (in- 
follow  through  plus  covering  a  beat,  elude  salary  requirements)  to  James 
Want  stability,  offering  $16-$18,000  Burchik,  Managing  Editor,  Box  600, 
plus  excellent  quality  of  life.  Send  re-  Lebanon,  PA  17042. 


sume  and  clips  to  Box  9075,  Editor  & 
Publisher. 


THE  CHINA-WESTERN  BUSINESS 
JOURNAL  is  accepting  resumes  from  ex- 
NEWS  EDITOR  perienced  editors  with  a  solid  back- 

Read  no  further  if  you're  a  primadonna,  ^und  in  international  business.  Qual- 
clockwatcher,  rababout,  daydreamer  or  ified  candidates  should  have  a  proven 
practitioner  of  English  as  a  second  Ian-  track  record  of  editorial  excellence,  in- 
guage.  tegrity  and  cross-cultural  understanding 

Ourquarry  isashirtsleeveeditorequalto  of  China  and  its  role  in  Asian  economic 
the  challenge  of  a  lOOK  PM  circulating  development.  Fluency  in  Chinese  prefer- 
in  eastern  Ohio  and  western  Pennsylva-  red.  Send  resumes,  salary  history  to 
nia.  It's  a  job  for  a  pro— an  editor  with  a  Madelon  Holland,  Publisher,  China- 
proven  track  record  of  commitment.  Western  Business  Journal,  530  Howard 
drive  and  imagination,  counterbalanced  St.,  4th  Floor,  San  Francisco,  CA 
by  common  sense.  94105. 

You'll  organize  news  coverage  for  5  daily  - 

and  3  Sunday  editions,  design  pages,  WIRE  EDITOR  -  Knowledgable,  aggres- 
crack  the  whip  on  a  9  member  copy  desk  sive  wire  editor  sought  for  medium- 
and  help  your  fellow  managers  stitch  sized,  morning  daily.  Looking  for  a  lead- 
together  a  product  that  fits  a  diverse  er  who  has  good  news  judgement  and 


readership. 


layout  skills.  Successful  track  record  in 


The  man  or  woman  for  this  job  must  be  a  management  necessary.  Send  vrork  sam- 
fastidious  grammarian,  with  savvy  to  pies  and  resume  to  Box  9077,  Editor  & 
pick  the  news  and  sel  I  it  in  an  attractive,  PubI  isher. 

compelling  package.  _ 

Your  toolbox  must  contain  a  degree  (En-  SPORTS  SLOT  - 140,000  Big  Ten  daily 
glish  major  preferred),  VDT  proficiency,  needs  slot  person  for  midnight-9  am 
photo  sense  and  an  architect's  vision  for  shift.  Minimum  3  years  experience  as 
design.  copy  editor  and  slot  person  required. 


copy  editor  and  slot  person  required. 
MeaSure  up?  Write  us  a  letter  detailing  This  is  NOT  a  writing  job,  but  No.  1  desk 
your  strengths  and  why  you  want  the  job.  job.  Box  9049,  Editor  &  Publisher. 

Add  a  complete  resume  and  half  a  dozen  _ 

front  pages  you  midwifed.  SPORTS  REPORTER 

Mail  it  to  M.A.  Brown,  Business  Mana-  Whobuildsafoundationforskillfulwrit- 

ger,TheVindicator,PO  Box  780,  Young-  ing  with  solid  reporting  sought  by  AM 


stown,  OH  44501-0780. 


daily  with  a  committment  to  excellence. 
Send  resume,  clips  to  Managing  Editor, 
Jim  Willis,  Birmingham  Post-Herald,  PO 


NEWS,  LAYOUT  AND  COPY  EDITOR  I  Jim  Willis,  Birmingham  Post-Herald,  I 
New  business  monthly  magazine  needs  Box  2553,  Birmingham,  AL  35202. 
journalist  who  can  edit,  write  headlines  ' 
and  lay  out  joages.  Willing  to  relocate  to 
Southeast,  fnaude  resume  and  tell  all. 


es.  Willing  to  relocate  to  STATEHOUSE  REPORTER 
Southeast,  include  resume  and  tell  all.  Looking  for  a  hustler  who  can  get  behind 
including  salary  history,  in  first  letter,  the  scenes  in  state  government  to  pro- 
Write  to  Box  9(j81  ,  Editor  &  Publisher,  duce  in  depth  stories  about  gaming  reg¬ 
ulation,  utility  regulaton,  executive 
branch,  the  Supreme  Court  and  the 


SPORTS  EDITOR 


legislature.  Must  be  a  self-starter  and 
*'’‘1 1)8®  good  clear  writer.  Previous  statehouse 
h  N9'’®*speper  our  size  reporting  experience  preferred  but  will 
consider  applicants  with  strong  local 
5  'H®”  government  or  political  reporting  back- 
‘X®«^.®"H '’“«®:-  ground.  Three  to  five  yearTexperience. 
I'*®!!?®  Position  based  in  Carson  City,  Nevada, 
and  we  want  to  do  more.  Help  us  be  the  send  resume  and  clips  to  Barbara  Henry, 
^t.  Resume,  clips  and  salanr  require-  Executive  Editor,  Reno  Gazette-Journal, 
ments  to  Box  9035,  Editor  &  Publisher,  po  Box  22000,  Reno,  NV  89520. 

SELF-STARTER  NEWS  EDITOR  needed 
for  Zone  2  tri-weekly.  Strong  news  sense. 


o&ur'o  inni  lun  iieeueu  babt  tiaap  piaiaai/m  ai  DPBrkB*rpD 

for  Zone  2  tri-weekly,  strong  news  sense,  ^  REPORTER 

and  people  skills.  Benefits  package. 

Smalt  town  environment  but  close  to  hourly.  Send  resume  to  Box  9044,  Edi- 


metroarea.  Position  open  in  Fall  1985. 
Box  9062,  Editor  &  Publisher. 


THE  TIMES-PICAYUNE/THE  STATES- 


tor  &  Publisher. 


TUP  TIAJPP  BIB A\/l  lAIP/TUP  PTATPP  1  JOB  LEADS 


ITEM  of  New  Orleans  is  seeking  a  GOVERNMENT  JOBS.  $15,000  - 
Makeup  Editor  to  oversM  mam  news  $50,000/yr.  possible.  All  occupations. 
TOk®up  and  page  flow  for  out  multi-  call  (805)  687-6000  Ext.  R-4261  to 
edition,  multi-zone  metro  AM  with  pre-  find  out  how 
else  makeup  and  design  rules  and  tight 
deadlines.  ' 

Good  news  judgment  isrequired,  as  well  MARKETINQ 

as  the  ability  to  work  with  news  editors 

and  printers.  MARKETING  DIRECTOR 


MARKETINQ 

MARKETING  DIRECTOR 


Our  Makeup  Editor  is  a  copy  editor  in  the  For  suburban  newspaper  in  Southeast 
composing  room,  so  applicant  must  be  a  fastest-growing  metro  area.  Must  have 
skilled  copy  editor.  We  are  looking  for  a  proven  record  and  knowledge  in  all  areas' 
person  with  at  least  2  years  of  copy  desk  of  marketing  and  subscription  sales, 
experience  including  editing,  makeup  Position  will  be  responsible  for  long 
and  some  layout.  Candidates  must  range  planning  and  promotion,  sales 
undergo  a  tryout  period  which  will  in-  production  and  development  of  solicit- 
clude  work  both  on  the  copy  desk  and  in  mg  crews  and  carrier  promotions.  Qual¬ 


com  posing. 

Send  resume  and  samples  of  work  to 


ified  applicants  must  have  proven  tele¬ 
marketing  background  and  must  be  able 


TheTimes  Picayune  Pub.  Corp.,  Person-  to  train,  motivate  and  generate  ideas, 
nel  Dept.  ATTN:  Copy  Editor,  3800  Ho-  Send  resume  and  salary  requirements 
ward  Ave.,  New  Orleans,  LA  70140.  An  to;  Personnel/Marketing  Director,  PO 
Equal  Opportunity  Employer  M/F.  Box  449,  Marietta,  GA  30060. 


Box  449,  Marietta,  GA  30060. 

EDITOR  &  PUBLISHER  for  July  27,  1985 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
EDITORIAL 


PERSONAL  FINANCE  WRITEPS-lf  per¬ 
sonal  finance  is  your  beat,  ana  you  write 
about  it  with  clarity  and  enthusiasm,  we 
may  have  an  assi^ment  for  you.  Send 
sarnples  to  Greg  Daugherty,  Managing 
Editor,  Sylvia  Porter's  Personal  Finance 
Magazine,  380  Lexington  Ave.,  New 
York,  NY  10017. 


MARKETING  RESEARCH 


NEWSPAPER  RESEARCH  SPECIAL¬ 
ISTS  with  some  general  media  research 
experience  sought  by  leading  market  re¬ 
search  firm  in  New  York  metropolitan 
area.  Senior  level  ppsition  with  mini¬ 
mum  4-5  years  experience.  Junior  level 
position  with  2-3  years  experience.  Sal¬ 
ary  and  bonus  program  commensurate 
with  experience.  Contact  Box  9070,  Edi¬ 
tor  &  Publisher. 


RESEARCH  DIRECTOR 
We  are  looking  for  an  experienced 
marketing  professional  to  direct  our 
corporate  research  efforts.  Ideal  candi¬ 
date  will  have  newspaper  advertising, 
circulation  and  editorial  experience  at 
both  the  newspaper  as  well  as  research 
company  level.  You  should  be  a  flexible, 
hands-on  person  who  feels  equally  at 
home  doing  in  house  projects  as  well  as 
major  proprietary  studies  using  outside 
research  companies.  This  position 
eports  directly  to  our  VP/Marketing  and 
offers  the  right  person  an  opportunity  to 
participate  in  a  diversified  list  of  projects 
including  market  potential  and  product 
analysis  for  the  more  than  30  newspaper 
markets  we  are  involved  in.  You  will  work 
out  of  our  new  Princeton,  NJ  corporate 
headquarters.  Write  to  James  E. 
McKearney,  VP/Marketing,  Ineersoll 
Publications  Co.,  600  Perry  Street, 
Trenton,  NJ  08602. 


PRESSROOM 


PRESSROOM  MANAGER 
Have  extensive  press  experience?  Read 
on.  It's  not  necessary  that  you're  pre¬ 
sently  number  1,  but  it's  necessary  that 
you  nave:  dedication  to  quality  and 
maintenance;  leadership,  enthusiasm, 
ability  to  learn  quickly  and  adjust  to 
change.  We're  a  progressive  award¬ 
winning  small  to  medium  size  daily.  We 
want  to  be  the  best  there  is.  Goss  Urba¬ 
nite,  Zone  1.  Equal  Opportunity  Em¬ 
ployer.  Replies  held  in  strict  confidence. 
Box  9079,  Editor  &  Publisher. 


PRESSMAN/OFFSET 
Are  you  looking  for  a  change?  Would  you 
like  to  join  a  progressive  family  owned 
newspaper  group  in  a  very  nice  location 
to  live  and  work?  We  offer  excel  lent  work¬ 
ing  conditions,  pay,  benefits  and  growth 
opportunities.  Experience  on  a  Goss 
Community  Press  a  plus.  Call  Doris 
Oragert,  at  (609)  924-3244  or  send  re¬ 
sume  to  The  Princeton  Packet,  PO  Box 
350,  Princeton,  NJ  08542.  Attn  Mrs. 
Dragert.  EOE. 


PRODUCTION 


QUALITY  ASSURANCE  MANAGER 
Major  metropolitan  newspaper  has  open¬ 
ing  in  production  area  for  a  quality  assur¬ 
ance  manager.  Responsiblities  to  in¬ 
clude  determination  of  optimum  repro¬ 
duction  curves;  setting  quantifiable 
quality  goals;  implement  quality  assur¬ 
ance  procedures  and  monitoring 
systems;  and,  making  recommendations 
for  improvement.  Degree  in  engineering 
or  printing  technology.  Experience  and/ 
or  training  in  process  camera,  color 
separation  and  press  operations.  Experi¬ 
ence  in  designing  equipment  is  prefer¬ 
red.  Competitive  salary  and  benefits. 
Submit  resume  to  Sacramento  Bee,  Per¬ 
sonnel  Department,  PO  Box  15779, 
Sacramento,  CA  95852.  EOE. 


"FAST  TRACK" 

CAREER  OPPORTUNITY 
A  growth/quality  oriented  daily  newspap¬ 
er  in  Zone  9  is  seeking  an  individual  to 
lead  its  production  departments.  Candi¬ 
date  must  have  successful  record  as  an 
assistant  production  manager  or  compa¬ 
rable  experience  level.  Candidate  must 
possess  managerial/people  skills,  5 
years  minimumTine  experience,  working 
knowledge  of  offset,  pre-press  and  post¬ 
press  systems,  effective  communication 
skills,  and  a  minimum  of  AA  degree  or 
equivalent  graphic  arts/business  related 
major.  This  progressive  organization 
offers  excel  lent  growth  potential  for  right 
ind  ividual .  Also  excel  lent  compensation/ 
benefit  program.  EOE.  Please  send  re¬ 
sume  to  Box  9087,  Editor  &  Publisher. 


PRODUCTION  MANAGER  wanted  for 
suburban  Philadelphia  weekly  newspap¬ 
er  operation.  We  publish  seven  publica¬ 
tions  with  a  circiation  of  120,000.  In 
addition,  we  have  two  special  mail  prog¬ 
rams  plus  a  variety  of  commercial  work. 
This  person  will  be  responsible  for  com¬ 
posing  and  our  mailroom  operatons.  If 
you  are  not  afraid  of  hard  work,  a  chal¬ 
lenge,  and  a  compensation  package 
commensurate  with  experience,  send 
complete  resume  and  availability  today 
to  Box  9076,  Editor  &  Publisher. 


PRESS  OPERATOR 

OiLitho  or  Offset  experience  required. 
Graphic  arts  and  or  mechanical  back¬ 
ground  very  helpful.  The  Observer  Re¬ 
porter,  122  South  Main  St.,  Washing¬ 
ton,  PA  15301.  (412)  222-2200. 


PRODUCTION  DIRECTOR  AND  ASSIS¬ 
TANT  MANAGER.  Busy-20-person  pub¬ 
lication  and  printing  plant.  Rural  area 
close  to  metropolitan  city.  Growth  firm. 
Benefits.  Journalism  and  technical 
knowledge  required.  Send  resume:  Val¬ 
ley  Journal,  Inc.,  Box  267,  Halstad,  MN 
56548. 


MAILROOM 


DISTRIBUTION  CENTER 
SUPERINTENDENT 


POSITIONS 

WANTEO 


ADMINISTRATIVE 


LAWYER,  27,  with  top  credentials  in 
media  arid  First  Amendment  law  seeks 
position  with  a  medium-sized  daily  or 
newspaper  group  doing  pre-publication 
review  and  other  le^l  matters  such  as 
contracts  and  collections.  Will  work  for  a 
reasonable  fee,  in  return  for  being  consi¬ 
dered  a  part  of  your  management  team. 
Call  (61^  576-2339. 


Need  a  GENERAL  MANAGER  that  is  a 
real  trouble  shooter,  who  can  reorganize 
your  business  and  make  it  function  at  top 
efficency?  22  years  experience- 
newspaper-Shopper-Commercial  Print¬ 
ing  production.  (217)  235-7108  days 
(217)-235-4757  evenings. 


PUBLISHER/GENERAL  MANAGER 
Fully  qualified  by  experience  to  manage 
or  publish  for  owner  or  group  daily  or 
weeklies.  TMC/shopper  experience. 
Energetic,  family  man,  responsible, 
community  leader.  Box  9063,  Editor  & 
Publisher. 


CIRCULATION 


CAN  YOUR  central  time  zone  daily  news¬ 
paper  use  a  circulation  man  with  30 
years  experience,  1.  district  manager, 
Wichita,  Kansas.  2.  country  circulation 
road  man,  Hutchinson,  Kansas.  3.  cir¬ 
culation  manager.  Garden  City,  Kansas. 
4.  circulation  manager,  Williston,  North 
Dakota.  Available  now.  (701)  572- 
3119.  Gene  E.  Springer,  Box  651,  Wil¬ 
liston,  ND  58801. 


DATA  PROCESSING 


D.P.  MANAGER  -  hard  working  indi¬ 
vidual  with  14  years  newspaper  experi¬ 
ence  in  D.P.  area,  managing  and  prog¬ 
ramming  experience  in  all  areas.  Com¬ 
plete  understanding  of  accounting, 
advertising,  and  production  systems.  Ex¬ 
perience  installingclassified  systems  for 
large,  medium,  and  newspaper  chains. 
Box  9048,  Editor  &  Publisher. 


EDITORIAL 


FEATURES  WRITER  looking  for  popular 
music  spot.  Currently  progressive  rock 
radio/club  d.j.,  but  have  experience  in 
critical,  objective  and  interview-sWIe 
writing.  Varied  portfolio,  excellent  refer¬ 
ences.  I  know  music  and  how  to  write 
intelligently  about  it.  Box  9078,  Editor& 
Publisher. 


LAYOUT-DESIGN:  Mature,  57,  prize¬ 
winner,  seeks  Sunbelt  daily,  30  years 
sports,  news  editor,  proven  troubleshoo¬ 
ter,  teacher,  idea-man,  $20,000  up. 
Box  9038,  Editor  &  Publisher. 


REPORTER-FLEXIBLE,  general  assign¬ 
ment  and  feature  writer,  recent  J-school 
grad  with  M.J.,  seeks  Job  with  small/ 
medium-sized  daily,  threat  also  with 
camera,  layotrt,  wire  editing.  Any  zone, 
country  or  big  city.  Call  (617)  232- 
5307;  leave  message  on  machine  if  not 
there.  Can  start  now  or  in  fall. 


REPORTER-FLEXIBLE,  general  assign¬ 
ment  and  feature  writer,  recent  J-school 
grad  with  M.J.,  seeksjob  with  small/ 
medium-sized  daily,  (ireat  also  with 
camera,  layout,  wire  editing.  Any  zone, 
country  or  big  city.  Call  (617)  232- 
5307;  leave  message  on  machine  if  not 
there.  Can  start  now  or  in  ^11. 


REPORTER.  General  assignments  repor¬ 
ter  at  top  weekly  seeks  c^llenging  job 
on  a  daily  in  Zones  3  and  4.  Weelm,  daily 
and  videotex  experience.  Box  90/4,  Edi¬ 
tor  &  Publisher. 


SPORTS  WRITER/COPY  EDITOR  I've 
been  shifted  out  of  sports  to  help  shore 
up  news  staff  on  17,0<X)  AM.  Working 
general  assignment  and  weekend  cops, 
but  I  want  to  move  back.  I've  covered  the 
gamut  of  high  school  sports,  plus  JUCO 
hoops,  boxing,  NBA,  Mex.  baseball. 
Strong  at  layout,  too.  Seek  intermediate 
size  AM  or  PM.  No  problem  relocating. 
(512)  724-1222. 


PRESSROOM 


TOP  NOTCH  HEADPRESSMAN  1 1  years 
experience  on  metro  and  metroliner.  2 
years  management  .  Strong  mainte¬ 
nance  backhand.  Please  contact  Marc 
D.  (317)  886-5193. 


PRODUCTION 


Growing  NC  dailies  (135,000- 
AM,  36,000-PM,  180,000- 
Sunday)  need  an  innovative 
manager  for  their  new  distribu¬ 
tion  center.  Increasing  productiv¬ 
ity  and  efficiency  will  be  the  prim¬ 
ary  goal  for  this  new  manager  in 
our  on-line  inserting  environ¬ 
ment. 

Our  new  $7  million  distribution 
center  features  Ferag  conveyor, 
Harris  on-line  inserting  and  on¬ 
line  labeling.  Harris  inserter  ex¬ 
perience  is  a  definite  asset. 

The  right  manager  will  have  good 
opportunities  for  advancement. 
Good  benefits  and  salary  com¬ 
mensurate  with  experience. 
Please  send  resume  and  salary 
history  to: 

Employee  Relations  Director 
The  News  and  Obsen/er 
Publishing  Company 
PO  Box  191 
Raleigh,  NC  27602 


EDITORIAL,  op-ed  writer/editor.  Decade 
of  experience  from  small  town  to  state 
capital.  Fast,  concise,  accurate,  re¬ 
sourceful.  Award  winner.  Ready  to  work 
for  medium  to  large  daily.  Prefer  Zones 
1,  2,  3.  Richard  K.  Amrhine,  75-A 
Franklin  St.,  Annapolis,  MD  21401. 
(301)  268-6190. 


MIDWEST  PRODUCTION  MANAGER 
wishes  to  relocate  to  sunbelt  area.  15 
years  experience  with  midsize  daily 
newspapers,  8  as  production  manager. 
TMC  and  commercial  experience,  (lood 
personnel  management  skills.  Box 
9064,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


The  oldest  prison  newspaper 


By  Eldon  Rodney  Anderson 

The  Prison  Mirror  is  a  biweekly 
newspaper  by  and  for  the  men  of  the 
Minnesota  Correctional  Facility- 
Stillwater  (formerly  named  Minneso¬ 
ta  State  Prison)  and  is  the  oldest  con¬ 
tinuously  published  prison  newspaper 
in  the  United  States,  now  in  its  98th 
year  of  publication. 

The  first  issue  of  the  Prison  Mirror 
was  printed  Aug.  10,  1887,  and  is 
thought  to  be  the  only  prison  publica¬ 
tion  to  be  started  with  funds  from  in¬ 
mate  shareholders.  Fifteen  inmates 
loaned  funds  totaling  $200  to  get  the 
paper  underway. 

The  stockholders  included  James, 
Coleman  and  Robert  Younger.  James 
and  Coleman  each  gave  $20  and  their 
brother  Robert  provided  $10. 

Coleman  served  as  a  guerilla  offi¬ 
cer  during  the  Civil  War.  The  trio’s 
father  was  murdered  by  a  band  of 
northern  sympathizers  in  Missouri. 
This  fact  was  thought  to  be  the  reason 
the  brothers  lived  a  life  of  crime. 

They  joined  the  Jesse  James  gang 
shortly  after  the  Civil  War  and  gained 
notoriety  robbing  banks  and  trains. 
During  a  bank  robbery  in  Northfield, 
Minn,  on  Sept.  7,  1876,  the  brothers 
were  captured  and  sent  to  the  Minne¬ 
sota  State  Prison.  Two  Northfield 
residents  were  killed  during  that  hold¬ 
up.  All  three  were  given  life  sen¬ 
tences. 

The  Younger  brothers  were  said  to 
be  model  prisoners  during  their  stay  at 
Stillwater.  The  rest  of  their  escapades 
remain  legendary,  which  can  be  seen 
in  conflicting  reports  contained  in  the 
two  dozen  or  so  books  that  have  been 
written  about  them. 

Bob,  the  youngest  of  the  brothers, 
died  of  tuberculosis  in  prison  in  1889. 
Coleman  and  James  were  granted  pa¬ 
role  in  1901.  Cole,  the  oldest,  is  said 
to  have  signed  on  the  lecture  circuit 
after  parole.  His  topic:  “Crime 
doesn’t  pay.’’  Jim  died  the  victim  of 
his  own  hand.  He  killed  himself  after 
parole  for  the  love  of  a  woman  he 
wasn’t  allowed  to  marry  because  of 
the  terms  of  his  release. 

Lew  Schoonmaker  was  the  first 
editor  of  the  Prison  Mirror.  The  first 


(Eldon  Rodney  Anderson  is  an 
inmate  at  the  Minnesota  Correc¬ 
tional  Facility  in  Stillwater,  Minn., 
serving  a  sentence  for  theft.  He  is 
associate  editor  of  the  Prison  Mir¬ 
ror  newspaper.  He  is  currently 
working  toward  completion  of  his 
degree  in  journalism.) 


masthead  also  included  the  names  of 
two  compositors  and  the  “printer’s 
devil,’’  Coleman  Younger.  The  in¬ 
clusion  of  Coleman  was  most  likely  in 
recognition  of  his  notoriety  as  an  out¬ 
law.  A  printer’s  devil  otherwise  is  not 
a  position  worthy  of  mention  in  the 
masthead,  as  it  denotes  a  shop 
cleanup  boy. 

The  following  was  taken  from  the 
first  issue  of  the  Prison  Mirror:  “Cole 
Younger,  our  genial  pnson  librarian, 
has  received  new  honors  at  the  hands 
of  the  Mirror  by  being  duly  appoint¬ 
ed  to  the  honorable  position  of  ‘print¬ 
er’s  devil,’  in  which  he  will  in  the 
future  keep  flies  off  the  gifts  of  “wed¬ 
ding  cake,’  ’  and  other  editorial  favors 
of  like  nature  which  may  find  lodge¬ 
ment  in  our  sanctum  sanctorum.’’ 

Within  these  walls  there  is  tragedy, 
drama  and  a  peculiar  culture  of  its 
own.  Communication  is  a  vital  part  of 
any  community,  whether  inside  or 
outside  the  walls.  Life  for  inmates  in 
this  walled-off  society  is  one  of  bells, 
passes,  shakedowns  and  lockups. 

Our  commission  of  crimes,  arrest, 
trial  and  imprisonment  all  receive 
news  coverage.  However,  the  months 
and  years  we  spend  behind  bars  roll 
on  without  notice. 


Prison  newspapers 
must  be  the  most 
obscure  part  of  American 
Journaiism  ever  born. 


Most  news  stories  on  prisons  writ¬ 
ten  by  outside  media  are  negative 
headline-makers.  Sensational  stories 
of  violence  such  as  escapes,  beatings, 
killings,  lockups  and  riots  are  about 
all  the  public  ever  reads  in  outside 
newspapers. 

Prison  newspapers  must  be  the 
most  obscure  part  of  American  jour¬ 
nalism  ever  born.  We  are  largely  un¬ 
known  to  the  very  audience  we  try  to 
reach — the  public.  The  Prison  Mirror 
is  read  mainly  by  prisoners,  their  fam¬ 
ilies,  staff  and  a  handful  of  other  peo¬ 
ple  who  for  unknown  reasons  have 
taken  an  interest  in  the  Prison  Mirror 
and  obtained  a  subscription. 

We  strive  to  serve  as  a  means  of 
communication  within  the  prison  and 
to  serve  the  same  function  between 
the  prison  and  outside  readers.  We  try 
to  be  a  positive  force  in  creating  an 


accurate  image  of  prison  and  prison¬ 
er. 

The  audience  outside  the  walls  con¬ 
sists  of  legislators,  judges,  libraries, 
newspapers  and  radio  and  television 
stations,  who  receive  complimentary 
copies.  The  Prison  Mirror  is  also  ex¬ 
changed  with  other  penal  publications 
at  various  prisons  throughout  the 
U.S. 

The  tabloid-size  newspaper  con¬ 
tains  16  pages  in  each  issue,  reporting 
on  institution  news  and  events,  fea¬ 
tures,  rules  and  regulations  and  inside 
sports.  It  also  contains  news  accounts 
of  the  outside  world  that  are  of  gener¬ 
al  interest  to  its  readers. 

One  of  our  major  functions  is  to 
dispel  rumors,  inform  inmates  on 
policies,  procedures  and  upcoming 
events.  For  our  outside  readers,  we 
attempt  to  present  a  correct  under¬ 
standing  of  the  realities  and  problems 
of  prison  and  prisoner. 

We  must  inform  our  readers  of  the 
problems  confronting  the  newly  re¬ 
leased  ex-offender.  He  must  abide  by 
release  regulations,  must  overcome  a 
prison  record,  find  employment,  find 
a  place  to  live  and  avoid  becoming  a 
recidivist. 

Southam  to  take 
anti-takeover  steps 

Southam  Inc.  will  ask  its  share¬ 
holders  to  approve  a  4-for-l  stock 
split  and  amendments  to  its  bylaws 
that  would  thwart  hostile  takeover 
attempts. 

Southam,  which  owns  Canada’s 
largest  newspaper  group,  has  been 
the  subject  of  takeover  speculation  in 
recent  weeks. 

The  amendments  include  a  fair- 
price  proposal  requiring  all  stock¬ 
holders  to  receive  the  same  amount 
for  their  shares  in  a  takeover  bid  and  a 
requirement  that  a  “high  percentage’’ 
of  shareholders  approve  any  offer  in¬ 
volving  Southam  if  the  board  deter¬ 
mined  the  transaction  didn’t  offer  a 
fair  price  to  all  shareholders. 

Shareholders  would  also  be  re¬ 
quired  to  approve  any  asset  sales 
proposed  by  a  controlling  shareholder 
if  the  transaction  is  opposed  by  the 
board’. 

Berkshire  Hathaway 
dismisses  auditor 

Berkshire  Hathaway,  the  holding 
company  controlled  by  Warren  Buf¬ 
fett  and  which  owns  the  Buffalo 
News,  recently  dismissed  Peat,  Mar¬ 
wick,  Mitchell  &  Co.  as  its  auditor. 

The  company  hired  Touche  Ross  & 
Co.  to  replace  it. 
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HELL 

Greiphic  Systems 
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complete  line  of  easy-to-use  pre¬ 
press  products  from  Hell  Graphic 
Systems.  Put  them  to  work.  They’ll  do 
wonders  for  your  quality  control  and 
productivity.  And  improved  quality  and 
productivity  mean  faster  payback  on 
your  initial  investment. 

The  Chromacom  electronic  page 
makeup  and  retouching  system  allows 
you  to  do  things  you  never  thought 
possible.  Ghosting,  super-impxDSition, 
color  corrections — virtually  anything 
you  can  conceive.  Software-controlled 
Chromagraph  color  scanners  provide 


times  for 
high  quality  color  separations,  use 
little  material,  and  permit  extensive 
correction.  Combined  with  the 
Digiset  LS  210  Laser  Image  Setter 
and  IP  100  Image  Processor,  the  high- 
resolution  Pressfax  laser  facsimile 
system  gives  you  the  capability  to 
rapidly  and  precisely  assemble, 
process,  and  transmit  high-quality 
newspaper  pages  and  printed  originals 
to  any  remote  site  for  printing. 

It’s  the  first  system  capable  of 
scanning  four  separations 
independently. 


To  find  out  more,  contact  your  Hell 
branch  office. 

New  York  (516)466-0710 
Atlanta  (404)  696-8100 
Chicago  (312)  595-6560 
Dallas  (214)  241-9421 
Los  Angeles  (213)  603-8703 
Toronto  (416)  673-1997 
Hell  Graphic  Systems,  Inc., 

300  Rabro  Dr.  East, 

Hauppauge,  NY  11788 
(516)  582-6520 

Excellence  at  the 
speed  of  light. 


IMAGINE 
WHAT  HAPPENED 
TO  THE  FIREMAN. 


P 


Less  than  a  year  ago,  if  you  were 
to  go  to  work  for  the  Rttsburgh 
Fire  Department,  you'd  be  playing 
with  fire. 

And,  chances  are,  you'd  get 
burned. 

Because,  as  Andy  Schneider  of 
the  Rttsburgh  Press  reported,  fire¬ 
fighters  in  that  city  were  being 
injured  at  a  rate  four  times  greater 
than  the  national  average.  And 
those  injuries  were  blamed  directly 
on  the  absence  and  misuse  of 
proper  equipment.  . 

Rfty  percent  of  the  city's  978 
firefighters  wore  rubber  coats  that 
burned  or  melted  in  high  temper¬ 
atures.  Hundreds  wore  rubber 
gloves  that  caused  severe  steam 
burns.  And  more  than  ninety  per¬ 
cent  had  no  face  shields  on  their 
helmets. 

Immediately  following  Schneider's 
story  Rttsburgh's  mayor  conducted 
a  full-scale  investigation  and,  within 
a  week,  issued  orders  for  new  safety 
regulations^  new  safety  equipment, 
and  the  establishment  of  an  execu¬ 
tive  safety  committee  to  restmcture 
and  modernize  the  department. 

And,  today  because  Andy 
Schneider  did  his  job  Rttsburgh's 
firefighters  will  be  safer  doing  theirs 

Action  The  Spirit  That  Moves  Us 

SCRIPPS  HOWARD 

ill  NEWSPAPERS 
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